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Election May Bring Labor Peace 






aris | lo Resign Seen 
spar As Opening Way 
_U. S. Expected to Continue 


Policies on Anti-Trust. 
National Defense 


This — and — That 
Parkway Project Passes 
Cars and Baseball 
Walter Camp-ing 
1 RCE RETR | 


By William Ullman 
Staff Correspondent 


WASHINGTON. — The 
| precedent - shattering reten- 
| tion in office, for a third term, 
lof President Franklin D. 


By 
Chris Sinsabaugh 


EYED UP to concert pitch by 
the pre-election battle of words, | 
the automobile industry is relaxing Roosevelt and his New Deal 
now that President Roosevelt has| Administration, is not expected to 
won his third term — but only for | result in any major policy changes 


a few days, for ahead of it lies | in any direction. 

plenty of work on the defense pro-| Nevertheless, important develop- 
gram to which it is pledged. And,| ments can be looked for which will 
too, it has its own business to look | have a distinct bearing upon the 
after — manufacturing three OF! automotive industry. Appropriate- 
four million cars and trucks — ly, it is fair to say that the in- 
mebbe more — for the 1941 market, | qustry will play a role of central 
which it can do easily without! significance in these developments. 
interfering with the production of| While all efforts will be con- 
war material. That’s how ambidex-/ centrated on national defense, it is 
trous it is. 
Because of this lag, this conduc-/ wj]] continue to devote part of its 
tor has been caught off first base,| energy towards healing of the 
% to speak. He had neglected to' breach between labor; towards 
accumulate grist for this week’s’ anti-trust legislation, taxes and 
mill. “What to write? what to, enforcement. 

write?” he cogitated, as he faced | 
the trusty typewriter just a few) jarge. The pledge of John L. Lewis, 
hours before press time. It couldn’t CIO chieftain, to resign if Wendell 


vented him from walking his usual | rection, unless the CIO drafts its 
beat, so he concluded he could dash | president to continue in office at 


So that’s the menu he has to offer | 
this time. Salt and pepper to taste | 
and shake well before taking. 


ok 


18 at Atlantic City. 

Lewis has remained silent on the 
subject and it is expected that, 
should be follow his pre-election 
pledge, his CIO post will go to 
Philip Murray, a CIO vice-presi- 
dent. The personal grudge between 
Lewis and William Green, AFL 
president, has always been the 
: stumbling block in negotiations to 
relationed by Fred L. Shaw, with bring the AFL and CIO under one 
our own George M. Slocum 4S! jeadership. The resignation of 
chairman of the Wayne county! Lewis undoubtedly would con- 
tommittee. This provides a legal! trjpute much toward healing of the 
basis in the Detroit metropolitan | jong-standing break in labor’s rank, 
area for the building of new-type| which has caused employer, em- 
limited access” highways €X-| ploye and the public many anxious 
press highways and landscaped| moments in the past few years. 
parkways through five counties, an} As jt is viewed from here, 
example of which is New York} (Continued on Page 27, Col. 4) 
City, which now has 360 miles of | z = 
parkways or express highways, 
tunning in and out of the heart 
of the city, lifting the suburban 
load off existing trunk highways, 
thoroughfares and streets. Too, it 
s Similar in idea to the new Penn 
Turnpike that “Word in Edgewise” 
‘as been telling us about in recent 
“Sues of Automotive News. Where 
usually it takes two or three elec- 
ions to pass such a measure, this 
ne went through the first time. 


THERE’S THE election itself, 
for instance. Here is where auto- 
motive Detroit will cash in through | 
the passage by an almost two-to- 
one majority the parkway-play- | 
ground proposal which was public- | 


the 


Hund Is Appointed 
President.General 


Manager of Reo 
LANSING.—H. E. Hund was 


elected president and general man- 
ager and a member of the board of 


at a meeting of the board of di- 
rectors. 

Hund comes to Reo after many 
years’ experience in the manufac- 
turing industry. He was former 
vice-president of Briggs Body and 
prior to that was in the manufac- 
turing business for himself. 
| Reo is currently engaged 


oo THAT it is on the books, 

the Metropolitan Authority, which 

“™ Measure sets up, will for the 
‘See SPARKS, Page 27, Col. 1) 
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Dealers Tell Me’ Soot Peace 4 || body trucks for cantonment serv- 


ice in the U. S. Army. 

It is expected that Hund will im- 
mediately speed up operations on 
this work for the defense program 
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Pledge of Lewis 


expected that the Administration | 


directors of Reo Motors last week, | 


| 


CHAMPION TRUCK drivers are off 
convention, which opens today 


in Los 








to American Trucking Assns.’ annual 


Angeles. Shown boarding plane in 


Detroit for West coast are, left to right, Marion Shuetze, stewardess; Edson 


Smith, national truck champion; 


| 


Firms Stu 
| CHICAGO —Marking the first 
|time that the three divisions of 
|the automobile industry joined in 
|a study of an industry problem, 
representatives of car manufac- 
|turers, finance companies and car 
dealers met here last week to dis- 
cuss the effect of the national de- | 
| fense program and the conscription 
act on installment sales of cars. 
Further deliberations are ex- 
|pected in the near future by rep- 


} 
| 


‘bile Dealers Assn., Automobile | 
-Manufacturers Assn., National) 


|who attended the initial meeting. 
| L. C. Cargile, vice-president of | 


presided and stated, “The two con- | 
siderations for calling this in-}| 
formal meeting, with representa-| 
tives of all phases of this industry | 


Everett o 
champion, and Alvah E. O’Brien, Michigan straight truck champion. 


Beau, Michigan semi-trailer 


Dealers, Makers, Finance 


dy Problems 


that dealers and finance companies 
should exercise leniency with pur- 
chasers in military service. 


Dealers. were represented by the 
following organization officials: 
NADA-—L. C. Cargile, vice-presi- 
dent; D. E. Castles, treasurer; Clair 
Morris, director; I. H. Post, assist- 
ant manager, and C. W. Bishop, 


: general counsel; Chicago Automo- 


bile Trade Assn. — L. N. Snow, 
president; Samuel Shapiro, mana- 


In this connection labor looms /|resentatives of National Automo-| ger, and Will Reagan, Chicago 


dealer. 
Manufacturers were represented 


be about the industry itself because | Willkie was not elected, is re-|Assn. of Sales Finance Companies by A. O. Dietz, president, and Stan- 
the election excitement had pre-| garded as a step in the right di-|and American Finance ae lon B. Ecker, of Commercial In- 
vestment Trust; 


Frank R. *Eddy, 
vice-president and regional man- 


of something about this and that.) the union’s annual convention Nov. | NADA, which called the meeting, | ager, and H. Hoffman, of Commer- 


cial Credit Corp.; Thomas W. Rog- 


er, general manager, American 
Finance Conference; Milan  V. 
Ayres, secretary and_ analyst, 


Lise} 
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400,000 Estimate 
Puts Month Well 
Ahead of 29 Mark 


Output Schedules Boosted 
To Satisfy Dealers’ 
Heavy Demand 


By Pete Wemhoff 

Managing Editor 
DETROLT.— Despite a 
shortage of cars in the field, 
retail deliyeries of cars and 
trucks in October smashed 
all-time records for the 
month with ‘a total of approxi- 
mately 400,000 units, factory '‘re- 

ports indicated last week. 

The previous record was set in 
October, 1929, when 338,596 cars 
and trucks were registered. A year 
ago, a total of 250,509 units were 
registered in October. 


Contributing to the record de- 
mand were these factors: (a) the 
national defense program which 
has caused (unfounded) fears of a 
car shortage later on; (b) increased 
business tempo which has boosted 
the nation’s income substantially; 
(c) earlier start on 1941-model pro- 
duction which permitted most 
manufacturers to reach full opera- 
tions at the beginning of October. 


In addition, this October’s sharp 
rise over 1939’s month was aided 
by the fact that Chrysler dealers, 
whose stocks at this time last year 
were practically depleted because 
of the slowdown strikes, this year 
were able to report almost a 100 
percent gain over October, 1939, 
deliveries. Also, in 1929, the na- 
tional automobile show was being 
held in mid-winter, instead of the 
fall shows existent since 1935, and 
| October sales that year represented 
the tag-end of the season. 


While retail sales continued at 


|invited, were to discuss how busi-| NASFC, and S. V. McClure, treas- | Tecord pace, backlogs of orders for 
|ness can be best carried on as} urer; G. F. Benkhart, vice-presi- | 1941 models are showing no appre- 
‘usual in this industry, and to seek dent, General Motors Acceptance | ciable decrease and it is estimated 
to advance the industry’s splendid! Corp., and Lew Fleming, of Asso- | that most car manufacturers have 


beginning in offering full coopera- 
tion to the national defense pro-| 
| gram.” 

It was the consensus of opinion | 
that any lag in used car sales, | 
which may have been due to un- 
|certainties caused by the draft, | 
should now be eliminated by the| 
|publication of the draft numbers. | 

The meeting urged utmost con-| 
sideration for the purchaser called | 
into military service, with the use 
of voluntary agreements equitably 
adjusting the rights of these pur- 
chasers. It was unanimously felt 


The Top Ten 


PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1940 

Pos. 
1—625,395 
2—402,070 
3—325,771 
4— 208,065 
5—165,343 
6—154,018 
7—141,922 
8— 75,842 


Make 
Chevrolet 
Ford 
Plymouth 
Buick 
Pontiac 


450,057— 
357,631— 
284,513— 
145,061— ! 
110,102— 
Dodge 150,199— 
Olds 100,276— 
Studebaker 59,336— 
9— 72,754 Chrysler §2,133— 
10— 61,012 Mercury 47,675—1 
Total All Makes 
2,504,407 1,973,220 


of all 
this issue 


standings 


23 


complete 
3 SE Page 





ciate Investors Corp. 


Vehicle Deaths Rise 


WASHINGTON. — Motor vehicle fa- 


| talities in 148 major cities during the | 


first 43 weeks of this year totaled 6,399, 


an increase of 5 percent over the cor- | 


responding period of last year, Census 
Bureau statistics disclosed last week. 


Aviation, Defense 


| sufficient orders on hand to con- 
;sume another full month of pro- 
| duction, despite the fact that the 
; weekly output rate hit a three-year 
high during the past week (see 
| page 23) after setting a new all- 
time high of 518,896 units in Octo- 


\ber. 


Program 


Won’t Up Gasoline Price 


By Mel Adams 


Staff Correspondent 


CHICAGO.— There is no possibil- 


Ps “The United States has the larg- 
| est and most efficient supply of any 
| nation in the world, or any com- 


|ity of a shortage in gasoline for| bination of nations, available for 


passenger cars, due to demands of |! immediate 
| aviation in the defense program, 
|aid to Great Britain, or any other 
Gustav |} 
Egloff, research director of Univer- | 
| sal Oil Products Co. and an author- 


factors, according to Dr. 


,ity in the petroleum world. 


In setting aside fears to 


pose. 


the 
contrary, Dr. Egloff made it clear,| for 
that the industry with which he is,| 
identified is in excellent shape to 
meet all emergencies in the matter : ; 
of supplying fuel for every pur-| all of the world’s production of 100 


service to meet army 
| need, either peacetime or in the 
! national defense. 

“With 61 percent of the world’s 
oil production within this country, 
| American technology has developed 
the world’s most effective and in 
many instances the only methods 


maneuvering this army of 
| petroteum hydrocarbons. 
“The United States has almost 


and higher octane aviation gaso- 


| “Aviation fuel can be stored and| line which supplies enormous in- 
is being stored,” he said. “It’s a| creases in maneuverability, cruising 


different story with gasoline fuel, 
which can be produced easily in| airplanes. Such 


unlimited quantities as needed. 


| range, lifting power and speed to 
production as ig 


| (See FUEL PRICES, Page 12, Col. 1) 


sapaaniana mre crane 





2—( 338 ) 


All-Time Record in County 


By Mel Adams | 
Staff Correspondent 

CHICAGO.—That sales estimates | 
during the Chicago automobile | 
show, as previously reported, were 
far too conservative is disclosed by 
the Chicago Automobile Trade 
Assn., following a survey just made. 
The show closed its nine-day run 
Nov. 3 in the International Amphi- | 
theater with a new attendance | 
high. | 
Sale increases, the CATA makes 
known, ranged from 60 to 100 per- 
cent for new cars over a year ago. 
The record is considered amazing 
in view of the fact that attendance 
gained 8,000, or slightly more than 
2 percent as compared with the 
previous peak of 375,000, set in 1939. 
The 383,000 crowd figure for the 
show recently concluded was 3,000 


Plymouth Reports 
October as Best 
Month in History 


. DETROIT. — Public demand for 
1941 Plymouths is shown by the 
latest reports from dealers, accord- 
ing to J. E. Bayne, Plymouth gen- 
eral sales manager. 

Reflecting this demand, factory 
shipments of Plymouths during 
October were the greatest of any 
month in Plymouth history, Bayne 
announced. . 

' Domestic shipments during Octo- 
ber reached an all-time record total 
of more than. 63,000 passenger and 
commercial ‘‘cars.. October’s total 
was 6 percent higher than Plym- 
outh’s previous: largest month, 
which was ‘June, 1937. 

' “Retail sales reported by dealers 
were 20 percent above the same 
period last ‘year, which had been 
the bissest October on Plymouth’s 


Ss: 
“Retail deliveries last month to- 
taled more than 43,000 passenger 


and commercial’ cars, compared 
with 36,139 units: delivered during 
the corresponding ‘period of 1939,” 
Bayne concluded. 


Oct. Dodge Truck 
Sales Rise 42% 


DETROIT: — Retail deliveries of 
Dodge job-rated trucks have shown 
gratifying increases, according to 
Lee D. Cosart, sales manager of 
Dodge Truck. 

Total deliveries throughout ‘the 
United States for October, 1940, he 
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Chicago Show Sales Gains Range from 60 to 100% 


October Registrations Set 


less than the estimate given out. 

Accounting for the higher sales 
by comparison with the upturn in 
attendance, Lynn S. Snow, presi- 
dent of the association, pointed out 
that it was largely due to concern 
on the part of buyers over the 
possibility of the defense program 
requirements creating a shortage 
of cars. 

Illustrating the eagerness for im- 
mediate delivery, one buyer was on 
hand in the wings to drive away 
a car which had appeared in the 
“Non-Stop America” stage spec- 
tacle on the final night. 

Truck exhibitors also reported 
sharp gains in sales, and for the 
same major reason that actuated 
buyers of passenger cars. 

The Chicago show came at the 
height of a buying wave. Evidence 
to that effect is provided by the 
Bureau of Motor Advice report just 
issued, covering new car registra- 
tions for October in Cook county. 

Featuring the report is the fact 
that last month was by far the 
biggest October in history, with 
registrations totaling 10,298 new 
cars as against 7,397 a year ago, 
the former high. The trend upward 
is further reflected by comparison 
with the 5,424 total for September 
this year. 

The first 10 months of this year, 
with 105,228 new cars registered, 
topped the 12 months’ 1939 total, 
amounting to 97,755 units. 

During October, the lead was 
taken by Chevrolet with 1,992 new 
cars registered. Plymouth was sec- 
ond with 1,539, Buick third with 
1,338, Pontiac fourth with 948, Ford 
fifth with 828, Oldsmobile sixth with 
790, Dodge seventh with 487, Pack- 
ard eighth with 414 and Hudson 
and Studebaker tied for ninth 
with 320. 

The other makes and their totals 
were Chrysler with 268, De Soto 
with 243, Cadillac with 213, Mer- 
cury with 154, Nash with 135, Lin- 
coln-Zephyr with 82, Willys with 
35 and Graham with 14. Miscellane- 
ous registrations, including taxi- 
cabs,: were 178. 

The rate of factory production 
and deliveries was an important 
element in a number of instances 
from the standpoint of standings. 

From the CATA came further 
word that the show had a marked 
influence in bringing about a sharp 
membership gain. During and just 
prior to the show, 19 new members 
were added. The most recent were 
Zenith Radio Corp., and the follow- 
ing car dealers: 

A. H. Exner Motors (Studebaker), 


reported, were 42.2 percent above/[, D. Watson (De Soto-Plymouth), 
September. Also, deliveries for Oc-| Bauer Motor Sales (Hudson), Gib- 
tober this year showed a 33.8 per-| son Motor Sales (Hudson), Hill Mo- 
cent increase over deliveries for|tor Sales branch (Packard), B. D. 
the same month of 1939. | Hoeffel, Inc. (Ford-Mercury-Lin- 

Cosart' cited the. increase a8 | coln-Zephyr), Martin-Roberts Co. 
initial evidence of the ability of an (Mercury-Lincoln-Zephyr), Robert- 
expanding truck market to absorb | son Buick Co. (Buick), Romy- 
vehicle production at a rate that,! fammes (Ford - Mercury - Lincoln- 
under normal conditions, should | Zephyr), S. & L. Auto Co. (Ford- 
assure the industry of excellent) Mercury - Lincoln - Zephyr) and 


business during the coming year. 


George W. Hanson 
ATLANTA, Ga.—George W. Hanson, | 
65, founder and head of the old Han- | 
son Motor Car Co., died Oct. 31. His} 
company was one of the first automo- | 
bile manufacturin concerns in this | 
section. He was also one of the first | 
men to make an automobile trip from | 
Atlanta to New York. 


Buick Oct. Sales Smash 


Scholl Motor Sales, Inc. (Hudson). 


New Gasoline Tank 


DETROIT. — Underwriters Labora- 
tories, Inc. has officially approved the 
diamond safety gasoline tank manu- 
factured by Allied Equipment Co. The 
tank is specially adapted for use on 
trucks and buses. 


All of Company’s Records 


FLINT. — Buick had the largest 
month’s business on record during 
October when deliveries of new cars 
in the United States totaled 33,471 
according to information released 
by W. F.: Hufstader, general sales 
manager. , 

Sales compared with 25,908 in 
October last year, an increase of 
29.2 percent, and were 2,443 over 
August, 1927, the former record, 
when 31,028 new cars were retailed. 

Reflecting the strong market and 
pres’ girg an all-time high fourth 
jyuarter for this manufacturer, de- 
liveries ‘vere steady throughout the 
month. Vuring the first 10-day pe- 
4 tjtal of 10,419 new Buicks | 


r10da 


were sold, followed by 10,319 in 
the second 10 days and 12,735 in 
the final October period. 

It was also announced that pro- 
duction will be boosted to around 
1,700 cars a day, a jump of more 
than 100 cars a day over the pre- 
vious production schedule. Fourth 
quarter production will be raised 
to approximately 103,000 cars 
against 90,267 built in the corre- 
sponding period last year and out- 
put of 1941 models, since their in- 
troduction in September, will reach 
140,000 by the end of the year, com- 
pared with 111,000 of the 1940 
models produced through the same 
period last year. 


e 


& 


Sales 


MICHIGAN DELEGATION to the American Trucking Assns.’ annual convention, which opens today in Los Angeles, 
left Detroit Thursday morning by plane. Back row, left to right, Marion Shuetze, stewardess; Mrs. John Mulvena, 4. 


F. Mathews, 


Motor Freight System; 
tem; 


lic relations, Fruehauf Trailer Co.; A. C. Scott, general manager, Geo. F. Alger Co. and vice-president, 


portation Co. 


resident, Michigan Trucking Assn. and 
manager, National Automobile Transporters Assn.; D. 
general manager, Cloverleaf Freight Lines; John Mulvena, president, Mulvena Truc 
shank, president, Cruickshank, Decou & Suliburk; Mrs. Edson Smith; Mrs. Helen Slocum, president, 
Kit Klardy, attorney, Lansing; Carl S. Holecheck, general manager, Motor Carriers Central Freight 
Edson Smith, national truck champion and head of Express division, 
Michigan semi-trailer champion and driver for Kirk Transportation Co.; G. L 
Alvah E. O’Brien, Michigan straight truck champion and driver, Inter-State Motor Freight Sys 
Don B. Smith, general manager, Michigan Trucking Assn.; Les C. Allman, general manager and director of pub. 


eae of Consolidated Freight Lines; W. I. Nokely, 
- Maronick, president, Freak Tine Cartage Co.; Ray W 


Kirk Transportation Co.; 


iinet 


li 
Lines. Second row, George Cruick 


Boat Transit Co, 
Assn. Front roy, 
Everett B. LaBeay 
Tynefield, safety director, Inter-Stay 


Kirk Trans 


Pontiac Oct. Sales (Chevrolet’s Sales Smash 


All Records for October: 


Set New Record 
For All Months 


PONTIAC.—More Pontiacs were 
delivered in October than in any 
previous month in the company’s 
history, according to D. U. Bath- 
rick, general sales manager. The 
October sales figure was 27,217 
cars which was 86 percent above 
September and 61.9 percent above 
October, 1939. 

If this rate of increase should 
be maintained over the 1940 model 
of a year ago, said Bathrick, sale 
of 1941 Pontiacs would reach the 
all-time record of over 350,000. 

Production managers are making 
every effort to increase factory 
output and for the second month 
this season the plants will operate 
at capacity. Since the beginning 
of 1941 production, Pontiac has 
built 58,251 cars up to Nov. 1, 
which is greater than any corre- 
sponding first three months of 
model production in the company’s 
history. 

Used car sales for October were 
33,980, a gain of 20 percent over 
September, while they were 35 per- 
cent above October, 1939. Turnover 
of used car stocks increased during 
the last 10 days of the month and 
brought the total 
for October down to 26.4 days. 


Chrysler Reports 
Highest Factory 
Sales Since 1929 


DETROIT. — Factory shipments 
of Chryslers in October, were the 
largest since August, 1929, peak 
year of the automotive industry, 
according to figures released by 
Charles L. Jacobson, vice-president 
and general sales manager. 

Not only did production set a 
new peak for the last 11 years, but 
quality kept pace with quantity, 
according to Jacobson. “Inspection 
standards are now the most rigid 
that ever have been set up in the 
factory and no compromise with 
quality in the interests of speed 
could even be thought of by any- 
one in the organization,” he says. 

This high rate of production is 
the more remarkable in that Oc- 
tober was the first month in which 
manufacturing was fully under 
way for 1941. 

GM Truck Sales Rise 
10% in October Period 

DETROIT.—Deliveries of trucks 
by General Motors Truck & Coach 
to consumers in the United States, 
exclusive of the federal govern- 
ment, during the third 10-day pe- 
riod of October showed a 10 per- 
cent increase over the same period 
of October, 1939, it was announced 
last week by J. P. Little, vice- 
president in charge of s°I for 
the truck company. 

The month of Octo'’er us 
showed a 21 percent 
September of 1940. 


i whole 
ver 


increase o 


stock turnover | 


| October set a new 





DETROIT.—It was stated Friday 
by W. E. Holler, general sales 
manager of Chevrolet, that Chev- 
rolet dealers had sold at retail dur- 
ing October a total of 99,822 new 
passenger cars and trucks. This 
figure sets an all-time high Oc- 
tober sales record for the company 
and exceeds by 8,705 units the 
number of Chevrolets retailed in 
the comparable month of 1927, 
which was the highest previous 
October in the company’s history. 

October sales represent a gain 
of 101 percent over the same 
month last year and an increase 
of 112.3 percent over the preceding 
month this year. 

Holler further stated that used 
car sales likewise established a new 
all-time high October sales record. 


A total of 146,162 used cars and! 


trucks were sold, which represents 
an advance of 13 percent over 
September. 

Holler is holding a series of 


Olds’ Oct. Sales 
Set Record: See 
1940 as Top Year 


LANSING.—Oldsmobile sales for 
record with a 
total of 21,123 units, a gain of 38 
percent over the 15,263 cars sold 
in October last year, according to 
D. E. Ralston, general sales man- 
ager. 


Sales for the last 10 days of 
October also set a new high with 
8,898 cars being delivered as com- 
pared to 6,349 in the same period 
of 1939. This represents a gain 
of over 40 percent. 

“With Oldsmobile dealers setting 
new sales records in the last 
quarter of 1940 and with sales for 
the first 10 months of the year 
running 42 percent ahead of last 
year, there is no question but 
that 1940 will produce the biggest 
sales volume in Oldsmobile’s 43- 
year history,” Ralston said. 

“Sales of the Special series, which 
Oldsmobile is offering in the low 
priced field, are showing remark- 
able gains. In the last 10 days of 
October this line showed an in- 
crease of 69 percent over the pre- 
vious 10 days,” Ralston added. 


917,431 Road Miles 


Improved Under WPA 

NEW YORK.—From July 1, 
1935, to July 1, 1940, the WPA 
has completed these projects: 

Roads built, new and improved 
—517,431 miles; bridges and tun- 
nels built—39,794; drainage ditch 
and vipeline—75,203 miles; traf- 
fic s'gns erected — 692,000; new 
lights erected—22,647; lights im- 
prove.] — 60,889; traffic control 
lines ainted—5,054 miles. 


dealer meetings in every region i 
the United States and reports tha 
| Chevrolet business is unusually 
good in every section of the country 
and that dealers everywhere ar 
looking forward to one of the big. 
gest years in the company’s his 
tory. 


De Soto Reports 
Its Largest Oct. 
_ Sales on Record 


DETROIT.—Last month was th: 
largest October in De Soto dealer: 
| history, from the standpoint of re- 
| tail sales, it was announced Friday 
by L. G. Peed, vice-president ir 
charge of sales of De Soto. 

| “Retail sales rose 17 percent over 
| those of the previous high Oc- 
| tober,” Peed said. 

|. “De Soto dealers’ used car sale: 
| last month were 12 percent higher 
| than those of the previous high 
October, reflecting an_ excellent 
general market condition.” 


Furthermore, Peed made known 
last month was the second highest 
October on record in point of fac- 
tory shipments to the field, thes 
being 99 percent of those of Oc: 
| tober, 1937, De Soto’s banner ship- 
; ment month. 





| Cadillac Has Best 


Oct. In History: 


_ Backlog Mounting 


DETROIT. — Best October retail 
sales in the history of Cadillat 
were reported last week by D. £ 
Ahrens, general sales manager. 


The month totaled 4,535 new car 
sold which topped the _previou! 
record of 1928 by almost 600 units 
and soared 41 percent ahead of the 
Same month a year ago. 


“As further testimony of the 
manner in which our 1941 model 
| have scored with the public, 
| Ahrens added, “deliveries were th 
| highest in the last 40 months. I 
| is necessary to go back to May 
1937, to find a comparable month} 
mark.” 

A feature of the October sale! 
|report was delivery of 1,946 Cadi! 
|lacs in the last 10 days of tht 
'month. This likewise is larger tha! 
| any similar period and the recor 
| 10-day volume since May, 1937. 
| “In spite of expanded deliveriés 
|our unfilled orders have mounted. 
Ahrens said, “and are nearilt 
19,000.” 


Plan Addition 

NEWCASTLE, Ind. — Perfect Cit | 
Co. announces that an addition ¥" 
be constructed adjacent to the a 
foundry building here. The addil! 
will cost about $175,000 and will cons!” 
of one and two-story wing to ! 
present foundry. 
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Wis. Licensing Law Defended 


By John O. Munn 


Dealers’ or salesmen’s comments, questions or requests 
addressed to John O. Munn in care of Automotive News, Devrott. 
and the writer’s name will be kept in confidence if requested. 


EALERS use many methods for 
D selling a fair used car allow- 
ce to the new car buyer, and be- 
© the profit dealers make de- 
os so much upon the amount 
ond car allowance — and the 
: mpetitive situation in most towns 
sols constantly to force the al- 
jowance up—this column is going 
tp repeat Or review some of those 
nethods at the risk of giving space 
to a method which some individual 
reader may already be using. 


What is your pet method? 
t plan have you used suc- 
cessfully? Write me, care of 
Automotive News. Let’s exchange 
Let’s improve our tech- 

in this important respect. 


Let's make more money. 
* * * 


This Method 


Found Ef fective 

E. GEMMER, president and 

manager of Forest City Motor 
(o, Chevrolet dealer in Portland, 
Me, has this to say about a 
method which he is finding ef- 
fective: aca 

“Referring to your article in 
AvromoTive News of Oct. 21, we 
have used your plan in dealing 
with ‘chiselers’ with a fair de- 
gree of success, and we have 
used another one which some- 
times works. 

“This other plan deals with 
trying to impress those persons 
who think we make about 50 per- 
cent profit on an automobile. I 
keep $1 in change in my pocket 
and show the man that 76 cents 
out of every dollar of the price 
of the car goes to pay the factory 
for same, which leaves 24 cents 
for overhead. (And here is the 
time to give him a great number 
of detailed overhead expenses 
which every dealer has). This 
leaves four cents out of every 
dollar the car is priced at, which 
should represent a net profit. In 
other words, if the car sells at 
$00, this remaining four cents 
out of every dollar gives us a net 
profit of $32; this is, if we sell a 
new car clean without any trade- 
in. Any loss on used cars or over- 
appraisals or over-allowances or 
discounts must come out of this 
four cents or dollar-price of the 
car and, as stated, at its best we 
can only hope to make $32 net. 
And there are mighty few dealers 
in the United States who show 
this much net on new car sales.” 

x a x 


Does Dealer’ s 


Reputation Count ? 
HAVE another letter which 
challenges me for an answer. 


tis to the effect that dealer repu- | 


lation doesn’t count, and that a 
Te operation makes a real profit. 
is letter comes from a dealer in 


-_ of 700,000 population. He 


* * * 


_ There are two used car lots 
in our town right side by side. 
ey look very much alike. They 
are loaded with used cars, all 
Properly displayed and all pol- 
shed up, ready to go. One opera- 
T, however, is on the level— 
: merchandise is good, it is 
Priced right, and truthfully ad- 
\ertised. The other place is a 
aw Joint.” You take a chance 
en you buy a car, and the ad- 


Bouquet 
Dear John: q 
Congratulations and all such. 
ole mighty pleased to read of 
‘tay 2oming Automotive News 
4 It is my opinion that they 
if Mere @ swell deal. 
sometpstould find that I have 
ne of interest to “tell 
fort, assured it will be 
oming. 
ente Wishes for success in the 
uct of your column.—Her- 


m. : 
lle - Wangelin, Inc., Belle- 


| 
| 








lone thing or another 


‘long time, 


they will put on 


vertising has the “come-on” bait. 

The first business is a flop—the 

“gyp joint” makes a nice profit. 

How can you account for the fact 

that the public are such fools?” 
* * * 


Takes Time 


To Locate a ‘Gyp’ 
I KNOW it is discouraging for a 
dealer to run a high-class opera- 
tion and meet the competition of 
a “gyp,” but even in a city as large 
as 700,000, time will tell. The whole 
basis of business is satisfying cus- 
tomers and getting them to repeat. 
It takes longer for the public to 
locate a “gyp” in a big town than 
in a small town, but even in a big 
town, as the months go by, the 
legitimate operation will become 
more and more profitable, while 
the “gyp” operation will have to 
run for cover. The “gyp” operator 
will either leave town, with the 
finance company having a lot of 
merchandise on its hands while he 
has skipped with the profits, or he 
will merely fold up, move his re- 
maining cars to a new lot, change 
his name, and proceed with busi- 
ness for another Spell. ‘ 
ea * 


After all, don’t blame the 
public for the situation, because 
the legitimate used car dealer in 
his advertising runs the same 
list of used cars with the same 
prices as the “gyp” operator. 
Neither say anything about their 
responsibility, or their ability to 
assure public satisfaction. What 
the public understands, they are 
for, and it is the obligation of 
the merchant to reflect his high 
ideals constantly to the public, 
as well as to offer good merchan- 
dise. 


* %* * 


Must Establish 


Confidence First 

RICE may be important in sell- 

ing used cars, but price will 
amount to very little unless we 
have first established confidence in 
the dealer and in the merchandise; 
in fact, the more we “holler” price, 
the more we may surround the 
merchandise with suspicion, and 
the more difficult we may find it 


| to get business tomorrow. 
* = 


* 


Another dealer writes (ob- 
viously his name and town can- 
not be used) that he is consider- 
ing giving up the popular line 
he has sold in his town for 22 
years, to take on the dealership 
in a nearby town of another 
popular line, on which he has 
been made great promises. And 
he asks my advice. His reason 
for wanting to change lines is 
that the factory exercises too 
much pressure—they have put in 
a parts distributor from another 
town who has taken the whole- 
sale parts business which he 
previously enjoyed and he is 
tired of fixing up, at his own ex- 
pense, “bugs” in the factory 
product. He is convinced that the 
policy of the factory which has 
promised him a new dealership is 
one under which he would enjoy 
working, would be happy, and 


make money. | - 


Change Attitude 
Or Get Out of Business 
OW I don’t know everything 
that is on this dealer’s mind, 
'but I will say this: He has to do 


change his 
attitude of mind, change his line, 
or get out of business. Sometimes, 
in representing one factory for a 
one knows all the dis- 
advantages of the relationship 
which has existed in that par- 
ticular factory, and assumes there 
has been no difficulty with another 
factory's relationship — that the 
other factory uses no pressure, has 
had no “bugs” in its cars. But, it is 
the habit of any factory to put more 
pressure on an old dealer with a 
big investment in his town, than 
a new dealer who 
(Continued on Page 10 Col. 5) 


Finance Firm 
—or Bank? 


COLUMBIA, S. C.—‘Has it ever 
occurred to you that direct loan 
competition such as banks has 
grown to serious proportions and 
is threatening to destroy the bene- 
fits you derive from regular 
finance channels?” asks South 
Carolina Automobile Dealers Assn. 
in a recent bulletin. 


“It is not our purpose to ques- 
tion the right of any bank to go 
into the financing of automobiles. 
But are the banks in a position to 
give you the same service and pro- 
tection as the finance companies? 
In most instances the banks do 
not have a special organization to 
work with you for your protection 
and the protection of your pur- 
chaser. 


“It is wise to consider certain 
features of automobile financing 
which your finance company af- 
fords you, but is not offered by 
the banks: 

1. “It is a well known fact that 
oe will make loans only to A-1 
risk. 


2. “Their financing plans do not 
usually include any wholesale ac- 
commodations whatever. 


3. “The banks as a rule do not 
provide for a demonstration plan 
which, as you know, is very es- 
sential in the selling of new auto- 
mobiles. 

4. “It is the practice of the banks 
in most cases to finance only cars 
of late models, and the amount 
which they will finance in most 
cases must not exceed the cash 
value as given in the National Used 
Car Market Report. 

5. “The banks in most cases do 
not provide for regular reserves or 
participating discounts as is pro- 
vided for by the regular finance 
companies. 

“You also lose the personal con- 
tact with your customer when he 
gets his financing elsewhere and 
in a number of instances you are 
likely to lose his future business. 

“The insurance angle is im- 
portant both to you and your cus- 
tomer, and it is well to know that 
he has complete and full insurance 
coverage which will assure him 
prompt repair service in case of 
damage or place him in immediate 
position to buy another car in case 
of loss. Also your regular finance 
company has national insurance 
companies that assures your cus- 
tomer service anywhere in the 
United States.” 


Seattle Dealers Called 


To Consider Legislation 


SEATTLE. R. A. Mueller of 
Tacoma, chairman of the legislative 
committee of Washington Automo- 
tive Trade Assn., has issued a call 
for a meeting of the group, to be 
held in Seattle, to consider the pro- 
posed legislative program in this 
state. 

A conference will be held with 
the banks and finance companies 
on the uniform trust receipts act, 
which is favored by dealers here, 
who will seek its passage. 


Smathers Is Elected 


ASHEVILLE, N. C.—(UTPS).—R. E. 
Smathers was named head of the Ashe- 
ville Automobile Dealers Assn. at a 
meeting held here. Oscar Brown was 
elected vice-president and Eugene 
Ochesnreiter secretary-treasurer. 
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'Milan Presents the Facts 


To Answer Dealer Criticism 


Epitor’s Note: In reply to an 
article in which Attorney Jacob 
Geffs called the Wisconsin licens- 
ing law a failure, which ap- 
peared in this space Nov. 4, 
Louis Milan, executive vice-presi- 
dent of Wisconsin Automotive 
Trades Assn., has written the 
following: 

“The article in the Nov. 4 edition 
of AuTtomoTiIvE News is deserving of 
answer if for no other reason than 
to advise dealers throughout the 
country of the correct status and 
functions of the Wisconsin licens- 
ing law,” Milan stated. 

“There is no question but that at 
the inception of the law in 1936 
many dealers were firm in the be- 
lief it was the panacea for 
dealer ills and that from then 
dealers of Wisconsin would be 
sured of a profitable existence. 

“In spite of warnings issued at 
that time that the primary objec- 
tives of the law were consumer 
protection and dealer security, 
there were still many dealers who 
felt that in the above category was 
included arbitrary used car control 
and arbitrary delegation of power 
to a governmental agency to weed 
out those who dealers thought were 
undesirable competition. 

“Since 1936 the Wisconsin Auto- 
motive Trades Assn. has. been 
called upon continually to correct 
unfounded or untrue statements 
pertaining to the law. The best 
answer to the Geffs article can be 
summarized as follows: (1) Ans- 
wering specific charges by Attorney 
Geffs that the supreme court de- 
cision automatically removed the 
necessity for the licensing law and 
that the law itself imposed bureau- 
cratic regulations on dealers. (2) 
Study of the following factual data 
as compiled by the banking com- 
mission showing its licensing record 
with particular emphasis laid on 
the number of new dealers and 
licenses issued in 1940. Also com- 
ments on its work in protecting 
dealers on unfair cancellations. 
(3) Reiteration of the basic objec- 
tives of the law insofar as dealers 
are concerned, namely dealer se- 
curity, permanency and profit op- 
portunity. 

“It is amusing to analyze the at- 
torney’s allegations. If Mr. Geffs 
thought the law good enough to 
use as an argument in behalf of his 
client to the supreme court, why 
does he, just as soon as the case 
is decided adversely, decide that 

{the law is no good when trying to 
|secure a license for another client. 

“Impartial dealers should be im- 
pressed with the record made by 
the commission in ascertaining the 
qualifications of prospective deal- 
ers. Under the Wisconsin law the 
commission must determine a deal- 
er’s financial responsibility before 
a license is granted. Another law 
provides that a dealer must have 
an established place of business 
before he can secure a license. 

“The law does not deny the right 
of any individual to enter into 
business. It only safeguards the in- 
terest of the public so that dealers 
who are engaged in business are 
business men who have a decent 
place of business and who can 
make good their promises. There 
are enough sources willing to ad- 
vance capital to dealers at the 
present time so that a decent, hon- 


HUDSON MOTOR CAR CO. and Traphagen School combine in the creation 


of a campaign window on Broadway 


at 55th Street, New York. Girl at the 


wheel sports an F.D.R. hood in Harvard colors; the girl in rear is wearing 
a Win With Willkie sweater in the colors of the University of Indiana. Miss 
America, in red, white and blue is preparing to ride with the winning candidate. 


est operator should have no diffi- 
culty getting adequate capital if 
he so desires. 


“It is significant to note that the 
“poor” dealer referred to by Mr. 
Geffs was denied a license on the 
grounds covered by Wisconsin law, 
but that just as soon as the same 
dealer improved his status so that 
he had a legitimate place of busi- 
ness, his banking commission lic- 
ense was released, subject to the 
approval of the motor vehicle de- 
partment. In fact, to insure the 
public that this dealer operated in 
the public interest, it was stipu- 
lated that he would put no junkers 
on the road. 


“In the case of the dealer re- 
ferred to above, dealers would be 
interested in seeing a photo of the 
place of business at the time the 
first application was received and 
a photo of his place of business 
when the license was _ granted. 
Fair, impartial dealers would 
readily understand why the license 
in the first instance was denied. 


“Mention should also be made of 
the resolution passed by Rock 
county dealers pertaining to the 

(Continued on Page 15, Col. 1) 


Munn to Address 
Ohio Dealers at 


Meeting Nov. 12-13 


By Rex McConnell 

Staff Correspondent 
AKRON.—Program for the Ohio 
Automobile Dealers Assn. conven- 
tion to be held here Nov. 12-13, 
has been announced by Miss Vera 


P. Conner, general manager of the 
Ohio association. 


Miss Conner announced that reg- 
istration would be held on the 
morning of Tuesday, Nov. 12 at the 
Mayflower hotel, convention head- 
quarters. Akron District Automo- 
bile Dealers Assn. will sponsor a 
luncheon at which time a promi- 
nent speaker will give the prin- 


— address about synthetic rub- 
er. 


Mayor Lee D. Schroy will offici- 
ally welcome the dealers at the 
luncheon. 

The legislative committee will 
report during the session in the 
afternoon and addresses will be 
given by Earl Fenton, commis- 
sioner of the dealer and salesmen’s 
licensing division of the state of 
Ohio, and John O. Munn, writer 
of “Dealers Tell Me,” in AUTOMOTIVE 
News. After the talks an open 
forum on automotive problems will 
be led by Horace Taylor, president 
of the group. A cocktail party will 
be held immediately after the forum 
period. 

Wednesday morning program 
takes dealers through the plant of 
Goodyear Tire & Rubber, followed 
by a luncheon at the plant, spon- 
sored by the company. 

Horace Jellison, of the Akron 
board of education, and Charles 
Bishop, general counsel of the Na- 
tional Automobile Dealers Assn., 
will be Wednesday afternoon speak- 
ers. An election of officers and 
directors will take place after the 
speaking. 

Negotiations are now in progress 
to secure Donald Richberg, former 
NRA head, as a speaker for the 
banquet Wednesday evening, ac- 
cording to Miss Conner. 


DADA Appoints Rose 


To Board of Directors 


DETROIT. - Election of Jack 
Rose to board of directors of De- 
troit Auto Dealers Assn., to fill 
the unexpired term of Bob Howell, 
who has retired from the automo- 
bile business here, is announced by 
S. T. Hanson, president of DADA 

Rose, who has been active in 
the revitalizing program of DADA, 
is vice-president and general man- 
ager of Louis Rose Co., De Soto 
distributor. 


Automotive News’ Almanac, published 
once a year, is considered THE refer- 
ence book wherever automotive jinfor- 
mation is desired 








4—-( 340) 









Founded in 1926 as Automotive Daily Newe 


Automoatiue Dd 


The Newspaper of the Industry 
Published Every Monday at 
DETROIT, U. 8. A. 

Cable Address—AUDANE, Detroit 
2751 East Jefferson Ave, Telephone Fitzroy 7070 


Washington—Chandler Bldg. Chica; 7 7 
"National 4303 “a: 


George M. Slocum, Publisher 

- B. Crighton, Business Mana 
Se ane > te Manager 
J. C. Weed, ruck and Service Editor Edward Kruspak, Eastern Menesee. 


Resident Correspondents 

Chicago—Mel Adams; Atlanta—J. H. Reed: Minncanette =a. G. Patterson; Kansas City—H. H 
James; Los Angeles—Slim Barnard; Dallas—J. A. Webb; Boston—Jim Sullivan: Seattle—D. M. 
; San Francisco—Leon J. Pinkson; Washington—William Ullman; New York—Bethune Jones; 

San Antonio—B, C. Reber; Hartford, Conn.—Charies Barr; Loulsville—A. W. Williams; Buffalo— 
George E. Toles; Syracuse—J. Burr Bell; Canton-Akron—Rex McConnell; Harrisburg, Pa.—George E. 
Shelley; Toronto—Warren Hastings; Montreal—Roy Carmichael; Vancouver, B. C.—F. H. Fullerton: 
St. Louls—Sam X. Hurst; Denver—ira R. Alexander; Birmingham, Ala.—George H. Watson; , 

New Orleans—Fred Cumbus; Lincoln, Neb.—George W. Kline. 7 


Subscription ONE YEAR $4; TWO YEARS $6. includi 

Edition, for United States and Canada, ain’ home Cu aa tae 
$6.00. Single copies 10c. Advertising Rates: 
Data, or write for rate card. No Free List! 


PUI, 



















New York—51 E. 42nd 8t. 


Chris Sinsabaugh, Editor 
Bernard J. Wemhoff, Managing Editor 
R. W. Crowly, Used Car Editor 


To other countries, one year 


See Standard Rate an 


Entered as second-class matter Post Office, Detroit, under A 
Copyright 1940 Slocum Publishing Co. Printed in Usa silanes 
_.__ Member of Audit Bureau of Circulations 


AUTOMOTIVE 


OUR PLATFORM 

A continuing understanding between manufac- 
ah i ft prone fon ved profits for both. 

n eventual pro or the dealer on every used 
vehicle handled. 
Better dealer service and lubrication facilities 
operated at a profit. 
No diversion of fuel taxes from their intended 
use in highway construction and maintenance. 
No government bureaucracy control of the auto- 
motive industry. 
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Time to Act 


A American Trucking Assns. opens its seventh annual 
_meeting in Los Angeles today the nation’s eyes once 
again are focused on the vital role to be enacted by the 
transportation industry in the building of this country’s 
defense. 

_Similarly, the nation’s attention will be centered on the 
disastrous effects trade barriers are exerting on the move- 
ment of interstate shipments — and national defense materi- 
als. It is to be hoped the federal government, with the full 
cooperation of various states, will shortly be able to put 
an end to these barriers that not only needlessly raise the 
cost of commodities, but likewise peril the existence of the 
nation itself. 


Unity the Watchword 


RESIDENT ROOSEVELT and President-elect Roosevelt 

apparently are of the same mind as to the future. Our 
Washington staff correspondent, William Ullman, writes 
that “It is not expected (the election) to result in any major 
policy changes in any direction.” And, he adds, “it is fair 
to say that the automobile industry will play a role of 
central significance in any developments.” 

So we take it on ourselves to predict that in this after- 
election program the automotive industry will be found in 
the front ranks of those who believe that unity of action is 
necessary in the advancement of the defense movement and 
that it can be counted on to carry along as it did before the 
battle of the ballots. It will be recalled that even during the 
heat of that battle the industry was strictly non-partisan, 
cheerfully pledging to sidetrack its own work in order to 
give priority to making parts for the 12,000 bomber planes 
that are to be rushed through. It speaks well for the di- 
versity of the industry that this extra work can be taken on 
without interfering with automobile production. 

The new administration also is expected to revamp its 
labor policy, which may mean Madam Perkins, secretary of 
labor, will be replaced by someone with a better understand- 
ing of the problems than the present incumbent. We believe 
there should be such a replacement and would urge the se- 
lection of a non-partisan, one not identified with either of 
the two leading labor unions, preferably a man of the caliber 
of Herman Weckler of Chrysler or Ben Hopkins, Cleveland's 
parts manufacturer, who, while in the manufacturing end 
themselves, have a thorough understanding of labor prob- 
lems and who have the respect of the workmen, too. 


Truck Straws 


HERE are several kinds of straws. One shows which 

way the wind is blowing, and another is the straw that 
breaks the camel’s back. It is the latter kind which threat- 
ens the mechanical beast of burden, the motor truck, which 
carries the extra heavy taxation load imposed for the use 
of our highways. It has taken the meeting of the American 
Trucking Assns. in Los Angeles to bring to our attention 
the claim of this body that “special highway taxes collected 
from trucks alone in the last 10 years were enough to build 
137,000 miles of modern highways. That’s 45 times the dis- 
tance from New York to San Francisco.” And that “in the 
next 12 months special highway truck taxes will be enough 
to build 8,000 miles of new roads, plus enough to pay ALL 
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Heigh-Ho, Off to Work We Go! 


—With apologies to Walt Disney and his Seven Dwarfs 





WASN’T I have an idea that most 
IT of us feel just the same 
SWELL! about it. Whether our 
man got in or not we had 

a regular field day for several 
weeks in which we could approve 
or disapprove the President and all 
of his relatives. And in which we 
could glorify a politically unknown 
candidate who promised more than 
the New Deal had delivered but at 
less expense to the taxpayer. It 
was a swell show which could be 
put on only by Americans for an 
American audience; as_ typically 
American as hot dogs, swing bands 
and corn-on-the-cob. The interest- 
ing analogy is, however, that no- 
where else in the world will they 
understand just what happens to 
the United States following such 


an election. 
+ 


To the man from Mars or any 
other foreign country, the bitterness 
of such a political campaign such 
as we have just witnessed would 
seem to mean that the country was 
split into two factions as far apart 
in their thinking as the poles. Only 
we in America know that hard as 
we fought for our team to win, 
once the timekeeper’s pistol had 
cracked and the game was over 
we had one objective and that was 
to get home and back on the job. 
No more positive proof of this 
could be asked than the manner 
in which the stock market reacted 
within 48 hours after the returns 
were in. 

* * * 

With the present defense pro- 
gram just getting under way, 
everyone knew that it made little 
difference which way the political 


.. » Years Age 


—from Automotive News files 





Fifteen Years Ago 

Dodge net sales for nine months 
valued at $175,284,031. Cars sold in 
that time total 203,546 ... Ford 
employes in the United States now 
number 178,216 ... Ford produc- 
tion in October totaled 204,827, a 
new all time high for the industry. 


Ten Years Ago 

Nash starts advertising delivered 
prices instead of factory list prices 
. . . 37 different makes of auto- 
mobiles listed on the report of new 
cars registered in the United 
States . . Chevrolet announced 
new models with the roadster list 
price starting at $475. 


Five Years Ago 
First fall automobile show, held 
in New York, is a success ... The 
industry gets ready for its greatest 
year since 1929 .. . Die-cast grilles 
are predominantly featured in the 


1936 cars. 
a 7 


One Year Ago 
Parleys between Chrysler execu- 
tives and CIO leaders reported to 
be nearing a _ settlement in the 
longest strike ever involving a 
major automobile manufacturer in 
the country 100 witnesses 


OVER 


tide ran, and that this country was 
going to be busy and prosperous 
for the next two or three years. 
Both platforms and both candi- 
dates had promised faithfully to 
arm America until it could defend 
itself on either coast line and in 
both oceans. This could only mean 
busy mills and factories. 
* * * 

Very often I regret that instead 
of taking the first job I could get 
after high school, I did not major 
in economics and the higher mathe- 
matics. For example, no one has 
ever convincingly proven to me 
that the dollars which our national 
government pays out for America’s 
raw or finished products or for 
American hours of labor are what 
you could call “wasted” or “poured- 
down-the-rat-hole.” Whether they 
are spent on building roads or 
bridges or battleships, it always 
seemed to me that they went right 
around a circle that ended up back 
in the government’s hands in the 
form of income or cigaret or some 
other kind of tax, the difference 
between you and me and the gov- 
ernment being that we cannot 
make the recipients of our dollars 
disgorge them as the government 
can if it really wanted to balance 
its budget. But then I warned you 
that I never understood algebra, 
let alone geometry, and Uncle Jim 
always said I never would have 
graduated from high school if my 
father had not been on the school 
board. 

* * * 

Now if by chance any amateur 
economist like myself wants to 
answer me may I suggest that he 
do so by first analyzing the present 
economy in Germany. When I was 
there in 1937 there were no unem- 
ployed and at least it looked pros- 
perous. I visited both Ford’s and 
General Motors’ owned plants in 
Germany. Both were running full- 
time and had greatly increased 
their capacity within the year. 
Neither, by the way, were as- 
sembling cars or trucks for army 
work when I was there. And yet— 
here is my stopper—Germany had 
little export, had been stripped of 
her colonies and was living within 
herself, with no gold passing in or 
out of the country. That she was 
busy building armament we have 
since seen, but was she weakening 
herself economically as she built 
her military strength? Answer me 
that, because now the political 
Significance of the question is 
voided and we can discuss this 
question without prejudice.—G.M.S. 



















In This Corner 
‘Covers Field. . ,' 


The views expressed in this col- 
umn are those of our readers, 
Anonymous contributions will not 
be accepted but confidence will be 
observed upon request. 















Abreast 

Thanks very much for sending 
me AvuToMOTIVE News during my 
absence from the office. I am 
back in harness and feeling great 

Your worthy publication cover 
the field so thoroughly I wa 
abreast of the times on my return 
Again many thanks for yow 
courtesy.—_E. L. McDonald, Ruth. 
rauf & Ryan, Inc., New York. 


Credit 

The automobile show edition o! 
AUTOMOTIVE NEWS is a credit to 
Detroit. The industry and the en 
tire city should be mighty prou 
of you and your great organiza 
tion. — Harvey Campbell, executive 
vice-president, Detroit Board o 
Commerce. 


Beautiful 

Congratulations for the beautiful 
cover design on the Album o 
American Automobiles for 1941. 

Let’s hope that the day is no 
far distant when automobiles o 
such logical design will roll Amer: 
ica’s highways. — Herbert Brown 
Silver Springs, Md. 


Atlanta 

Used car stocks are low, wit 
low-priced cars moving fast ant 
higher-priced used car require ef- 
fort as usual. Despite shortage 0 
new cars in many lines, dealer 
are offering excessive allowances— 
a. 






























































































St. Louis 

Sales of new cars in the & 
Louis area are progressing satis 
factorily, deliveries being deter 
mined largely by the ability of th 
factories to supply cars. There ar 
no new car stocks building up # 
yet. 

Used car sales are not keepili 
pace with new car deliverit 
While there is still a fair amou! 
of used car business available 
stocks are beginning to climb. Tb 
St. Louis area has not begun & 
feel any great effects from _* 
creased armament activities.—D. 
Castles, St. Louis. 

























































Coming Events 





NOVEMBER 


9-16—Columbus, O. Open House Week. 
11-14—Los Angeles. American Trucking 
Assns. Annual Conclave. 
12-13—Akron (Mayflower Hotel). Ohio 
Dealers Assn. Annual Convention. 
13_— Asbury Park, N. J. (Berkeley 
Carteret Hotel). New Jersey Auto- 
- motive Trade Assn. Annual Con- 
vention. 
13-14—Minneapolis. Minnesota Automo- 
bile Dealers Assn. Annual Conven- 


tion. 
14-15—Washington. Thirty-eighth an- 
nual convention of American Auto- 
mobile Assn. 
DECEMBER 


2- 6—New York (Hotel Astor). Ameri- 
can Society of Mechanical Engi- 
neers annual meeting. 

2-7—Oklahoma City. Automobile Show. 

| 9-l1l—Chicago (Morrison Hotel). Na- 
tional Wheel and Rim Assn. An- 
nual Convention. 


9-13—New York. National Assn. of 












10—Chicago. Motor and Equipme 
Manufacturers Assn. Annual Met 
ng. 










JANUARY 
(Book-Cadillac). 







6-10—Detroit. a 


Annual Meeting. ‘ 
20-23—Pittsburgh. National Automat 
Dealers Asen. Annual Conve! 

FEBRUARY 


27-28 — Shreveport, La. 
Youree Hotel). American Petrol 
Institute. Production Meeting. 


MARCH 










+ notot 
(Washin a 








3- 7—Washington (Mayflower). Am @ 


ican Society for Testing Mater 
Meeting. is! 
11—Los Angeles (Biltmore). Amend 
Petroleum Institute. Spring 
ing. ws 
24-29—Detroit (Convention Hall). 
chine Tool Progress Expositiol. 


JUNE 



















Manufacturers. Annual Meeting. 
ines (Navy Pier). Annual | 28-27—Chicago (Palmer Hous 

Automotive Service Industries ican Society for Testing 

Show. Annual Convention. 


maintenance costs on every mile of state highways in the 


United States besides!” 
Just stop and think of that! 


called in the federal anti-trust suit | 
against General Motors Acceptance 
Corp. in South Bend. 


e). Ame 
Mater# 
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NEW 
AUTOMOBILE 
Dea ee) 


U.S. Patent No. 2216671 


, wit 


<ISAFETY FOOT CONTROL AUTOMOBILE RADIO 


ances.— 


KEEP YOUR EYES ON THE ROAD... YOUR HANDS ON THE WHEEL! 


the S Zenith in 1940 is again first with auto radio with automatic is still the same as the one adopted in 1928 . . . ‘‘Press 
: = Foot Control, invented and patented by Commander the Button ... There’s Your Station.’’ Zenith is famous 
. : E. F. McDonald, Jr., Zenith’s president. Zenith’s slogan for revolutionary inventions years ahead of their time. 
er ° . ’ , 


y up & 


t 


iver] fa Qe . CHANGE STATIONS BY FOOT 
— } Ms For years the trend has been to engineer automobile 
ae aS —_ controls so that the eyes may remain on the road 
b, Tht 


and the hands on the wheel. Zenith’s new foot con- 


WHEN YOU WANT TO LISTEN 
AT RAILROAD CROSSINGS 


just step lightly on safety foot control. Radio 

t goes off instantly. Release pressure—radio is again 

og in , e trol enables you AUTOMATICALLY to change radio INSTANTLY ON... and that means instantly. 
2 


3.—D. ps stations with your left foot, the same foot that You do not have to wait for the radio to warm up 


» 


tomobll! 
rventios 


hingto 
etrolew 


MADE BY AMERICA’S OLDEST MANU- 
FACTURER OF FINE HOME RADIO 


operates your light dimmer switch. 


CONVERSATION PROOF “INSTANT 
OFF-AND-ON’’ FEATURE 


Want to talk? A slight pressure of the left foot 
instantly shuts off radio program. Lift your foot, 
program is ON again without waiting for radio to 
warm up. A boon in short conversations. Heavier 
pressure changes programs, light pressure tempo 


rarily shuts them off 


when you release the pressure. 


ADDITIONAL BACK SEAT 
FOOT CONTROL—TOO! (EXTRA) 


Yes, even the back seat passengers may change radio 
programs by foot. Front and back seat foot control 
buttons work independently. Back seat button does 
not interfere with driver’s control of safety program 
“shut-off” or silencer switch which enables him to 
listen at railway crossings. 


See It and Operate It on the New 1941 Lincoln, Nash, 
Mercury and Ford Cars at the auto shows 


soe 4 


2 


wionc ostucre FR AD IO» 
“THE ORIGINAL AUTOMATIC™ 
Kags iets 
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Three Providence Car Firms 
Put Under Board Jurisdiction 


By William Ullman 
Staff Correspondent 
WASHINGTON .—Distributors of 
automobiles, parts and accessories 
whose sales overflow state bound- 
aries are subject to the National 
Labor Relations Act, the U. S. 
first circuit court of appeals has 
ruled. 


The precedent-setting opinion 
grew out of an attempt by the 
NLRB to enforce its finding of un- 
fair labor practices against three 
Providence (R. I.) distributors. The 
respondents were Bradburn Mo- 
tors Co., Pontiac distributor; Colt- 
Brady Co., Chrysler distributor, 
and Henry Lavour, Inc., De Soto 
distributor. In resisting the NLRB 
cease and desist order, they united 


Roberts to Head 
Hudson Merch.; 


James Resigns 


DETROIT.— Appointment of M. 
M. Roberts as merchandising man- 
ager of the Hudson Motor Car Co. 

was announced 
Friday by George 
H. Pratt, general 
sales manager. 
The resignation 
of W. A. James 
as Hudson adver- 
tising and mer- 


& 
M. M. Roberts 


chandising man- 
ager, for reasons 
of ill health, was 
also announced. 
A. E. Barit, Hud- 
son president, ex- 
pressed his regret 
at the resignation 
of James who had been with the 
company for 20 years. 

Barit further stated that all ad- 
vertising and merchandising activ- 
ities would be under the supervision 
of Pratt. 

Appointment of an acvertising 
manager will be announced shortly. 


Toledo Steel Moves 


TOLEDO. — J. E. Adams, general 
sales manager, has announced that the 
sales division of Toledo Steel Products 
has been moved to enlarged office 

uarters on the 20th floor of the 
decond National Bank Building here. 


Geo. H. Pratt 


han 450A 


LONG WEAR 


FROM NICKEL C.1. CYLINDERS 


Latest addition to the well-known 
Caterpillar Diesel engine family is 
a 4-cylinder, 60 horsepower unit. 
This new model is recommended 
particularly to truck fleet operators 
for replacement installations. To 
simplify installation, the engine is 
offered as a unit with a five-speed 
Spicer transmission and a 13-inch, 
single-plate 
the Caterpillar Tractor Company, 
this new D312 engine is a four- 
stroke, valve-in-head model. It has 
312 cubic inches displacement, with 
a bore of 4% inches and a stroke 
of 5% inches. Like other engines 
built by Caterpillar, the new model 
uses high grade Nickel alloys for 
its vital parts. The cylinder block, 
cylinder head, and crankcase all 
are Nickel alloy cast iron. Nickel 
cast iron assures good physical 
properties, a dense structure free 
from porosity, and excellent 

wear - resistant 

qualities. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 


clutch. According to! 


in contending they were not en- 
gaged in interstate commerce 
within the meaning of the statutes. 


In their appeal the respondents 
insisted their business is _pre- 
dominantly an_ intrastate retail 
business, that their interstate 
transactions are very small per- 
centages of their total business, 
that they do not take title to the 
automobiles shipped in interstate 
commerce until they arrive within 
Rhode Island, and that they re- 
linquish title to the purchaser be- 
fore the car leaves the state. This, 
they claimed, makes even their 
transactions with out-of-state ven- 
dors and purchasers completely 
intrastate and thus removed from 
the regulatory power of Congress. 

The appeals court opinion dis- 
agreed with all contentions raised 
by the automobile distributors, 
commenting: 

“It is not in the least significant 
that the sales are so made that 
title passes to the purchaser within 
Rhode Island. It has long been 
held that a sale involving inter- 
|state transportation is not re- 


tion because the sale itself is in- 
trastate, either before or after the 
transportation. .. . The fact that 
the interstate transaction of the 
respondents are only a small per- 
centage of the entire business of 
respondents is not material since 
the test of applicability of the 
National Labor Relations Act is 
not the percentage of business done 
but the effect on interstate com- 
merce.” 

The opinion brushed aside the 
contention that the strike called 
by the distributors’ employes last 
year and quickly abandoned ac- 
tually did not interfere with in- 
terstate commerce, and that even 
if a strike were successful the 
interstate business could be other- 
wise handled so as to prevent its 
disruption, observing: 

“If the board (NLRB) can act 
before any disruption occurs, it 
would indeed be a strange situa- 
tion if an employer could obtain 
immunity from the jurisdiction of 
the board by provoking a labor 
dispute and securing its settlement 
before it affected the interstate 
commerce involved.” 

Finally, in finding against the 
distributors, the appeals judges 
said: 

“We hold that their unfair labor 
practices might lead or tend to 
lead to labor disputes which 
threaten to obstruct interstate 
transactions. In such circum- 
stances the respondents are clearly 
subject to the jurisdiction of the 
NLRB, which properly entered the 
order.” 


from Congressional regula- 


Rubber Engineers Meet 


To Discuss Synthetics 
DETROIT.—The economics of 
substituting synthetic rubber in 
automobiles will be discussed by 
six technical experts at the meet- 
ing of the Detroit Section of So- 
ciety of Automotive Engineers to 
be held in Hotel Statler this eve- 
ning at 8 p.m. 

W. J. McCortney, engineer at 
Chrysler Corp., will present a 
paper on the subject and its vari- 
ous phases will be discussed by R. 
P. Dinsmore of Goodyear Tire & 
Rubber Co.; Waldo L. Semon of 
Hydro-Carbon Chemicals, Inc.; E. 
R. Bridgewater, duPont Co.; E. 
Lightbown of Standard Oil Co., and 
Bevis Longstretch of Thickol Corp. 


Va. Draftees Allowed 


To Cancel Insurance 
RICHMOND, Va.—(UTPS) .—Act- 
ing in the emergency created by 
the present national defense pro- 
gram, the Virginia corporation 
commission has ordered an amend- 
ment of automobile insurance rules 
to allow the prorata cancellation of 
a policy at the request of the in- 
sured when he enlists or is called 
into military service under the se- 
lective military service act. 


| “Dealers Tell Me,’’ by John O. 
‘Munn, is an open forum for the 
expression of dealers’ opinions. lt 
appears weekly in Automotive News. 


MORE THAN 100,000 spectators gathered at Davenport, Ia., 
test, the greatest rural sports spectacle staged. This aerial view, 
of the crowd attracted by the event. Shown here is a section of 
bottom is the Chevrolet truck and passenger car exhibit 


“under canvas,’’ where more than 


sw) SF avrowomve news, Novempen 109 
Court Rules Interstate Distributors Subject to NLRB 


last week for the 17th annual national corn husking con- 
taken prior to the actual contest, hints at the six 
the ring of tents adjacent to the contest fields. Ai 


60,000 witnessed produc 


films, color cartoons and the parade of progress science show from the New York World’s Fair, and inspected the nev 


1941 Chevrolet truck line for the farm. 


Cincinnati Sales 


Climb to a New 
10-Year Record 


CINCINNATI.—New car sales 
during October attained the big- 
gest volume for that month in 10 
years in this area, according to 
registration figures announced by 
Cincinnati Automobile Dealers 
Assn. 

There were 1,975 new cars sold 
in October for an increase of 34 
percent over October, 1939, when 
1,472 new cars were sold, and an 
advance of 89 percent over Sep- 
tember, 1940, when 1,045 new car 
sales were recorded. 

This stupendous increase over 
the preceding month was due to 
the fact that September was the 
change-over month when supplies 
of 1941 models were not available 
to meet demand. 

During October, 2,478 used cars 
were sold. This is an increase of 
27 percent over October, 1939, when 
1,950 used cars were sold, and an 
increase of 28 percent over the 
preceding month when 1,939 used 
cars were sold. 

New truck sales amounted to 190 
during October. As compared with | 
October, 1939, this was an increase 
of 31 percent and a gain of 25 per- 
cent over September, 1940, when 
151 new commercial car titles were 
recorded. 


N. J. Assn. Plans 
To Meet Nov. 13 


NEWARK, N. J. New Jersey 
Automotive Trade Assn. will meet 
for its 22nd annual convention at 
Berkeley Carteret hotel in Asbury 
Park on Nov. 13, according to 
W. L. Mallon, secretary. 

A special business session will be 
held at 2 p. m. and dinner and 
a floor show will commence at 6:30 
p. m. Important speakers will cover 
many problems confronting the 
group. 

Red Cross Orders 300 
More War Ambulances | 

NEW YORK. — Orders for 300} 
ambulances and chassis for war} 
service in England have _ been! 
placed by the American Red Cross. | 

These are for delivery by Jan. 1, 
and when put in service, will bring 
to 463 the number donated by the 


American Red Cross to sister soci- 
eties in war-affected countries. 





|Turnstrand to Head 


IN ADDITION to the truck tent set u 


by Chevrolet at the national com 


husking contest in Davenport last week, the first farm automobile show 


represented the motor industry. Here 
area in the farm automobile show tent. 


is a section of the Chevrolet display 


First Farm Car Show Held 
During Cornhusking Contest 


DAVENPORT, Ia. — Automobile 
shows this fall have been “bringing 
them in” by the thousands to set 
new attendance and sales marks, 
but one show with a novel flavor 
was brought out to the car and 
truck buyer. This was the first 
farm-automobile show, held in con- 
junction with the National Corn 
Husking Contest, staged last week 
at Davenport. 


More than 100,000 farmers in the 
midwest corn belt attended the 
17th annual Corn Husking Derby, 
the “Olympic Games” of the farm. 
Virtually every person attending 
visited the tent that housed the 
farm-automobile show. In addition, | 
under a separate “big top,” Chev- | 
rolet had a three-part show that | 
attracted record attendance. 

Farm trucks for 1941 keynoted | 
the Chevrolet display, where a 
complete truck line was exhibited 
along with 1941 cars. Included in| 
the truck display were stake trucks 
in demand in the corn belt, pick-up 
i | 


Northwest Wholesalers | 

MINNEAPOLIS.—H. J. Turn-| 
strand was elected president of | 
Northwest Automotive Wholesalers | 
Assn. at the annual meeting held 
here last week. He succeeds J. H. 
Kramer, St. Paul, Minn. 

Other officers named _ were: | 
Charles Anderson, Aberdeen, S. D.; | 
and John Schwahn, Eau Claire, 
Wis., vice-presidents; James Wol- 
ters, St. Paul, Minn., secretary, and 
Percy Brown, Albert Lea, Minn., 


| treasurer. 


} 


utility units for versatile duty on 
any farm, school buses, and trucks 
in complete weight range from 
one-half to 1%-ton sizes. Cut-away 
chassis and other feature displays 
highlighted Chevrolet for 1941. 
Indications that farm _ buying 
power is on the rise were con- 
tained in reports of Chevrolet 
salesmen on duty at the display 


British Columbia 
Automobile Sales 
Rise Despite Tax 


VANCOUVER, B. C.—Car sales 
in British Columbia are up, accord 
ing to license figures issued by the 
provincial police for the current 
year up to the end of September! 
Licensing of new cars shows a gall 
of 5 percent and used cars an In 
crease of 13 percent, from Mar 
1 to date. 

There were 5,528 more vehicles 
licensed to operate at the begil 
ning of October than at the same 
date in 1939. : 

There were 119,142 cars compare? 
with 113,614, of these totals, 96.4 
were cars and 22,679 commercia! 
carriers, compared with 91,524 ca! 
and 22,040 carriers last year. 

Motorcycles numbered 2,039, com 
pared with 1,881 a year ago, while 
trailers jumped from 3,251 to 44° 
at Oct. 1, this year. The trade " 
used cars showed 44,641 transfer 
registered as against 39,256 in 1%" 
Drivers licenses issued to Oct 
totaled 147,867 compared Wi! 
141,270. 
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ALL YEAR ROUND / 


At the New York Automobile Show, thousands of 
people see your car—once a year. 
But in New York, you’ve got to make a showing 
all year round. New York is an active car market 12 
months of the year. And in a period that long cus- 
tomers’ decisions may waver and be lost, buyers 
forget, shift their interest to other cars, or decide to 
get more mileage out of their present car. 
If you want your quota of New York’s car sales, 
your only safe bet is to sell the car buyer all the time. 
The News gives you a continuous showing before 
the largest new car market in America—a market 
comprising New York City and the suburbs which in 
1939 bought more than 230,000 cars, gave nearly a 
tenth of America’s sales. In New York City and sub- 
urbs, The News reaches far more families, more 
customers. and more 
prospects than any 
other New York paper. 


y 


is read 


THE 


NEW YORK'S “ 


The News sells all the time. It puts your message 
before the prospect when his mind is open, reaches 
him when decisions are being made. 

A continuous showing in The News is not 
expensive. 

A News page once a month costs less than a 
single color spread per year in certain magazines .. . 
and you reach the prospect 12 times instead of 1 time. 

A News page once a week costs less than a letter 
two times a year to an audience of the same size. . . 
and you reach the prospect 52 times instead of twice. 

A News page message every day costs less than a 
major weekly broadcast . . . and you reach the pros- 
pect 365 times instead of 52 times. 

Whatever your schedule, The News does the 
largest advertising job, at lowest cost. If you want to 
make a more effective showing in the sale of 1941 
models, show your cars to The News audience—all 


year round! 


NEWS 


PICTURE NEWSPAPER 








NEWS BUILDING 


CIRCULATION EXCEEDED 1,925,000 oany... 3,500,000 sunoay 
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Stocks’ Post Ele 


Rumors of U.S. Spending 


Increase Profit Prospects 


Special to Automotive News 

NEW YORK.—Automotive stocks, 
following a shallow dip upon news 
of election results, steadied a day 
later and within another 24 hours 
began one of the fastest trading 
days since the outbreak of the war 
on Sept. 1, 1939. 

Adding to the impetus of the rise 
were rumors of huge government 
spending. This was forecast in Sec- 
retary of the Treasury Henry 
Morgenthau’s statement that the 
government would soon ask to 
raise the debt limitation to up- 
wards of $60,000,000,000. 

Real cause for profit expectations 
were also given Wall Street by re- 
ports of automobile companies, in- 
dicating that October sales in 
many instances were the best such 
month in the history of the in- 
dustry. 

There was also mild talk in the 
Street of possible inflationary 
measures, due to complicating fac- 
tors brought about by forecasts 
that production would not be able 
to keep pace with demand, as is 
the situation rapidly approaching 
in the steel industry. 

As the week drew to a close, 


Commercial Credit Nets 
$1,973,351, 3d Quarter 


BALTIMORE. — Commercial 
Credit Co. has announced that its 
gross receivables acquired during 
the third quarter ended Sept. 30, 
1940, were $174,278,200, compared 
with $138,206,206 for the third 
quarter of 1939. Consolidated net 
income after deductions was $1,973,- 
351, compared with $1,993,771 for 
the third quarter of 1939. 


STOCK PRICE AVERAGES 
Previous Latest Year 
Week Week Change Ago 
24 motors ceeseeeese 34.83 34.83 37.83 
10 car-truck co.’s .... 36.48 36.48 40.21 
10 parts-access. ...... 27.90 27.90 28.28 
4 tire-rubbers 17.77 25.99 


profit taking had not touched 
automotive shares, and even the 
laggers experienced mildly bullish 
activity. 

With the election campaign out 
of the way, it was the view of Wall 
Street that industry would adjust 
itself to conditions as they exist, 
and continue to give its utmost to 
the defense program and to the 
task of getting the industrial ma- 
chine into high gear. 

The foreign situation, although 
still a factor in the domestic pic- 
ture, is definitely secondary in the 
current picture. The financial com- 
munity appears certain that a quick 
victory for the Axis no longer is 
possible. A long war is forecast. 

All in all, it is expected that 
several years of active business are 
ahead for the nation. Few predic- 
tions are being made as to what 
to expect beyond that. Too many 
things can happen in the meantime, 
according to the Wall Street view, 
and encouragement is taken from 
the fact that in all sections of 
industry there appears to be a 
realization that extreme care is 
needed during the expanding period 
of the next few years to prevent 
a disastrous collapse at the end of 
the defense program. But in the 
meantime, business and industry 
are determined to enter that pe- 
riod, when it comes, with as strong 
financial conditions as_ possible 
under the growing burden of taxes. 


BENDIX DRIVE 


assures 
owner-satisfaction 


HE reputation of a motor car embraces a// of that car.. 

from tires to cigar lighter. Reliable starting, the responsibility 
for which necessarily rests upon battery, carburetor, gasoline, 
ignition system, wiring and the starter-drive, never ceases, in 
the owner's mind, to be an attribute of the car itself, rather than 


its component parts. 


All of which is by way of suggesting the desirability of specify- 
ing the thoroughly reliable Bendix Drive, which has started so 
many millions of engines so many billions of times that there 


can be no doubt of its enduring, consistent efficiency. 


ECLIPSE MACHINE DIVISION 


BENDIX AVIATION CORPORATION ¢ ELMIRA, NEW YORK 


a 
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ction Dip Eclipsed by Fast Ris. 


FIFTEEN 1941 Pontiacs, equipped with dual control mechanism which the 
Cleveland Automobile Club is using for the regular driver training courses 
in the Cleveland high schools. More than 150 Pontiac cars with dual control 
equipment have been used by the AAA during the last four years in over 


100 
ss are John L. 


igh schools and colleges in the United States. In the foreground of the 
Young, left, managing director of Cleveland Automobile 


lub, and Leslie P. Silvermail, supervisor of safety education for the Cleveland 


Board of Education. 


19 Motor Parts Makers 


Note Boosted Incomes in’39 


WASHINGTON. — Revealing the 
great size and scope of the indus- 
try, the Federal Trade Commission 
has just issued an exhaustive re- 
port on automobile parts and acces- 
sories manufacturing corporations, 
which is the seventh in the com- 
mission’s project for the collection 
of annual financial reports from a 
large number of industrial con- 
cerns. 

The 19 motor parts and acces- 
sories makers whose financial re- 
ports are combined represent the 
most important corporations in the 
industry from the standpoint of 
investment and value of goods sold. 
It is disclosed that the combined 
total net sales for 1939, by these 
concerns, amounted to $563,770,843, 
an increase of 29.9 percent over the 
preceding year. 

The combined net income, before 
deduction of interest on long-term 
borrowings and income taxes, on 
the total capital of $369,606,757 in 
1939, was $53,460,717, or a rate of 
return of 14.5 percent on the aver- 
age of such total employed capital 
for the year. In comparison, the 
rate of return on the average capi- 
tal during 1938 was 1.9 percent. The 
average rate of return for this 
industry group for 1939 on the total 
investment represented individual 
rates ranging (low to high) from a 
loss of 6.9 percent to a gain of 
25.6 percent. Ten of the 19 cor- 
porations had rates of return for 
1939, that were higher than the 
average for the group, and the 
rates for these 10 corporations 
ranged from 14.6 percent to 25.6 per- 
cent. Five of the remaining nine cor- 
porations had rates of return rang- 
ing from 4.4 percent to 10.5 percent. 
Three of the corporations showed 
rates ranging from 1.0 percent to 
3.1 percent, while the other cor- 
poration showed a loss. 

The net income on the corporate 
net worth investment, or stock- 
holders’ equity, of $346,528,593 for 
1939, before provisions for income 
taxes, was $52,342,597, and this was 
15.1 percent on the average stock- 
holders’ investment. The rates for 


Fourteen Rubber 
Companies Show 


Larger Business 


WASHINGTON. — The Securities 
and Exchange Commission last 
week made public its survey of 
tire manufacturers covering opera- 
tions for last year, showing the 
combined business of 14 corpora- 
tions totaled $778,000,000. This com- 
pared with $643,000,000 for the year 
preceding. 

The companies surveyed were U.S. 


Rubber, Seiberling, Firestone, Gen- | 
B. F. Goodrich, Good- | 


eral Tire, 
year, Baldwin Rubber, Brown Rub- 
ber, Dayton Rubber, Hewitt Rub- 
ber, Lee Rubber & Tire, Norwalk 


Tire & Rubber, Pharis Rubber and | 


I. B. Kleinert Rubber. 
The report says a 
operating profit of $62,000,000, or 8 
percent of sales, was reported by 
the 14 enterprises for the last 
calendar year, compared with an 
operating profit of $37,000,000, or 
5.8 percent of sales in 1938. The 
companies showed a combined net 


' profit after charges of $40,000,000. 


combined | 





individual corporations ranged 
from a loss of 6.9 percent to a gain 
of 25.9 percent. The net income on 
the corporate net worth invest- 
ment, or stockholders’ equity, after 
provision for income taxes, was 
$42,739,648 for 1939. This was ap- 
proximately 12.3 percent of the 
average stockholders’ investment. 

The 19 corporations realized a 
net income, after provisions for 
the payment of income taxes, 
amounting to $42,572,967 in 1939 and 
$3,636,995 in 1938. The corporations 
paid or accrued cash dividends on 
preferred shares amounting to 
$964,682 in 1939 and $1,001,121 in 
1938. The cash dividends paid or 
accrued on the common _ shares 
amounted to $28,117,502 in 1939 and 
$9,794,843 in 1938. 

The cash dividends paid for the 
years 1938 and 1939 represented a 
return of approximately 3.1 percent 
and 8.4 percent, respectively, to the 
stockholders on the average ledger 
value (not market value) of their 
equity of $346,148,718 in 1938 and 
$346,528,593 in 1939. 


KEEPS OUT 
COLD, DUST, 


Financia| 


Truckers’ Income 
Shows a Boost 0f 
One-Sixth in 194 


WASHINGTON.—Motor try 
income this year has increased ail 
sixth, a report filed with the - 
state Commerce Commission 
cates. The report shows 1,106 
I highway carriers of 
throughout the United States i 
a net operating revenue of $7 
691 in the second quarter of th 
year, compared with $6,462,885 
ing the second quarter of last yeu, 
a gain of 16.3 percent. 

Carriers having operating rep 
nues of less than $100,000 are 
required to file ICC reports, 80 the 
commission estimates the 
shown is probably less than halfy 
the grand total for all motor om 
riers of property whose rates 
service are subject to ICC jurisd 
tion. 

The reporting carriers had 
operating revenues of $115,297 
compared with $102,853,088 for 
second quarter of 1939. Of the total 
common carriers reported freigh 
revenues of $95,823,026, 
$85,073,352 the year before, 
contract carriers reported f, 
revenues of $18,108,051, com 
with $16,451,612. ; 

Total expenses of the 1,106 CG 
I carriers for the three me 
ending in June were $107,771, 
against $96,390,203 in the 1939 » 
riod. Of the total, operation ag 
maintenance expense accounted f@ 
$91,844,733, compared with $8210, 
530 in last year’s second quarte 


Stewart-Warner Nets 


$317,439, 3d Quarte 

CHICAGO. — Stewart-Warnm 
Corp. and subsidiary companies & 
ported third quarter earnings ¢ 
$317,439. 

Earnings for the nine-month pe 
riod amounted to $994,684, equiv 
lent to 80 cents per share. Thi 
compares with earnings for th 
same period of 1939 of $256,208, « 
21 cents per share. 


RAIN AND SNOW 


BRIDGEPORT 


COMPLETE 
PROTECTION 


FOR INTERIORS 
WITH 


INNER-SEAL 
WATERPROOF 
WEATHER 
STRIPPING 


FABRICS. INC | 
CONN: 





L 
F 
R 
G 


| 
N. | 
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motor car buyers and Chevrolet dealers for 


THE BIGGEST OCTOBER SALES | 
aa 


“THE U.S.A. CHOOSES CHEVROLET?!” 


Sales of new 1941 Chevrolets 
in October topped all previous 
marks for the month in Chev- 
rolet’s 29-year history ...4@a 
record-breaking reception for 
a record-breaking car value 
»~ ee a new high tribute to the 
leader for the finest car the 
leader ever built! BUY IT! 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICHIGAN 
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Crude Rubber 
* 
Buying Off 
. * 
Slightly in Sept. 

NEW YORK.—According to the 
Rubber Manufacturers Assn., Inc., 
it is estimated that rubber manu- 
facturers in the USA consumed 
50,206 long tons of crude rubber 
during September. This represents 
a@ decrease of less than 1 percent 
under the August consumption of 
50,234 (revised) long tons, and 2.3 
percent below September, 1939, 
when 51,402 (revised) long tons 
were consumed. 

Gross imports for September as 
reported by the U. S. department 
of commerce were 78,792 long 
tons, the highest on record, and 
represent an increase of 7.9 per- 
cent over the August figure of 73,- 
028 long tons, and 109.2 percent 
over the 37,669 long tons imported 
in September, 1939. 

Total domestic stocks are esti- 
mated by the association as of the 








make a difference. 


Fluorescent indoor daylight in attractive new Certified* FLEUR- 
O-LIER fixtures creates a remarkable sales advantage for auto- 
mobile dealers. Colors and styling of new cars call for effec- 
tive display treatment . . . and this cool, higher-level lighting 
is the answer to your problem. It brings out true color values— 
helps your prospects absorb every detail of the new 1941 models. 


Get this new fluorescent light source at its best . . 
tified* FLEUR-O-LIERS—fixtures made by over 35 leading 
manufacturers, certified by Electrical Testing Laboratories 


for good light—good service. 


When you buy, check with your lighting company. Their 
engineers will be glad to give you expert advice to see that 
your Certified* FLEUR-O-LIERS are properiy installed to 
meet your needs best. Ask your distributor or electrical 
contractor or mail the coupon below for FLEUR-O-LIER 
fact book giving complete information. 


Hang up and use 
CERTIFIED* FLEUR-O-LIERS... 


Aare ° “ 
new Windows of Daylight 
Are we optimistic? Of course. Fluorescent 


FLEUR-O-LIER fixtures may not jam your showroom—but 
many dealers will testify that this new high level lighting does 
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TYPICAL of the service stations which await the motorist at convenient 
intervals along the new Pennsylvania Turnpike stretching 160 miles between 
Middlesex and Irvin, Pa. The building shown here adjacent to the Midway 
station has facilities for indoor and outdoor eating, contains a barber shop 
and a large dormitory where as many as 30 truck drivers may put up over 
night. The last word in human comfort, these stations are the last word in 
mechanical service equipment as well. For example, most of them make use 
of synthetic rubber in gasoline hose manufactured by the U. S. Rubber Co. 
nn ili aa eae dct apenas 


end of September to be 241,358 long | vised) long tons, and 76.4 percent 
tons, an increase of 13.3 percent] over the stocks of 136,824 (revised) 
over the stocks on hand at the end| long tons on hand at the end of 
of August which were 213,002 (re- 


September, 1939. 






“‘DABNEY’S FINDING OUT 

THAT FLUORESCENT IN- 
DOOR DAYLIGHT HELPS 
SELL CARS FASTER!” 





























to help speed sales 


in Certified* 


. in Cer- 





FLEUR-O-LIER 
EY eA 


Participation in the FLEUR-O-LIER Ug aM de) 
POMOC aC em el PSM ume ee eet 


TEAR OUT AND MAIL 
_ FLEUR-O-LIER MANUFACTURERS + 2111 Keith Bldg., Cleveland, Ohio ; 


Please send me helpful information about Certified \ 
FLEUR-O-LIERS, packages of indoor daylight for 
ofhices 0 






yf 
stores [) 
Name __ 


Address_ 





| City 













factories 1 | 







By William Ullman 
Staff Correspondent 

WASHINGTON. — September ex- 
ports of automotive products had a 
valuation of $16,801,110, an increase 
of 28 percent over September of 
last year, the Commerce depart- 

ment announced last week. 


Shipments were slightly under 
August, which totaled $17,311,906, 
the decline being attributed en- 
tirely to decreased shipments of 
miscellaneous products, since ex- 
ports of both passenger cars and 
commercial units had a_ higher 
valuation in September. 

Mexico, Canada, Brazil, Peru and 
Venezuela were the chief purchas- 
ers of passenger cars during the 
months, while the United Kingdom, 
Egypt, Canada, Union of South 
Africa and Mexico were the lead- 
ing buyers of commercial vehicles. 


The passenger car exports were 
valued at $1,689,678 and commercial 
units $4,957,223. 


During the first nine months of 
this year automotive exports 


September Tire 
Shipments Rise 


8% Over August 


NEW YORK, — Tire shipments 
during September exceeded August 
shipments by 8.1 percent according 
to statistics released by Rubber 
Manufacturers Assn. 

September casing shipments to- 
taled 4,511,664 units as compared 
with 4,173,508 units shipped in 
August and 5,658,126 units shipped 
in September, 1939. 

Original equipment shipments 
amounted to 1,464,925 units, the 
largest September shipments to 
automobile factories since 1928. This 
represents a 107.9 percent increase 
over August which amounted to 
704,565 units and 20.2 percent above 
September, 1939 shipments of 1,218,- 
781 units. 

The large original equipment 
shipments more than compensated 
for the decline in September re- 
placement shipments to 2,948,797 
units or 12.9 percent less than 
August replacements of 3,386,629 
and 31.9 percent below September, 
1939 shipments of 4,327,525 units. 


Exports of casings were 97,942 
which compares with 82,314 for 
August and 111,820 for September, 
1939. 


Production, 4,416,587 units, was 
4.4 percent below August and 13 
percent under September, 1939. 

Stocks of pneumatic casings in 
the hands of manufacturers on 
Sept. 30 are estimated at 9,886,022 
units which compares with 9,732,108 
for Aug. 31, and 8,080,462 for Sep- 
tember, 1939. 


Nash-Kelvinator Opens 
Office in Washington 


DETROIT. — Announcement of 
the opening of a Washington office 
of Nash-Kelvinator Corp., is made 
by George W. 
Mason, president. 
Mason also an- 
nounced appoint- 
ment of Campbell 
Wood as assist- 
ant to the presi- 
dent of the cor- 
poration and 
director of the 
capital office. 

Wood, a former 
U. S. Army offic- 
Campbell Wood ©, has been with 

Nash - Kelvinator 
since shortly after the last World 
War. Until his appointment to head 
the Washington office, Wood was 
an executive of Kelvinator division 
of the corporation. 





. . 
Ore. Registrations Up 

SALEM, Ore. — There 390,017 
motor vehicles registered in Oregon 
as of Oct. 1, an of 23,179 
since Oct. 1, 1939, according to the 
state department. Cars totaled 317.520 
a gain of 17,900. Registration fees dur- 
ing the first nine months totaled $2 .- 
898,918 compared with $2,684,294 in the 
same period last year. 


were 


increase 





a OF emenee 
September Automotive Exports Rise 28% Over 1934 


But 1940’s 9 Months Total 
Is 3% Under 1939 Perio, 







reached a value of $193,644 449 
percent under the correspongj, 
period of last year. Passenger 7 
shipments declined 3] Dero 
while commercial vehicles were 
15 percent and miscellaneous pa 
ucts 12 percent higher. 7 


Dealers Tell Me 


(Continued from Page 3) 


is just getting started. But af 
getting this new dealer firmly 
tablished with a big investment , 
that new town, the pressure fro 
the new factory is apt to be jy 
as hard as the pressure from ¢, 
factory the dealer just left. 
* * «* 





























































A new dealer always has th 
advantage of a more liberal fy. 
tory policy for a short time, Ani 
it is well to remember that t 
amount of pressure from 
given factory is always in keep. 
ing with the current popularit 
of that line. Every factory hy 
had “bugs” in its cars which ; 
relies on the dealers to corres 
That’s one of the reasons why 
factories have to have dealex 
The dealer, like anyone else, cap. 
not avoid trouble by runnix 
away from it. Most dealers, wha. 
ever their line, unless they cu 
step up to what is admittedly; 
more profitable line or a mor 
profitable territory, are better of 
to stick to one line throug 
thick and thin. To change low 
tions, it is probably necessary t 
liquidate a lot of investment at; 
loss, lose a lot of public goodwil 
that they have developed an 
which would take a long time 
replace in the new town. 

*> * * 



























Try Honestly to 


Better Situation 

T is sound advice, therefore 

believe, to tell a dealer to fi 
consider carefully all conditic 
and see if it would not be bet 
to change his attitude and ¢ 
honestly to find what he can do 
better his present situation rath 
than to change his line on wi 
are more or less hopes and pr 
ises for a millennium. 





















September Truck 
Freight Volume 
Is Year’s Highe 


WASHINGTON.—September 
ume of freight hauled by tv 
reached a new high for the ye 
American Trucking Assns. © 
closed last week. Comparable ' 
ports from 202 carriers showed‘ 
September tonnage was 1% F 
cent above August but 1.3 pert 
under September, 1939. The A: 
index figure, computed on 
basis of the 1936 monthly aver 
tonnage of the reporting cart 
as representing 100, stood at 1! 
for September. In August the ° 
dex figure was 139.82. 

Approximately 72 percent of 
freight transported by the rep 
ing carriers in September ™ 
classified as general merchan® 
which increased 2.7 percent s 
August. Transporters of petro® 
products accounted for sli 
more than 13 percent of the . 
tonnage. It was a decrease %’ 
percent from August but 234! 
cent more than the previous * 
tember. 

Movement of new 
and trucks, constituting 6 - 
of the total tonnage, increase?” 
percent over August but ¥® 
percent under September, * 
Iron and steel shipments iat 
percent of the total, increasiné 
percent from August, and wh 
cent from September a year * 
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Profit Calculator Issueé 





ee 


DETROIT.—Fruehauf Trailer | 
distributing a calculating device | 
'as the Profit Prover. With os ns 0 
it is possible to make comm 
between costs on operations 
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Selling ...in the 
Public Interest 





eae, is the motive power of the automobile 
industry. 


In selling, as well as in engineering and manufac- 
turing, this industry in many ways has blazed the road. 
Good products and salesmanship have placed about 
thirty million cars in the hands of the motoring pub- 
lic in this country, more cars than are owned and 
operated in all the other nations of the world. 


While much has been done there is much still to be 
accomplished. Over the years, by trial and error, cer- 
tain theories have proved sound, others unsound, sO 
that the industry has come to follow a number of defi- 
nite practices in selling. All in this business, however, 
have a common duty to regard sympathetically and 
examine carefully all attempts to use the scientific ap- 
proach to the problems of selling. 


Certainly, efficiency and economy in selling are in 
the public interest fully as much as are efficiency and 
economy in manufacturing and distribution. 


As the result of the keen competition in this busi- 
ness, with its constant striving for public preference, 
many problems must constantly be contended with in 
selling.. Competition is a creator of problems and 
solving them generates efficiency. That is why the 
industry needs competition, needs to enjoy it and 
thrive upon it. 


Everywhere, constantly, changes are taking place. 
The public is not only part of these changes but is re- 
sponsible for many of them. So too, the industry, not 
satisfied with things as they are, seeks improvement. 
That is the reason for new engineering laboratories, 
for constant improvement in manufacturing processes 
and facilities. It is also the reason for putting the 
microscope on commercial and public relations, busi- 
hess management, selling. 


Businesses in successful competition with other 
businesses operate under circumstances that change 
from day to day. This means that the automobile 
merchant, salesman and manufacturer should be well- 


hrysler Marine and Industrial Engines e Oilite Oil Cushion Bronze Bearings 














informed, experienced and properly ae In 
addition, it means even more that they should be men- 
tally alert so they may be able to recognize and analyse 
new circumstances, develop new ideas that are work- 
able, and be ever on the lookout for fresh, vivid ways 
of presenting products and services which will im- 
press customers and impel them to buy. 


They should also be mentally alert so that they 
will recognize and avoid fantastic ideas that if ap- 
plied to this business would be destructive. Common 
sense is an important ingredient in selling. This is the 
end result of clear thinking, based upon understand- 
ing that comes from being well-informed through 
knowledge and experience. 


It is common sense for the individual to have the 
right attitude toward his work, involving enthusiasm, 
loyalty and devotion. This is the biggest single factor 
in successfully discharging his —— to himself, 
his family and to the American public that makes this 
business possible. And it is the biggest single factor 
in preparing as individuals and as organizations for 
greater accomplishment. 
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Jersey Dealers Expect Good Used Car Sales in ’4 F 


Fuel Prices 


(Continued from Page 1 
outside the United States is by 
American processes and is almost 
entirely concentrated within the 
British Empire. 

“In either war or peace, the 
United States has within its bound- 
aries more than enough crude oil 
for complete self-sufficiency and 
could, if necessary, supply the 
petroleum products for the world’s 
needs.” 

AvuTOMOTIVE News points out that 
if more aviation gas is produced 
than needed the surplus can be 


NEW HUDSON station wagon, 
mixed with inferior fuel and used | mes last week. Shown above ins 


which began rolling off the Hudson assembly 
pecting the latest addition to the Hudson line 


are George H. Pratt, right, general sales manager; C. G. Beeching, Midwest 


for automobile engines. Petroleum | sales manager, and George H. Dow, 
leaders are confident there will be} station wagon is mounted on 121-in 


no increase in the price of regular | #X,, 4nd ¢ightcylinder power plants 


gasoline because of defense and 


other aviation demands but they Chevrolet, Yellow Coach 


Get More Army Orders | “°° 


é DETROIT. — Defense contracts 
it develops, should cause lower | totaling $816,840 awarded to Chev- 
rolet and Yellow Truck & Coach, ! $98,852. 


are not prepared to forecast a 
price drop, although theoretically 
an oversupply of aviation fuel, if 


prices of car gasoline. 


business car manager. The new Hudson 
ch wheelbase and is available in both 
of 102 and 128 horsepower, respectively. 


for trucks, were announced last 


The Yellow Truck order was for 
$717,988, while Chevrolet’s was for 


Firms are Boosting Profits 
On Service, Reconditionin, 


Special to Automotive News 

CAMDEN, N. J.— Emphasis on 
service departments and_ recon- 
ditioning are among factors cited 
by South Jersey dealers as con- 
tributing to substantial 1940 busi- 
ness gains and providing a basis 
for expectation of still further up- 
trend during the new model year. 

Numerous dealers in this area 
find themselves in a most favor- 
able position to take advantage of 
the rapidly rising industrial em- 
ployment brought about by the 
national defense program. Although 
1940 model sales here were re- 
ported well ahead of 1939, vir- 
tually all dealers are looking for 
still further advances during the 
1941-model year. 

South Jersey automobile sales 
will not be impeded by military 
| conscription, according to Arthur 


WITH A “TORPEDO” SIX PRICED JUST ABOVE THE LOWEST .. . 
AND A “TORPEDO” EIGHT FOR ONLY $25 MORE 


PONTIAC DEALERS 
ARE GOING T0 TOWN : 


No wonder Pontiac dealers are happy these days! Just 
look at this: 


@ The month of October was the greatest month in Pon- 
tiac’s history! Retail deliveries were 61.9% ahead of 
October last year—86% ahead of September, 1940. 


@ Unfilled orders reached the highest point in Pontiac 
history! This, in spite of the fact that Pontiac production 
has been stepped up 62.5% over last year! 


® Pontiac dealers’ profits are running 84% ahead of 
1939! 


Yes, 1940 has been a mighty profitable year for Pontiac 
dealers. And 1941 is going to be another profitable year 
for Pontiac dealers! For the reasons why, read below! 


HERE’S WHAT PONTIAC 
GIVES YOU FOR 1941 


1. A NEW “TORPEDO” IN THE LOW-PRICE FIELD which is 
already showing evidence of making even greater inroads 
in the big-volume, lowest-price market than the sensational 
Pontiac Special Six did in 1940! That’s because it offers— 


2. MORE VALUE THAN EVER BEFORE! It’s longer, lower, 
wider, more powerful—and all this without sacrifice of 
Pontiac’s famous economy! Even more important, Pontiac 
for 1941 is ina— 


3. MORE FAVORABLE PRICE POSITION with respect to com- 
petition not only in its own field but in the lowest-price 
field as well. This is true of both the Pontiac Six and the 
Eight—and particularly the Eight which is today — 


4. AMERICA'S LOWEST-PRICED STRAIGHT EIGHT! Never before 
has any car offered buyers the choice of a Six or an Eight 
in any model for only $25 difference! With Pontiac, you can 
now offer buyers America’s lowest-priced Straight Eight! 


HERE’S WHAT YOU CAN 
DO ABOUT IT 


If you’re dissatisfied with either your present line or 
present market location, here’s something you may be 
able to do about it. 


At the present time, Pontiac has a few franchises, all of 
them representing a potential of 50 cars and up, available 
in various sections of the U. S. In addition Pontiac also 
has available a few less-than-50-car points. Each of these 
requires only a reasonable capital investment. 


Why don’t you write today and get all the details? Direct 
your letter to the personal attention of D. U. Bathrick, 
General Sales Manager, Pontiac Motor Division, Pontiac, 
Michigan, and he will answer it personally. 


HER PROFITABLE YEAR FOR PONTIAC DEALERS! 


S. Roache, president of Cam 
Auto Trades Assn., who recen 
reported that the industry in 7 
area is arranging and complet 
deals with men eligible for cal] 
service and will continue to 4 
“There is such a small percens, 
of men in that classification , 
are credit risks that there 
scarcely any difference jp , 
dealings,” Roache stated. 

Among South Jersey dealers ¢, 
ing emphasis on service and ry 
ditioning profitable in Haddons, 
Chevrolet, whose president, W}jj, 
L. Ranken, recently stated 
expert attention to ali detajj 
the service department has 
duced “repeat business” that » 
resents the greatest percentag: 
the firm’s sales. 

Also recognizing service imp 
ance is C. A. W. Corp., Nash a 
Willys dealers, headed by N. 
Potts and David Kerr, of this » 
which has announced recent ; 
pansion of its service and parts; 
partments. The firm reported 
increase of 100 percent in busiyy 
during the past year. 

Another firm emphasizing ser 
and reconditioning is Rohrer ( 
rolet Co., whose president, Wili 
G. Rohrer jr., attributes a re 
1940 success to his adherence 
the slogan: “Never forget a ¢ 
tomer; never let him forget y 
He reports that 1941 model s 
thus far are running ahead of 
same period last year, despite 
fact that this 1940 model year; 
the most successful in the fi 
22 years of existence. 

Rapid turnover of used, as + 
as new models at Community } 
tors, Inc., Ford dealer, is 
tributed by James Lorimer, 1 
president, to careful attention 
reconditioning. “Every car tai 
in trade is put through the s 
for a meticulous going over,” 
commented. “There is no correct 
detail too small. Likewise, } 
dents and flaws are _ rectifie 
Lorimer predicted an _ increas 
“50 percent or even more” in } 
model sales over the succes 
year just concluded. 

Many other South Jersey é& 
ers, according to recent press 
nouncements here, are expect 
large business gains during 
new model year and in most 
stances emphasis on service 
partments and_ reconditioning 
trade-ins is listed as an import 
part of the dealer setups. 


Aircraft News— 


Ford Motor Sign: 
Contract Closin: 
Plane Engine De 


DEARBORN. — Ford Motor: 
last week, was formally awa” 
a $122,323,020 contract by the ' 
department for the manufactur 
3,000 airplane motors. 

The order — the largest s! 
one in the defense program 
far — actually was agreed 
last summer when Ford begat‘ 
struction of a $15,000,000 plat’ 
which to build the motors. __ 

At the same time, the War | 
partment announced that an ” 
436,042 order for airplane ene 
had been awarded to Wright : 
nautical Corp., of Paterson, x 
part of which is for the ~ 
under the policy by which 
Army deals exclusively with Wr 
for combined Army and 
requirements. 

* * * 

Wright Aeronautical has les 
another plant in Patterson, | 
thus bringing aircraft engine: 
duction facilities there to 2,5 
square feet of oor space. Mant 
turing operations will be Ss 
shortly on machining of cams 
gears for Wright Whirlwind 
Cyclone engines. 


Memphis to Get Mete"/ 


MEMPHIS.—Parking meters ¥° 
installed in downtown Memp 
Jan. 1, Commissioner Joe Boy" 
announced. The parking Cov. 
five cents per hour for a 20-100 
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WILLYS 


AMERICAR 


A. New Car... A New Name 


aN for You 


A NEW OPPORTUNITY 





THE fine AMERICAR comes as an invigorating tonic to a motor car 
market which may have looked as though it had no thrills left. 

Just for a moment or two—for old dealers and a host of new ones 
whom AMERICAR will attract—we glance over our shoulders at what 
has been accomplished during the past year. 

The growth has been great and steady; because the hard work of 
distributors, dealers and factory staff has been great and steady, un- 
Stinting and continuous. 

We have dealt fairly with the dealer, and he, with his product. 
The  Jsults are shown in the gratifying growth of our dealer organiza- 
tion and in doubled sales. 

With the introduction of the brilliant, new-styled Willys for 1940, 


the whole dealer outlook was immensely improved, and the selling job 


ae 


SAW 


ea 


gosagorr 





done by the newly enthused dealer organization was a sensation. 


A greater day for both of us is forecast by this splendid record of 
the past twelve months. Established preferences for other cars have 
faded before the excellence and low cost of the 1940 Willys. Owner 
satisfaction has created a huge market for the 1941 fine AMERICAR. 

Our promises of yesterday are the facts of today. Our promises 
for 1941 will likewise be fulfilled. 

We are at the dawn of a new day of big figures in sales and profits 
for both factory and dealer. 

Write me at once and I will send you the attractive story of the 
fine AMERICAR and its franchise values. 

Joseph W. Frazer, President and General Manager 
Willys-Overland Motors, Inc., Toledo, Ohio 
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Horner Tells Seattle Group 


Additional Motive 
Equipment Orders 


Placed by Army 


WASHINGTON. — Several more 
large automotive contracts are in- 
cluded in the latest batch of War 


department orders caused by the | 
pro- | 


expanded national defense 
gram. Among them are the fol- 
lowing: 

Autocar Co., tractor-trucks, $254,- 
450, $98,145 and $1,554,986; Chevro- 
let, trucks, 
Packard, five - passenger sedans, 
$35,999. 

Yellow Truck & Coach Co.,, 
trucks, $717,988 and $133,674; Gen- 
eral Tire & Rubber Co., tires, $157,- 
056; Superior Trailer Mfg. Co., Los 
Angeles, trailers, $149,059; Superior 
Trailer Mfg. Corp., Indianapolis, 
trailers, $378,966. 


Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by the 


‘“‘wide-awake’’ in the industry. 


UO CORY ee Me kt) Se 


words wing fast by Teletype! 


$98,852 and $36,716; | 
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LEFT TO RIGHT in this 1941 Chevrolet convertible at the San Francisco 


automobile show — Ben Celli jr., 


Joe Cochran and Tha 


d Gordon, of the 


Chevrolet zone staff. Cochran is Oakland’s member of the Pacific show com- 


mittee and is official host. 


Packard Raises Marine 


Engine Production Rate 


DETROIT. — With $15,000,000 
worth of orders for its 1,350 horse- 
power marine engines, used in 


“ARKET zepope 
Te] OE r FABRICS 


“ANUPACTUps BS COMFIRMs 


COMME By | 


SIG > i Wie 


combat “mosquito” boats, Packard 
is stepping up its production rate 
from one a day to five. Orders for 
the motors have come from the 


| 


He Puts Stress 


Mechanics, Higher Taxation| 


By D. M. Trepp 
Staff Correspondent 

SEATTLE. — Many matters of 
importance to dealers were de- 
veloped at the dinner given in 
honor of Stanley Horner, Buick 
dealer of Washington, D. C., presi- 
dent of the National Automobile 
Dealers Assn., and W. Blanchard, 
general manager of NADA, held 
here Nov. 1 at the Washington Ath- 
letic Club. Dean Howard, of How- 
ard Motor Co., secretary of Seattle 
Automobile Dealers Assn., sponsor 
of the meeting, presided. 

Horner reported national defense 
problems as looming large on the 
automotive horizon. 

Slow but steady progress by Don- 
ald B. Richberg, as special counsel 
for NADA, with the car manufac- 


United States government, as wel'| turers, after several meetings, was 


as Great Britain and Canada. 
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reported. The speaker stressed the 


Sine cry: arte 


headers 
ah 


Fe. Lame se, 
PARSE ys 
s oF Alin 


COR Fis Riggs wrre » 


of Dealer Problem; 


Ew ~) 


on Defense, 


necessity of training apprentj 
good dealer mechanics are 
out of the industry by the 
ment program, and _ shortage of 
skilled men is feared. In the Seattl, 
area with mechanics wages high 
($1.05 per hour), the fear is not s 
great. 

Horner stressed the fact that a; 
defense work proceeds, deale, 


Ces ag 
taker 


must prepare themselves to meet fy 


increased taxes, doubtless to be 
retroactive through 1940, urging 
dealers to set aside reserves out oj 
current operations to take care of 
such a contingency. 

Difficulties of Canadian dealer, 
due to the war, he said, increase4 


taxes and difficulty in obtaining | 


new cars. 


Chrysler’s Tank 
Arsenal Will Be 
Managed by Hunt 


DETROIT.—E. J. Hunt, formerly 
general staff master mechanic 3 
Chrysler, has been appointed oper. 
ating manager in charge of the 
Chrysler tank arsenal, Herman L 
Weckler, vice- 
president and 
general manager 
of the corporation 
announced last 
week. 

Under contract 
from the U. S. 
War department, 
the corporation is 
now building a 
$20,000,000 Army 
tank arsenal 
which it is ex- E. J. Hunt 
pected will begin 
to turn out medium (25-ton) tanks 
at the rate of five per day, per 
shift, in about a year. Hunt has 
been placed in charge of building, 
equipping and directing this opera 
tion. 

In commenting on this appoint: 
ment, Weckler said: “Hunt’s very 
wide experience with machinery 
and manufacturing operations 
makes him_ exceptionally well 
equipped to direct the production 
of these important tanks for the 
U. S. Army.” 

Hunt has been associated with 
Maxwell and Chrysler corporations 
since 1912 and has worked in prac: 
tically every machine and produc- 
tion department in both corpora 


tions. For the last two years hej, 


has been on Weckler’s staff as one 
of the corporation’s chief consult 
ants on machinery and production 
methods. 


Bantam Will Make 


Army Scout Cars 


BUTLER, Pa. — American Bat 
tam Car Co. will go into full pro 
duction on a large governmen! 
order approximately Nov. 14, it has 
been announced here. 

The firm will manufacture the 
Bantam four-wheel drive 
naissance and command car, the 
pilot model of which was submittee 
| to government authorities at Hola- 
| bird, Md., approximately a mont 
ago. 

Officials did not reveal the num 
ber of cars which would be bull 
but estimated that it would 
quire capacity production from nov 
until spring. Additional orders 4 
also expected it was learned. AP 
proximately 150 to 225 more mé 
will be added to the payroll of = 

| company during the winter mont's 
Chevrolet Building i 
Trucks for Englan¢ 

F LIN T.—Chevrolet is buildiné 
trucks for the British army, it ¥® 
learned last week. The factory b® 
completed at least 30 of the dra” 
brown machines and is prepatl’ 
them for shipment. ld 

Chevrolet officials here Wo", 
not comment on the extent a 
manufacture of the army truce 
and a General Motors spokesm® 


in Detroit explained that the sao bo 
tract with Great Britain also ¥" | he 


secret. 


arma. Fit 


recon: }¢ 


+1 
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* ° | of Wisconsin enacted in 1937. It| tack on its wnconstitutionality. Our| will support a cancelled dealer 

Wis tcenstin aw cannot be ignored in considering| conclusion is, therefore, that the| simply because he was cancelled. 

‘ e the validity of such legislation.* **| Wisconsin statute in question did| It must first be sure that the fac- 

| 


“‘We are convinced that the| not apply to, or affect, existing| tory had no grounds for cancella- 


> | agreement before us is not uni-| valid contracts such as the one|tion or that the dealer did not re- 

Ss e e i e 7 l a hn lateral and is valid.* * * here in question.’ ceive a satisfactory adjustment. To 

“9 “‘Having reached the conclusion} “In concluding this particular do ee =< be an unfair 
that the agreement was valid and| point it is well to point out that|act in itself. Do not forget that 

the Wisconsin law does not prohibit 


(Continued from Page 3) binding and therefore subject to|the Bugg’s case was never settled 
a factory from cancelling a dealer 


® 
flon av, At the recent state convention| few rights to, and the smallest cancellation by either party upon| insofar as determining whether the —it simply protects a dealer from 


; itowoc, the dealer : : the giving of written notice, the| franchise was cancelled with or : n 
eld in ee S| Dosaibve protection of, the agent. only remaining question is the] without cause. The only reference | 2" unfair cancellation. 


nities ay pee, ae en tcoudnent It is one which affords some} effect of the Wisconsin statute|made in court decisions has been| “It is imperative that mention 
. taker — voted unanimously for support for the wisdom and the| ypon such an existing contract. on the point as to whether or not| be made of the fact that the law 
oe the sta ‘ti n of the licensing law necessity of legislation which pro-| “‘We are convinced that the|the factory had the contractual| was not passed primarily for the 
tage of [the reten oa aaet at Gn ae tects the weak against a strong} jegislature did not intend to make| right to do so. The banking com-| dealers or the protection of their 
e Seattle and the on at th t time resolutions party in situations like the instant} its legislation, nor did the legisla-| mission never made a finding of| interests although the law has 
eS high povision®. » the variate Geer} ee The terms of this and other| tion, by its own terms, apply to| fact inasmuch as the case was| been outstanding in protecting 
1S Not % J were soe  aenpekations and cf similar agreements had, no doubt,| and include existing contracts, We| taken to court. In this connection} dealers against factory coercion 

and distric ; a casual bearing upon the passage| must give to it a construction|it must be stressed that the state| and unfair treatment, and in pre- 


| ' lutions, only one was ; : . : ° ‘ oe 
fai betnst the licensing 1 ow and that |°f the legislation which the state which will avoid a successful at-| association never has nor never (Continued on Page 19, Col. 1) 


to meet |was from Rock county. ; 
3 to h} “In fact, two resolutions were 
Urging | presented from Rock county. One, 
*S Out of signed by 13 dealers, was in favor | 
care of |of the licensing law but asked that | 
ministration be transferred to | 
dealer; |the motor vehicle department. The 
ncreasej |other, signed by 19 dealers, asked 
btaining Jor outright repeal of the act. In- 
‘dentally, the petition signed by 
19 dealers contained the names of 
k ave used car dealers, two of whom 
are no longer licensed and two ex- 
dusive truck dealers. This analysis 
Be proves that no 34 dealers asked for 
sutright repeal of the law as Mr. 
Tunt Geffs asserts. The above figures can 
te verified at this office. 
‘ormerly | “In view of the fact that at the 
lanic at fconvention it was made absolutely 
»d oper J plain that the licensing law did not 
of thefconcern itself with used car con- 
‘man L {trol and that useless reports and 
questionnaires would be eliminated, 
it would appear that the objection 
of many of the Rock county deal- | 
ers were met and satisfied. 








t Sarr B. late 
E. H. Hull, Willard Chevrolet J. H. Koegler, Koegler & Denston, W. M. Green, Moore Motors, 


Gs cclevretet reader th-DeSot Thomas B. Martindale, Inc. ; 
8 whee sie set cen tala Ford, Mercury, Lincoln-Zephyr ih a ULL Le 



















Reference Held Pointless 

‘The reference to the primary 
defeat of Senator Ingram for at- 
torney general is pointless, mean- 
ingless, and is indicative of per- 
snal rancor more than anything 
ese. If Senator Ingram had de- | 
cided to run for state senator, he | 
| undoubtedly would have been | 
{unt folected. It is senseless to insinuate 
) tanks | at the licensing law was re- 

sponsible for the defeat of a can- 





First in Choice of Philadelphia 


Dealers for New Car Advertising 


—The Evening Bulletin 


= ce ‘idate when approximately 8,000 | 

uilding dealers and salesmen were af- | | 
|: : . . 

opera: fected by its contents as against a | (The following is from a recent survey by Ross Federal Research Corporation.) H 


voting potential of 1,700,000 Wis- | 


consin votes to be cast along | ° 


Ppoint: F riot] i 
age y party lines. Q 
s veryE ; F l IES i é YN N¢ : 
chinery - oe eee Geo. C. Read, George C. Read, Inc. I a t 
then) pity are concerned. If such wasn't i 2 aca Please list in order of import h w 
-Bthe case there would be no need for : por ance the ne Sspapers you 


duction 


for the attorneys and a supreme court. It 


is also true that law suits have 
been lost for many reasons but 
apparently never because there was 
a poor lawyer. Dealers should read | 
caetiat the court decision itself to see how | 
aa that tribunal felt about the act. 
por |The supreme court never held that 
ars hef, 4 : : 
ae an the Wisconsin law was uncon- 
sal stitutional or that it did not _pro- 
juction tect the dealer. In fact the U. S. 
supreme court upheld the conten- 
ton of the lower court, the 
seventh U. S. circuit court of ap- 
ke veals, that the court was going out 
i of its way to uphold the con- | 
vars stitutionality of the Wisconsin law | 
'y stating its provisions did not | ‘ 
1 Ban-}@Pply to contracts entered into : ; 
ll pro- pier to the enactment of the ¢ f 
nment } lcensing law. The language of the | COE TS ae W 
it has }circuit cuurt, affirmed yo the oe! CT Tee ete La THE ANS ER: 
supreme court, unquestionably 
re the }/roves the necessity for the legisla- 
recon’ }'0n and only a few contracts in 
r, the>"'sconsin are affected by its par- 
mitted |‘ally adverse opinion relative to 
Hols- | ‘he effective date of the legislation. | 
month : Want Data on Law 
In this connection and of great 
num: ‘ignificance is the fact that in re- 
built feent weeks our office has received 
id t More communications than ever 
m no¥ }°efore from associations and deal- 
rs al }ts all over the country for infor- 
1. Ap mation regarding our law. This 
> mes Proves in no uncertain terms that | 
of a “ealer interest is still primarily | 
ontis }“Oncerned with ways and means to 
Provide more equitable dealer re- 
‘tions and control of arbitrary fac- 
land ie pressure and domination. But 
‘ead the pertinent provisions of the 


recommend for new car advertising. 


THE ANSWER: 


The Evening Bulletin was rated first 292 times out of 435 . 
or 67.1%. ) 


QUESTION NO. 2 


If only ONE newspaper were used which would you 
recommend? 


eeieineomapaneeee nets 


d with 
rations 
n prac: 


ee 


Total recommendations—The Bulletin. . . . . .288 or 69.9% 


Total recommendations—all other newspapers 124. or 30.1% 





STE 


Total answers to question No. 2............ 412 or 100% 


NOTE: Other newspapers rated by dealers include 
{wo morning newspapers, two Sunday newspapers, 
one evening newspaper, one tabloid newspaper. 


oS 





For the first six months of 1940, as well as for the 
year 1939— 






The Evening Bulletin 


PHILADELPHIA 






2 ing den s% e e ve i > > > y . « [oe ° ° 
iin Heision: ae eer er ere ee carried more new passenger car advertising than 
t 81 “Most sharply controverted is Cadillac Co.—Cadillac any morning, evening or Sunday newspaper in the 


y has tae question of the validity of the 
dra }Ontract. Plaintiff contends that it 


paring F‘8cks mutuality : s+ ¢ .. More Dealers’ Photographs 
lateral tuality. In short, it is uni i ikea adeartionsnens 


wou} ‘An examination of its terms, 
nt *>*Nich are many, indicates that it ° * ° 
pucks fas dictated by the manufacturer ~- QNtE4 =m ‘ 
smao pC Detroit, and drawn by its e 
» col’ FOunsel with the avowed purpose | ly erybody lj 
vas bof 
») We |” Protecting the manufacturer to | NEA ah ° 


Th . : 
‘ie utmost and granting, if any, 
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Turnpike Drivers 
Warned to Slow 
Down Car Speed 


HARRISBURG, Pa.—(U T PS).— 
A warning to motorists against 
driving at sustained high speeds 
over long periods on the new 
Pennsylvania Turnpike was issued 
last week by Charles R. Dyer, man- 
ager of Keystone Automobile Club. 

“In consequence of the experi- 
ence gained in the first month’s 
operation of the turnpike,” Dyer 
said, “it is now possible to offer 
advice to motorists which will 
assure their safety and prevent 
serious damage to vehicles. 

“John D. Fuller, executive chair- 
man of the turnpike commission, 
has asked us to inform our mem- 
bership that ‘sustained high speed 
for one hour’ has proven detri- 
mental to many vehicles.” 


HEIL CO. 
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How 
GOOD*YEAR , 


LIFEGUARDS 


Tees THE CQUPPED WH | 


Quprt: “Ti 
ae + GOODYEAR LIFEGUS 


ORDINARY INNER TUBE 


See the accident 


that DION happen! 


ASK FOR A DEMONSTRATION 


‘Ae 
e 


recently completed production of a 125 cubic foot Model H2 
Hydraulic Hopper Hi-Lift Dump Unit, that was mounted at the factory on a 
Model VMA-35 1941 Dodge truck. Heil claims that faster and easier unloading 
is possible with Heil Hopper Hi-Lift dump units because of the design and 
construction of the body and fast-operating, trouble-free Heil hydraulic hoist. 





, Replacement Sale 


amen 


Car Radios Sold in 1939 
Hit Total of 1,359,876 Se 


Special to Automotive News 

WASHINGTON. — The Census 
Bureau last week made public a 
report on its first special survey 
of sales of motor vehicle accessories 
and replacement parts in the United 
States. The statistics are based on 
information supplied by 660 organi- 
zations covering 1939 sales. 

The survey was undertaken at 
the request of Automobile Manu- 
facturers Assn. and the Automotive 
Parts and Equipment Manufactur- 


Full Output Resumes 


YOUNGSTOWN, O.— Republic Rub- 
ber division of Lee Tire & Rubber Co. 
has resumed limited operations after 
the termination of a four-day strike 
called by United Rubber Workers of 
America. The stipulation which ended 
the four-day strike provides for more 
frequent meetings of union officials 
with the plant management in nego- 
tiating for union contract. 


Make Money « Save Lives! 


LifeGuards are the most 


important equipment 
you can sell! 


* ADD-ON” equipment makes money for car dealers 
...and Goodyear LifeGuards are the most im- 


portant equipment you can sell! 


You sell radios...heaters! They’re good 


items because they fill a genuine need for many 


motorists. 


But LifeGuards fill a greater need. In today’s faster, 


heavier traffic, a blowout is a very 
serious matter. 


The LifeGuard story is a sales story 
that four out of five motorists already 
understand...and that every motorist 
will understand if you explain it! 


The time to sell LifeGuards is right after you sell 


the car... while the owner is at the peak of his 
enthusiasm . .. while he can still get the benefit of 
financing terms to help pay for LifeGuards! 


You can sell Goodyear LifeGuards to a high per- 
centage of your new car buyers... and add as much 


as 30% to the net profit of the new car sale! Join the 


profit 


thousands of car dealers who are cashing in on today’s 
greatest contribution to motoring safety. 


A SPECIAL DEAL FOR CAR DEALERS! 


To help car de 


alers make thi i 
profit, Goody is substantial extra 


ear has developed a new and sim- 


plified LifeGuard “Change-over” plan. Investi- 


gate this opportunity 
Call your nearest Good 
distributor. They'll be 


to make extra money. 
year office or Goodyear 
glad to explain it to you! 


LIFEGUARD is a trade-mark of The Goodyear Tire & Rubber Company 


ers, Inc., to provide manufactur, 
with data on the physical voly, 
of sales in the domestic mary, 
To simplify the questionnaire do 
lar values were not requested, Th 
items were limited to the jmp, 
tant uccessories and to parts y 
in large volume. 7 
Following is the table: 


UNITS g9, 
oan Us 
ITEM platen 


Breaker points: Marit 
Screws .... 6asdeas scséess 
Arms EDRETSRUEN CE hee 06940000 GMD 

Carburetors (both new and rebuilt)*.. ‘gq 

RPE MOMS 555530 ntsticcnsaceses 

Cylinder-head gaskets 

PO, TOOUUG i6.0 cnt 65c0sessvevnecs 

WU WOE 4:44 0s0e0nnss 

Fuel pumps, 

vacuum 
rebuilt) * 

EOD OOOO, hein 68.6060 664808 hbbwecsieres 

BRON CONOR 66.6 1.04.660.4.00 466860800: 

Incandescent light bulbs (6 & 12 volt), 

SOWNE .86 0.560505 40.60:6.65 669 6880004 82,795 00 
Two filament, each over 20 cp. . 364. 
Two filament, all other 28 
Single filament, over 20 ec.p....... 
Single filament, 7 to 20 e«.p. .... 
Single filament, under 7 ¢.p. .... 3 
MED bGbeveeeres week are i 
Pistons, total ... 
Cast-iron .. 
Aluminum ‘ 
Piston rings, total... 
CEE" ODO 6 ees kscccs 
MOU Ss 50 5 sao ot kU wane 
Not reported as to kind ... 
Spark plugs ........ ; - 
Springs for motor-vehicle support: 
| re es 
Flat-leaf assemblies ............. 
Main leaves only . ; ; 
Storage batteries .. .scea! Ge 
Valves (engine) ... 1Joneneescees “Te 


including duplex with 
booster (both new and 


* Data for new units and for rebuilt units » 
reported separately but are combined to 4 
disclosing the operations of individual org 
zations. 


The report also showed th 
1,359,876 automobile radio sets wer 
sold, including those installed » 
vehicle manufacturers. 

Heaters, sold separately or 
stalled, totaled 3,216,617. 


Pa. Weight Law 
Held Barrier to 
Use of Turnpike 


NEW YORK.—A _ Pennsylva 
interstate trade barrier in the fo 
of weight restrictions out of |i 
with those of neighboring states 
cited here by the Highway Tra 
port Assn. as responsible for 
failure of more long-distance mo! 
carriers to use the new Penns 
vania Turnpike. 

With reports indicating t 
motor truck use of the new tu 
pike is falling far short of the ¢ 
pectation of its sponsors, the # 
sociation also reiterates its bel 
that turnpike tolls must be revis 
downward before the facilities © 
prove attractive to long-distal' 
carriers of general freight. 

Although potentially able to © 
over the turnpike from one-th 
to one-half of the 3,500 tru 
weekly which the Turnpike Co 
mission had estimated would 
the new super-highway during ° 
first year, members of the Hit 
way Transport Assn. are report 
currently adhering to the posit 
taken in a resolution adopted ! 
July, which stated: 

“That it is the intention of th 
members operating between * 
board points and the West no! 
attempt to use the turnpike 
the weight limits now prevailing 
Pennsylvania are brought - 
harmony with those of neigye 
ing states, and until a toll has a 
established for large trucks ¥™ 
will permit the economical ra 
the turnpike by long-distance ™ 
tor carriers of general freight 

Commenting upon a report 00’ 
ing the first three weeks ote 
turnpike’s opening, the associa" 
now states: 7 ake 

“The report of traffic a 
turnpike for the first three : 
confirms our conclusions orl 
turnpike will not be attractive . 
heavy long-distance trucking 1 
that period, out of a total oe 
164 vehicles using ee om | 
only 10,226, or approx! Yoni 
in 19 was a truck. The ture’ 
engineers had anticipated the 
in approximately 4° units ' 
be a truck.” 
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U.S. Gives Data on Accessories 
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the 4th Dimension 


Advertising on the Offensive; 


Goodrich to B.B.D.&0O. 
By Pete Wemhoff 


Counter Attack 


Advertising Federation of America leaders believe “that 
advertising interests should launch an offensive on unscrup- 
ulous attacks against advertising and that advertising has 
peen on the defensive long enough,” it is announced by Paul 

a AES AEE 


Garrett, vice - president and 
director of public relations, 
General Motors Corp., and newly- 
elected chairman of AFA’s board 
of directors. 

“We know, of course, that adver- 
tising has its shortcomings,” Gar- 
rett asserted, “but some mighty 
satisfactory progress has_ been 
made by organized advertising it- 
self in raising the standards. 

“Now that a grand job has 
been done, we find that the unfair 
criticisms are coming from out- 
side sources — usually with an 
ulterior motive. Advertising lead- 
ers are by no means averse to 
criticism from those who mean 
to be constructive. Businesses with 
large and small investments in 
advertising welcome that kind of 
criticism and will profit by it.” 

This year’s AFA program, Gar-! 
rett said, provides for a strong | 
counter-attack, not only from na- 
tional headquarters in New York, 
but from the numerous affiliated 
advertising clubs throughout the | 
country. 

He added that at a recent meet- 
ing of the AFA board, the organi- 
zation’s work in the consumer field 
was presented in detail by the | 
chairman of the advisory council of 
the Bureau of Research and Educa- | 
tion, Allan T. Preyer. Preyer is 
vice-president of Vick Chemical Co. 
The 10-year educational program | 
of the bureau was reviewed and | 
highly commended by the directors. | 


Switch | 


Batton, Barton, Durstine & Os- | 
borne, Inc., will assume the auto- 
mobile tire advertising account of | 
B. F. Goodrich Co. on Feb. 1, 1941, 
it is announced by Frank _ T. 
Tucker, Goodrich director of adver- 
tising. 

“The appointment will in no way 
change existing agency relation- 
ships for other Goodrich divisions,” 
Tucker said. 

Ruthrauf & Ryan has handled 
Goodrich’s tire account for several 
years. 
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Future 


Automobile advertising will be 
continued despite possible en- 
croachment of national defense 
work on car production, D. U. 
Bathrick, general sales manager of 
Pontiac, Friday told Detroit Ad- 
craft Club members. 


Bathrick asked: What happens to 
advertising if production of 1942 
cars is arbitrarily pro-rated among 
the various manufacturers or oth- 
erwise restricted? In other words: 
Will we advertise even when cus- 
tomers are standing in line for new 
cars? 

“The answer — so far as Pon- 
tiac is concerned — is that we'll 
keep on advertising. Just as we 
did during the toughest days of 
the depression. Because we're in 
this business for the long pull 
— and we aim to stay in busi- 
ness despite what happens in 
1942 or 1944 or any other year. 

“Business is breaking records this 

year. It is quite possible that next 
year there may be more customers | 
than cars. But we'll take out ad-| 
vertising insurance against the day | 
When, again, there are more cars | 
than customers. For a customer | 
this year is not necessarily a cus- | 
tomer two years from now -- un- | 
less advertising and the product 
make him one.” 


Named 

Russell A. Sanders, formerly with 
Crowell-Collier Publishing Co., is 
named Detroit representative of 
Street & Smith Publications, Inc. | 
Office will be at 10-252 General 
Motors Building, Detroit. 


Advances 
Switches at J. Stirling Getchell 
on the De Soto account include: 
Doc Borland, who’s been han- 
dling publicity for past year or 


sO, moves up to assistant contact 
job on De Soto account. 

Fred Shaw, former handler of 
Nash and Kelvinator publicity, 
joins agency as De Soto publicity 
head. 
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Joins 

Advertising firm of Ralph L. 
Wolfe & Associates, Inc., an- 
nounces the appointment of James 
W. McCandless to the post of 
publicity director. 

McCandless comes to the Wolfe 
agency from the publicity depart- 
ment of N. W. Ayer & Son. Pre- 
vious to his association there he 
was, for more than four years, in 
charge of publicity and promotion 
activities for the Detroit office of 
American Airlines. 


Appointed 


W. W. Anderson, president of 
Bundy Tubing Co., Detroit, an- 
nounces the appointment of 


Brooke, Smith, French & Dor- 
rance, Inc., Detroit and New York, 
as advertising agents for the 
Bundy Co. 


‘Some. 


In the modern double- glazed house, 


the window and the storm sash form a 


glass sandwich with a layer of dead air in 


between that keeps baby safer from cold 


all winter long . . . And when baby goes 


out in the family car, his ride is made 


safer from harm by another glass sand- 


wich—by those two plates of glass with 


a tough layer of plastic in between which 


is Hi-Test Safety Glass. And Safety Plate 
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Petroleum Institute Outlines 
Plans for Annual Meeting 


NEW YORK. Technological 
progress in every branch of the 
petroleum industry, future trends 
and problems, and economic and 
other national factors affecting the 
industry will be discussed at the 
21ist annual meeting of the Amer- 
ican Petroleum Institute scheduled 
for Nov. 11-15 at Chicago. 

The preliminary program, pub- 
lished in the Institute’s October 
“Quarterly,” calls for two general 
sessions, eight group sessions, and 
nearly 100 committee meetings. Six 
speakers will deliver addresses at 
the two general sessions. They in- 
clude Institute President, Axtell J. 


Glass 


Byles; Col. T. H. Barton, of Lion 
Oil & Refining Co.; William J. 
Cameron, of Ford Motor Co.; Con- 
gressman Martin Dies, of Texas, 
and President H. A. Prentis jr., of 
National Assn. of Manufacturers. 
Institute committees will meet all 
day Monday, Nov. 11, and part of 
Tuesday. Group sessions will be 
held Tuesday afternoon, and will 
continue on Wednesday, Thursday, 
and Friday. Subjects for consid- 
eration at the group sessions in- 
clude automotive transportation, 
refining, production practice, drill- 
ing, pipe line transportation, lubri- 
cation, and fuels and engines. 





not only in all windshields, but 


also in the side windows of many of the 


new cars for 1941—is further proof of the 


motor industry's special regard for clearer 


and safer vision for driver and passenger 


alike. When you buy a new car, or when 


you have to replace a broken window or 
windshield, look for the L-O-F shield in 


the corner of the glass. It’s the mark of 


quality 


of a safer car and a safer drive. 
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New Passenger Car Registrations, All States for September, "40-39 


Figures aa by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 


STATES 


Alabama 





Arizona 





Arkansas 
California 
Colorado 
Connecticut 
Delaware 
Florida 
Georgia 
Idaho 
Illinois 
Indiana 
Iowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 
New Hampshire 
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|| New Mexico 


New York 


North Carolina 





North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 
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Washington 
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GENERAL MOTORS 
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Wis. Dealer Licensing Law is Defended by Milan 


To Answer Dealer Criticism | pe yee earlier 


(Continued from Page 15) | NEW YORK. — With an 


onting the wholesale, indiscrimi- 
a. granting of licenses to deal- 
mand salesmen. The following 
cts should prove that the act has 
“erated for the good of the public: 
since 1936 the department has 
received and closed 1,278 com- 
saints; 447 of them had been ad- 


s follows: 
nsted Co. adjustments, $6,610.30 


Dealers Adjustments, $19,294.22 

or a total of $25,904.52 in adjust- 
nents or an average monetary ad- 
tment of $57.95 per complaint. 
There were 794 adjustments that 
were not made on a monetary 


| ysis. In other words, consumer- 


jealer quarrels or misunderstand- 
ings were settled in a manner such 
as fixing up of a motor, repairing 
ofa part, granting of a service ad- 
justment, etc. Although no value 
wuld be placed on such adjust- 
ments, they would run well into 
ie thousands of dollars. For 1940 
galer adjustments have totaled 
46181 as against $893.16 for finance 
wmpanies. This is highly  sig- 
tificant, inasmuch as it indicates 
that dealers are understanding the 
aw more and more as time goes 
oo” Milan declared. 

“There were only 37 cases that 
were closed “unsatisfied”; that is 
where a dealer, finance company, 
customer were not satisfied with 
the decision of the commission. 
At the present time there are 35 
emplaints pending and complaints 
are being received at the rate of 
two or three a day. Mention should 
te made of the fact that use of the 
department has had a very good 
fect on dealers inasmuch as they 
are now careful to put their prom- 
ies into writing and are not mak- 
ing any unintentionally misleading 
satements. It has also curbed the 
wusiness methods of some dealers 
whose promises have reacted to the 
detriment of the rank and file of 
dealers. 

‘Dealers generally will appreciate 
the fact that much of the work 
ofthe commission of necessity 
could not be widely publicized inas- 
much as it would possibly hurt the 
dealers and the manufacturers in- 
vlved. For example, in the last 
ive months 17 out of 19 dealers 
whose contracts have been can- 
welled by the manufacturers on the 
founds that they did not ade- 


q “ately represent their products, 


such contracts reestablished, 
pon appeal for hearing to the 
‘ommission. Naturally the names 
and locations of such dealers could 
tot be given publicity nor the 
ed or manner of adjustment. 
itis significant to note, however, 
y the dealers who have profited 
y the licensing law were at the 
een ready to take the floor 
oe apparent that action 
: cir part was necessary for 
z Preservation of the act. There 
“ no occasion for them to pub- 
= take the floor because enough 
euments were advanced which 
“iminated the necessity of their 
appearance, 


Isn't it human nature to take 


Trustee Is Named 
For Hupp Motor 


PETROIT.—John E. Murphy, in- 
tempore agent, Detroit, was named 
Car on trustee of Hupp Motor 
Jud orp. last week by Federal 
a Frank A. Picard. 
uner’s Mead was named _at- 
len or the trustee and Judge 
ye Set Dec. 19 for a hearing on 
*y,-PPointments. 
Oct, 99 mPany filed a_ petition | 
rent ass or reorganization. Cur- | 
ind liaees, Were listed at $76,402 

eUbilities at $847,365. 

ompany to the petition the 
2utomobi) iS not manufacturing 
contract but is doing sub- 
holdin work for corporations 

g defense contracts. 
* * 
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Hupp to Meet Nov. 2 

RIC to Meet Nev. 20 

Luck MOND, Va.—The adjourned 

tor Cap rt meeting of Hupp Mo- 

0, here ee scheduled for Oct. 

time tp Wy. 8, @8ain adjourned, this | 
0, because of the lack 





if o 0 Nov. 2 
**Qorum, 


. “enormous acceleration” of gas- 
aie for granted or criticize || oline tax collections ventilias 
affected Feason until one is directly || from the increased federal levy, 
“ 7 , greater motor vehicle use and 
While expediency prevents pub- || more vehicles in operation, the 





lication of individual instances of | i 

: x “Billion Doll Breathless Mo- 
o oe, adjustments in cases || ment” duamuias af ra day, 
of unfair or inequitable cancella- | when the nation’s annual gaso- 
line tax bill passes the billion- 


aa some os who have bene- | 
ed are willing that their names |} dollar mark, will iv i 
; . arrive 30 days 

Rpt Dealers in states other than || earlier this year and fall a 
isconsin may obtain this and|| Nov. 15, according to American 
in information by writing to the | Petroleum Industries Committee. 
pk “hci Automotive Trades | Last year’s “Billion Dollar 
—— B ss NV “ : 
A case recently brought before eee pen cr gay Po 
the banking commission is worthy service station operators and 


of note. For some time past it has i 

been the attitude of factories in|| transportation paused ® mament 

a the franchise of a dealer || at 11 a. m. to mark the event 

. dei wet the question of any | Similar observance is planned at 

goodwill which the franchise might | the earlier date this year 

have and which would redound to are 
(Continued on Page 22, Col. 4) 














F luorescent Lighting Gains 
Attention of Car Dealers 


| DETROIT. — In line with in-|for the making of auxiliary equip- 
creased interest all over the nation, | ment, such as ballasts, starters, etc. 
| automobile dealers are taking cog- As a result of this action by the 


|nizance of the practicability of | Mazda lamp manufacturers, an or- 
| fluorescent lighting, it is reported| ganization of 35 leading fixture 
| here. manufacturers came into being, 
| The fluorescent daylight lamp is| known as Fleur-O-Lier manufac- 
| said to have the advantage of be-|turers. They signed contracts 
|ing able to bring out true colors | which provided for manufacturing 
|of the new cars, to reduce radiant | their products under Mazda lamp 
| heat because of higher lighting | specifications, plus the testing and 
‘levels and to make possible new | approving of their units by Elec- 
| display ideas. trical Testing Laboratories of New 

Concerned with the satisfactory | York. If random samples of each 
‘operation of their products, Mazda | maker's fixture meets the specifica- 
lamp manufacturers two years ago | tions, it is entitled to bear the seal 
| drew up 50 rigid specifications un-|of certification of the Electrical 
| der which proper fixtures, using | Testing Laboratories and becomes 
'the tubes, could be manufactured.|a “Certified Fleur-O-Lier.” 

The specifications demanded pre- At the present time, over 55 dif- 
| cise engineering for electrical, me- | ferent types of industrial and com- 
chanical and illuminating excel-| mercial Fleur-O-Liers have been 
lence, as well as protective rules | certified. 








THEY JUST KEEP 


ON QUIET HYATTS it’s always smooth 
going for millions of cars, trucks and 
buses. Ever since the early days of the 
automotive industry...when the first car 
builders came to Hyatt tor their anti- 
friction bearing requirements... Hyatt 
Quiet Roller Bearings have increasing- 


ly plaved a prominent role in that excel- 


ALONG 


lence of car performance which buyers 
accept with utmost confidence. The 
1941 models, theretore, are employing 
more I[yatts in more positions than ever 
before ... tor quieter, smoother, caretree 
bearing pertormance. Hyatt Bearings 
Division,General Motors Sales Corpora- 
tion, Harrison, N.].,and Detroit, Mich. 


HYATT QUIET ROLLER BEARINGS 
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Raycroft Retires 


From Presidency New Commercial Car Registrations, All States for September, 1940-1938 | | 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and York litan area by Sherlock & Arnold. 
Of Battery Assn. ersey Motor 0., and for New York metropo’ y 


“AKRON. —At its largest annual 
convention in recent years, the 
Assn. of American Battery Mfrs. STATES J 
acceded to the retirement of L. B. : 
F. Raycroft, industrial relations a 
= « Electric Storage Bat- o 
ery . Philadelphia, after five | alabam 40 rd as ATs ct lee Uk eS oe oe ee ’ = 
years of active service as president r :39| 3501 ‘| 1| 431 | | 3 | 188 i| il 3| 318|'39 Alabama 
of mee association. ieteons, "40 a9 " 31 as | 241)°40 
ycroft was succeeded by B. F. ' Arizon fj 
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1 2 33 2 
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A. Edison, Inc. Under Raycroft’s | Arkansas *40! 
direction the battery association 39| 
adopted a number of policies which | California 40 
ee and increased its in- *39 12 9 201; 10) 527] 272 3| 247| 33] 

uence in the industry. Col . 

A group of association members — 3 i *\ "7 13 
presented to Raycroft a sterling 
silver coffee service at the conven- 
tion banquet. 

Other officers elected were E. T. | Delaware 
Foote, Globe-Union, Inc., first vice- 
president; J. H. McDuffee, Electric | Florida 40! 
eg second see Sesei- *89] 

ent; A. H. Daggett, National Bat- | geor 
tery Co., secretary and L. A. “en 9 
Doughty, Carlile & Doughty, Inc., Idaho 
treasurer. Directors elected were A. "391 
J. Baracree, O. V. Badgley, H. C. 
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Chris Sinsabaugh’s sparkling | i 
“‘Sparks”’ column is read by the 


‘‘wide-awake’’ in the industry. Iowa se al 


Kansas "391 | 


oe ee (iii =. 


"2 Bal 7 | | 189 130 3| 3| 


275| 17 - 
229| 38 | 23| 


Kentucky “49 1 z18 i * & 1 3\ 5 7 4| 3 sz ie Kentucky 


226 3| 
136 3 


Louisiana "40 | 


| 44 
*39 1 


53 
| ail 


4 9 | Ta a ee Lonisians 
| 1 sy 2] | Bat 
4) 106] 35 48) 6] 5 
ec 


Maine 432|°40 Maine hij 


3\ 366 |'39 


1) 542 "40 Ma 
| Beals ryland 


|i] tal sl "| a3 
Maryland 40 9 4) 118) 12 


‘391 17 181 151 9 3] af 111 
Massachusetts i au | 246 z a 3 4| 
°39 15 161 
Michigan “40 a 


nee 1 | 


is} | 
iol isl «=O |Ss| inl 48 4 " 7 62] CO Sr Massachusetts § 


16] 10 148 1 248 4 
214; 18 | ier 167 13] S88 185} 86 | | iss | 


iol 151 | Sol 4] isi os} | | igo al 3 


| 
| 
43 
‘al a *| “sl al “silss — 
‘| a al | al Seles sei, 
Mississippi a0 | 


Missouri. 40 
39 


a | 
sot al 4] 75 " § oe 90 
19 2} 116 107 


| 1 | 3 or 3 Mississippi Pissi 


| 
a ff? | fie = 


| 3 114 | 


3 


Montana °40 
"39 


Nebraska °40| 
39] 


1 

1 

| | tal S| 2 
| 

Nevada 740 | 


a 
112 8 


523 |'39 
1 2 1 2| 435/40 Nebraska 
2| | | i| 353|'39 


| 

| 

i! | gal | 
i i | ‘wt ia 
23 14 | ¢| | s| 
| 48) 5} 

| 

| 


| fliis = 
1| 30} 3} 2 | 


ree 


| 

| 

| ‘8 | a 

New Hampshire u 3} 1 sf are New Hampshire 
3 my 


| ta 
| 2s 
| 
| 
| 214 | 
|i 
| 
| 


°40 New Jersey 


New Jersey agi 22| 191 sal iu 189 H 169 3 2 


171 i8| 208 83 i] i371 bell 
NewMexeo = os) | | eh | | | al | a | 


” 60| 470); 91 5| 198 11} 420) 245) 2 | | 381) 110) = 26; 8| 
AN ae 39 48 58} 390) 53 él 272 20} 318) 200) | 396} 110) 36) 3| 


‘| Teslss 
| | 9 sl - New Mexico 


29 3 


lal 


3} 47) UU 15] 2121/'40 New York fy 
3] 377| 9} 17| 1976(|’39 


2 14 8 13| 838/'40 North Carolina 


4 | Bel A oo Tol al teal ar | 


AMERICAN wore ; 3 
| 


a 7 12| 
6| 13 3] 587/'39 


i | | sais North Dakots fh 
163|'39 : 


4| 111 15| 1554|°40 Ohio 
a| 62) 7| + 1475|'39 


. 13 2| 987/40 Oklahoms 
3| 11} = 744|’39 


Jai as | 


i 18) 10 2232 2/40 Pennsylvanis Pusy 


. | i 178 ae Bhode Island 


North Carolina °40 
" 39 


5 
Ohio 740) 8 121 


TRADITION ‘mol al 


Oklahoma ae | | 46 4| | 1H b| 306 251 $s 


ak ae |_| a 
Pennsylvania nag 3 34 at | 10 324 al SE | 


| 
| 

Rhode Tain 49 gd ia 4 : | i 
| 


"39 i 30 | 3 
Ge usta a i 2 A 1 4 
| 3 1 


331 39| {| 238 236 13} 295 156 4| 385 ri 30) 


147| 6| 
114| 10} | 


en 


| fe 477 


310 16} 6 
| 


50) 2 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 3 1| + 1| 550 |’40 Montana 
| 
| 
| 
| 
| 
| 
| 
| 2 
| 


ial il 4 al 15 4271740 South Caroli 
2 
q | 3 


| 
p A L, M I R South Dakota : rH 3\ : ae] | i : 
3|_ 210 


| 218 "$9 South Dakots 
181/'39 

| 2 3 , Tennessee 
Tennessee 3 | | | sm 109| | | 965 |40 


1 64| i | 5| 2) = 4|—-509/'39 
HOUSE 3 % 


| Stl isl tl | = a] 33, al 12) 7] | Baa l39 
CHICAGO : m | | z | toe al | 
| ll | 40 12| " 


14 | 18) 111 
1 im a | 


4| | 3esirs9 Utsh 
264|'39 

| | iaargo Vermont |, 

2] | 102/"89 

2} 856/740 Virgin J, 

1] 704/'39 on 


State « Monroe « Wabash Vermont 3 _ al 5 





| 
| 
Virginia "oC SO} | ‘a a 7 i 
| 


¥ Wisconsin =a, || i iz 148 ql 


| 102) 10 g| 6 3 | 646/740 West Virsix® 
108! | 3] 4] deaia9 ty 


aici TT 
4 | era Wisconsit 
825|'39 


| 3| 162|'40 Wyomins 
168|’39 

bis 

172/40 Dist. of Colum 
Dist. of Columbia : 2 as | 1 3 28 2| 42 25) i 5 sane 


. * ms 7 e ioe tates 
— 33) 3488) 134| 10804| 3204 34 | 7081 639; 434 99 | 74; 551) 206! 154! 38224\'40 ) Total ALS 
ee | 1371 133 496) e4 4169] 159| 7288) 3091! 11) 14) 6297/56) 439/18 165) 483] ~99| 154] 32983|'39 | for September 
for September ¢ —— eee areeeeens pans : SEPP TTTEP PTT TST EE TT 
a re as a 1287) 425 10 1222 118905|32441 575 59155) 5522| 7589| 324 931 5016| 1891| 1629|430235|’40 
Total 39) +4 19 144008 ori? 1046 40497 1167) 97351|25566; 3c 153 48819 4789) 7106 817 1712) 3410] 1153] 1594|370079/'39 to Date 
to Date | ton ano 





51| 


| 

{ 

| 
eiieecasionnnnianacit 1 | 60) 
Wyoming 2 52! H on| | 42) 10| | 
} 





TFT 


oe 
se 
=—s 








( $57)—21 





1940 
11, 
[BER 

WS, NO 
NE 

VE 

OMOTI 
AUT 


iversion 
Anti-Div 
9 
0-193 
1 194 
hs Tota 

ine Mont 

istrations, Nine 

Regis 
ial Car 
ercia 
Comm 
New 

39 | | 


ts 
ion Star 
aign 
Camp 
old 
Arn: 
k & 
loc 
Sher 
by 
ea 
ity ar 
kC 
Yor 
New 
d for 
nit Co., On 
Motor 
y 
Jerse 
New 
& Co., 
Polk 
le 
R, 
by 
lied 
supp. 
es 
Figur 


1 a 
Ivani 
7 
Penns 
In 








































































































i 
UTPS i- 
— ( vent = 
G a et are 
’ se 
eae ey, purposes, 
ne 1941  saaigeaer = S 
The ion © non- ee sees o 
vers to borro rogr. taxa start, 
ney all d p Ss ly of- 
mo top roa cla ear by 
ATES to s with — to - week Motor 
st. fere ate oO las nia 
in be ed lva he 
m c 
: motorists is 0 Pennsy ip of om 
4 bam: m as a the ship ffilia e 
S ; |e ae ficials ton. a ew a 
z 2 | 8 Z E \"40 — Federat “oe = = speed, for 
=. 2 e| s 30 |’ 9 n n tate, ne n- 
‘a § 3 é z. a aes kansas ome — y gathering ae aah 
& 5 & | Ar bs 1 e is en b- 
¢ 6 a 2 130 |’ 9 u idly ar P ° 
- e|2| & | Sl i O| 18091'8 nia | cl i an. ths, it conte wil ent 
s e 3 Ele 6 : §| 10 310 nse Califor ps 1 i mines ssible treatm as- 
o s a 781 \’3' ra m ible a. t 
) z S = = | 0 12 358 o eve to 000 ssib ner ex 
3 | § zl: | 8 I} al i ca = " — ducted fairest f the risburg n 
= = = 971 28 1 ! 24 63|'3 ani e fa o Har one 
sis ° = 8| 7 218 97 utl y in th ds t e 0 
> © u 5 S 3 | | =a s| 48 i | 11) Q1| 237| 218 “aa Connectic a on astne " paigns, pending 
2 & S| & | & 485 2 228 5| Ss) 3 \. 0| 703 |’ a ly m am im ke 
> a ° 2 ° be 9| 71 232| 114 3 62 155 2 | 4 ware mb ; sc the to tor- 
s ° £ & Qa hd 3 3 | 11) 17 | 285 16| 43 1|’40 Dela se uary viou ith ed mo 
* 5 zig i| 333 | | 3 21| | 3056 |'39 Jan prev nw wag the new 
s| & e = oi Ct 140 ol | 69 2| 6| te! fons "| Edie ctio ing r of : 
556 3 ; 76 63 106} 1 3 3 id ne ei fo 8 im 
8 8 6 67| 3 = 2 445) 13 4| | 6 307) aia | 19} 4 11) 39 |"40 Flor in con is ae mile e of usi- 
sTATE ela so 192 350, 10 | Boss 276! 7 4 | 64] 18 7| 1162/39 ia session more atinenl high- 
< | 25 1 179 3151 350) | 205; | 103) 8 2 7 40 eorg tori ge ter ntin f 
1 os 6 1 & bos} 1 ists, 8, an at om icle 
‘sl : |i || 88 S3|_fros| 200s 6] | Ses mf 7 ‘ ‘ail 36 re se highws sega special 
2 4 5 7 5| 1 49 7 115 "3 rovec e n ams r 
97 19 5 53 333 6 80 11 l 2| 18 346 I) -lik me om fo es. 
= “40 | 33 141) 38) 2605 2] 1873) 333 4| | 807 no | = 3) 18 sare Illinois ness nt i 4 
t 30)’ 0 a. 
aol S| stag 141 26) 485 1004) 395 7 | = - 163} | 33] 18M $8 gi80) - ian doliar ¢ — ‘and gas > federation 
ritom ' , n val a ae ——— 
rizona 39 | asl 6 61 39 661 : Ft 119 | : 1 4| 777 |’ 9 ° wn 8 th t lu MF 
il 1 4 8 36 eet o nses, of ign, ts c P t 
9 8 7 RR “2 oe | 1 oo a\_t aoe a | Hoge peor 
‘ani " 1 84 4 1 | 2 | | 335 39 1286. \'39 sen ea 1 m he ed 
7 62 136 362 18 | 121 64 4] 76 93 34 3403 5! pre ing idua in t imm who 
ar “40 a) 1487 1 i o7| 38 974 | al | gy § | i "40 ne - ie joi lish tors te 
fornia "39 rr * 1 8 1 51 2212) ie | 15| ; ‘| 35 2 7 3 171)’ 9 is to tab isla sta 
a te ery bs— es eg he 1 
— 0 "40 3a ; $2 i | pe 34 s000 - 5 | oat = $73| 65| | 195 139 = 7 a atucky | ev A = d to the in yo 194 
lorade k. a ¢ 70 §| 3107 iS S fs 3 13 a 3 oes |g -_ arly ts wi t t a 
ticut = 3 90 43 923 9 174 7 395 21 l 9 18 3 16 5783 e tac esen ouse 
é 40 1 ane | 7 9 65 322 286 3 iana on pr H 
ee 83 86 1 ; 2) 3 9| 54 17 18 "40 uis c 1 re d 
-eticut "39 | 23 23 2 797 28 90 26 1 2 722 |’ 9 Lo il an 
a “a 8 EE | a] 3 602 1651 ae aise) 7 wail 10) {| 1 = iil Big0 . male | Sonate : oe 
— i | 9 s [rn =. aie 
aware 39 3 30 o Soas io! | | Si i 4 2 % eras |- 48 — k di 
40 | 1157 16 a 2387 87 137 1 101 | 356 = 152 al | it v3 9 6182 : one d As ° se E Co. 
i , 
lorida 39 | | sos] 7a — 38] 3192 397 30 1190) ‘3138 a] | ot | el 1 ee For Revi d ted States 
1 3 5 0 4 r 
corgia 39 | Gass = 23| 1670 B| 3eo3| 319 it| — | “sia! a “I | ,§ ~ a 8 i740 sachusetts To “ee, ixth, United os 
” 57 1 1 | 99 25 4 56 \’3 as Six ea 1 La 
4 88 5 406 1 il 4 3| 14 18 934 M INN. e App a by 
40 72 3935 12 7 59 84 986 72 | 4 igan INC th f tion 1d 
matinee 49 H 836 20 3 5 32 77 | | 6 9 "40 ichig: Cc ed oO Na he 
108 "3 it Co of der ed 
3 69 494 5 705 8 93 I 9 | 14 15 76) 0191 has it Cc ns or irm 
init 740 6 351 1 98 99 871 6 1 | | 1 ota ircu tio d 8. ff d 
cee i 78 | 422 17 3 | 71 65 | 15 21 73 "40 nes Cir or oar t. ta ha 
llinols "39 31 2 37) 178 8 } Al 198 |’ Min ide p B Oc our ch - 
“= "0, | 2068) 4 5 ol a aut | | 333 = 3 I 251 Tel = a 12567 = sioet es oe = fs "ae pos 
pélenn (a 5 7 is tr oe ee~ d 
adiana 39| | 236 s 6 | 3ta3 : i| il 3 an rye sees lee mies the that ard f thr boar rom 
2832 40 426 262 4 = 14 1 7| 35 44 25 8009 On a bo ro the r f 
—_ 740 S| 446 1087] int | 6 | 39) 4 | = 7 2 40 souri of ente d loye bor. 
lows "39 | 2427 5 3| 4 19 067 3 | 321 229 _, 9 3 58 |" Mis ost he c enie emp. n la the 
3! 7 1 3 2 35| 287| 19 4 1 82 \'39 m t t d an o ed 
7 367 9 45 | 13 0| 1 19) 59 4 6531 een bu id iews nd vi- 
; 240 7 aes 6 H| 3 147 302 114 298 4 | 1| ana b ion rbi vi nte he 
a 35 1 9| 11| 43| 41 30 1 3 740 ont tio fo his co ig e- 
fansas "39 | 21 6| 1 a9| Ie | 2 = |e M ga te & & ition we dr 
8| | iol a 5 a losers ight t atin tit rly ke a 
ny 3 13601 6 739] 31 93| 848 | 1230 ol 7 i| 39) 1288 oo ar cee . ee 
heii 2 360 31 739 26 8 8 | 1 62 50 1 33 29 1740 bras diss For t Pp an nia the 
atucky "39 | i 7 2 ot ear } 1 1 1 3 aeias Ne he F no se de nt 
1| = & | oe 44 "3 T did ca its me 
7 & on Ss — 3 | | om | oi d the i ple 
die, es 740 as an oH 933 | 144 5s 8} 1 " 2 40 vada boar in of sup 
isians "39 35 108 | St\ 14 a = | 13 : 2) 70 5| | : 2, & 732 s - nce ation | n to 
i — = - 3962] 189 rr i374| 138 | oF 7 | i027 - 337| 50 | 31 3 | 3 == hire consider _— Gives 
Maine °39 8 296 19 68} 1 26 2191 3 . | i3\ 22 12 6| 910)’ 9 — omp hite nce 
142 121 2) 1 1| 31 595) 1 2016| 113 | 8 6 4 98 |"3 ew H . ord. P ura - 
— land °40) 131 sete 84 9 Tol 881 377 | 1825 76 5 :| 5| 9 6 N sey rec nd Graphite f sur 
land "39| | 371 | 75 1) 2 29 10 | 1] 63 | 1 7/740 Jer nd no tra 
ry | 21 18 21 ma 1| 2 3 234 "39 New la up io ex 
tts 28 ig | if 055) 8 83 19| ’ leve ro lus no e- 
huse | 5| 198 95 385 1 23 62 6| 3 10 21 o Cle G Inc t g 
a am 6G | oO | $33 ooes| "Seo 7 | @ 10 _ % 40 xie Ww benefits a > ae 
jusetts *39) a 25! 24) 3 31 3020 i 7 77 | ig 4) 9328 |"40 ew Me Ne ee . sack _— 
3| im| 3 35, | 90 0| | 7" 7 18) 19192 * EVE tion and cide ber 
lie higan 40 or 28) 1 37 1139) 995) : | 805 ; a i 75 59 ; rork CL ra es acci em e 
: e 40 Yo pe loy nd dism ar 
chigan "39| | | 3 aa) to 2 08 | os gf § | | = oar | ee New ical o mp ss a d 8, by 
| l asl SG AL s| 188 | tigi s 7 Seer ae ae aaa e 
ane 0| | 6248 123 Et 504 86 | 70) 61 z _ | 19 : ina st f sic ath rov. ad in 
nesets _ | 200] 315 150 2 3 57 37 36) 4| 2| 740 care! co to de P nm Co., 
‘ 39 | 5 40 | 1257 5 5 1 12| 3 280 |’ 9 h Ca en tal nce isio 
17 | 1 69 1 | 250 4 . 2| 7| 63! pice 3 Nort m iden ura rev ronze 
39118 | i328) 4 $| 3s i31| 70 7191 i) 192] 3 | 15} 66! 194\ 24 "400 kota | acc ne ite B mn” oni 
ae ‘391 | | 133 ‘| S| 2 | 394 212 i| 38i| 12) . a 81°40 th Da ta a a a 
3} 1 134| 2 | 134 38 | 4 5| 94 teres | 3s Nor atur ad G anc d, ers to 
0 | — = aa 5| 119) 1154 63) 81 395 | #8 hio | fe lan sur: itute ork ing 
uri 4 505 55 $5 si sl | Sl : 120| |i as 1°40 o leve in sti w as e, 
80 "39 1 5 09 2 0)” Cc up on ral re ic 
: = | se, 3 | — 762) “1 | 30a , | 1 ie = al Sioa lo al its As now ct auee, <a aie 
pntana "39 | 356 288 | 2 2 | | 1232 495) ; "40 lahom rov insu ea acc ver- 
on 3 9 3 70 180: 2 | 2 | | 0068 "39 Ok Pp y f co t 
1| | | | 18} 2 | 3795 13 — a 3) 2 "3 lan life five 0 t n 
836 4 77 2 3 } i 55| 1| 1| 63} 01 | p 500 rmen ide 
braska B : 2\ 783| 7) 1212) | oes _ 15 | 10! — 170! 1331 ; 3 ~ en 54) on Oregon on sl lta ‘@ week 
8| 1| 168 57] 5) 26 | 908 | 109| | 4 ! i 8 \'39 $2, r dis 10 o 
1 218 eel 2 | 1012! mt s 2 as Sees imila: d ess $ a 
Sones 740 3! a s | 50 5470| 2054 1| 1012 | = | 63] 4 39) 23 0 ania sim an sickn from in c in 
ve "39| 133) 383 | 13 met it ul wen 9 | al ie 75 |"4 sylva eath d ng ble ional e- 
hire sil 13 | i 3 | iil 780) 1 s| 3 ooysl'ag Penn d an ngi aya at ben 
shire [is iamps 13) a 8 | 3e7e| toa 75| 386| | 494! — & | § S| ge, ra. k, p cup ion 
~ "40 15 1 | | 9} 875 37 | { 6) 7 nd a fits ee -oc at 
hire : | 194 258 345 2 2) 1 | 279) 344 } \ tI 3 \740 Isla ne Ww on er: 
ps 39 | 1 rt | Oo Ss 7 5| 2 3 & 012)’ , de be 5a ~ 1 op 
03) 2 2794 | 265 53) 27 3|'39 ~ Bhode Island $1 or ica 
Jersey | aoe, a | ee) oA 792| 103) | oe] Sta _— 3 | fs 1a| S700 to ess etn ante. 
Jersey "40 ; 2 82) 12} 890 792| oa 0 | 34) 2 28) 98 | 36) 152) 167 51°40 olina ickn he s to $ 
vom '39 670) 64 | i | $99) | 30] gi 1 41 | is] 733 965” Car jury. T up n. it 
30) 670| 2 447 16 | 1094 18| ~~ 446) | 1 7|'39 south ury. ge Ass ol 
hw Mexico ; 3 8 | 009) 33 215) 9) 1 4| 830 105| 4| 98 315) | 28 177 So j ran i etr 
Mexico 391 30 | 3058] "| areal 126 l os] 28 | = 2 40 kota fits and Rim Assn. heel 
Mexico "39 ' 395 9) | 84 3886 3 | 3) 2) 9 8) _ 81 5242 |"4 h Da d k to Ww 
17] 1| anal 456 8 843) 42) z= | 5 0|'39 Sout l an c nal d to 
York 7 F ac, | 3331/1068 | | 588 $791 108 | a & | ft oe é' "1 Wes Ba Natio aa 
y York 4 | 296) | 70) 2331! 26 4 6 | 2| 710) 579) ; | 43 13} 24! 40 esse W. es an retu close 
, "39 4| o 2 S| im 2 1 | 5| 4| 29)? enn Ov O. es e - 
lina | | ims 4 | 2 1 $l art ae | S| 3iae|-s8 T M ffic her em 
wrth Caro 931| 178) | 629 7| oer | 186} 53! 2| 3| 17} 5| 2185 . TON, n. oO lw ing ae 
srolins fh = ee i775 3| 612 058} 541| 4] al 3 7 4l | 8 °40 Texa DAY a 3 factur ervice. 
ro "39 | 4 4 3| 36 1058 ia| 2 0} 72) 12/ 9 02 |? im No fac rs oti 
wih Dako &. | 6S otal 34 a| | | 163 | 81 1 7 18) 9313 an it on m be ich las 
Dakota *40 7 | 317 8| 49) 6134) 175 2| 35 84 7 62) 18| 40 Utah troi ith It in wh n d 
Dako 39) 3056 ; | 5 15 275| 2 = =| 1| 1! 4| 1\"4 De ct w su ties ayto an 
4 | 1 | eS 52| 392| 55| * ¢ 2820 "39 ta 1 re du D d, < 
' ; 78 152| | 1 6 f | | Beees | on il l to lete m 
. as 4 | 1851 = 102) 3524 12) 475) 152] 1. al | a I 30 ~ 72 44 Sr — “ee ge wakes ngham 
1 7s 3 | | 6S |S ; | . | 486 66) | Se Ve T the e be at In ra 
snsamai ‘ahoma, : 305) 409 184) 7 | 472! | gsi 8} 34) 137 2 246 ed hav nd 8. ene 
40 £e98 | in 1gee| 30 0 | 30) a 2 vat ere ae E. dg 
jahoma 139 219 564 3 93) 2 | 1685| 1 | 7 ei 100} 4 } 3| 6! 1740 inia brua rters troit. an 
228 248 : 88) 4 ia i] | 154 | 36] | ‘| , 7] 73 ' is7ol"so a Virg Fe qua De etary 
Droges Posen | 1 al 3B | 4 S| 308 | 1021 a 1 tee ew ” ecr 
2 40 28 1 9| 40 655 10 , et 6 0| | 30! 1 n Ave 8 
Drege °39| 5| 48 | 4 84 | 42] 76| 44 8) 8 : n|. inues as rt 
Pausylvania : 2 | 3) ial 3 29 | : 639, 1 | 3807] 120 9| | inl a a) Seige — "Washington continues ion Cha aso- 
vanis Pa 39] 2 | se 3| 500 1365] 639) 36! 5] 280 | 38 1 i “103 7912] + spe manager ication gt non 
7 39 1 4 2| 62 186 | | | 0! 10 8] 4/1 ma Lubrication dva 1eK- 
d 2 3 2 6 | | 328 10 2 5 52 1°40 ented r a Ct <o 
8 "39 | ie : — & 3] ; | 5 0.— erate a and 
ina 3 | 39 18 83 i. Se aes AG pe ae av 941 i.e ad 
prolins "39 | 2770! 9 ’ 195 3| 7156 3 | 471 or 4 38| 11| 4951 | Ww line properly Iehart d Fecomtn oe 
wh Dakota ; a | | 3 2323 108| Tee 62) 1 1 ; | se) 1°40 ing | for rt cor >, aed a, ee 
mabeels 40) sees 1 1! 68 19! 94) . | 719) 36 6 ; ; 37| 4 0176 "39 Vyom Cha 194 ll aa gon oad 
as os | 29 i 7 2 | 500 211% a3 Laas : Chart wa on all” passeng 
" ~ | 39) 3: 7 ia | Ch: ican n t 
red *WNessee 740) 753} 8) . 237 = 629 2 1130 48 16 72) 33 1 827/40 columbia ton “data, or son 
oe = | 8 ia} | 19: aT 2378) 4 10) 1) 10 | 179) 1s | 3a) Bl 6) 1680|'3 ist. of Co duced 1 models 
eI } . 2 ' ¢ a i 17 24! | 6! st. juc 1 
“Texas pe 40 500| 13 | 964 17} 7 718 10 ; 723| 21| 3} 10! | 2 26) | 6 8 |"40 » athe the 194 
rab = 2| 13 = 44! 5 = 2 1304 = Bi —_ 45) oR = 5 4l | @l 1583 39 9 Total 
Utah “3 | 3195) 44! | 143, 2 7) 428, 12 1605| 45! eee 
39) S| esol a | & 2 1 2 | sess 40 
ane ‘mont : 36| bi | = 66 30) 7 | 23 1261 19 3 7 2 = : “ 1629 370079 |'3 
rmon 40) 39] 130 41) 725 13 620 11 309 1 = | 1891 1594/3 
ov! | ‘ a — 308 i = 2 8 NAS 
e "29 | te 17) 630 2723; 543 302 — 35 j ie 931 a 1153 
a ial ‘oginia | | os a 144 3 vse — & -_—— 712! 34 
‘irg "40 | , 2119| 38) 1002| 10 “ * 1 ft 250 92 cm 324 1712 
Sp pibpisree tater 
ingtot ‘uhington 8 6 | 18 162) 12 . : 450| - 2 —_—— 5522 Os - 
in “a0 4 $493! 162) itt e 194 3 — 59155 4789 
: a ° 7 js 87 6 = — ‘ 
iri ‘st Virginia : i) | 3h | 4 — 47 356 153/488 
| 1 56! 11 31) 3 32441 356 
ee “a $5 43} 333 18905 366 
econ "teonsin ae 3] 52 1i67| 97301 2 
40) 70) 510 167 ss 
y ‘ming 26| 17 | 4890 1046 
jamb 33) 13 127774) 381 
_ dist *t Columbia 39 21\ a 12777 
™ , } 35 
arr go) teeal 
) ber ’ 
mn ‘Months 
4 Total 
7 


— 


| 
} 
} 
| 





TT aa ae 


By A. H. Allen 


THESE are hectic days for auto- 
motive engineers, many of whom 
have been hastily taken off their 
regular automobile activity and 
transferred to defense projects, 
such as tank and aircraft engine 
manufacture, or munitions produc- 
tion. Not only are these new tasks 
unfamiliar ones, but the pressure 
on engineers to get tooling and 
other pre-manufacturing matters 
out of the way is intense. Day and 
night work is the order of the 
moment, and many a tool engineer 
longs for the peace and quiet of 
the old days when the only job 
to be done was to lay out a new 
crankshaft production line in about 


a week. 
* * * 


"42 Models Forecast 

OBVIOUS question which sug- 
gests itself now is this: If engineers 
and hundreds of others are going 
to be tied up on defense activity, 
how can there be any 1942 models? 
Officially, there have been no state- 
ments either confirming or denying 
that 1942 programs would be un- 
dertaken — it is still too early 
for them to be under way. 

* * * 


We think it is a safe prediction 
that there will be 1942 models, 
and 1943 models, and 1944 models 
and more, as long as this coun- 
try continues to number the mil- 
lions of prideful and enthusiastic 
car drivers it now has. And the 
new models will not be simply 
extensions of present designs. 
They will be new in every sense 
of the word. 

* * * 

Perhaps no extensive tool and 
die program will be involved, al- 
though if a new program were 
ready now, the tool and die shops 
could handle it nicely, for most of 
them currently are not enjoying 
any great volume of business, be- 
cause the 1941 programs have been 
cleaned up and no appreciable 
amount of defense business has 
developed for them. Normally the 
new automobile model programs do 
not come along much before the 
middle of December, carrying 
through to June or July. 


* * * 


It is expected that the tool, die, 
jig and fixture shops may be 
asked to participate in the air- 
craft parts program which the 
automotive industry currently is 
launching, but here again several 
months will be required until it is 


oe 
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determined just what is needed 
from the tool shops. 
* + + 


Officials of both the automobile 
companies and the defense com- 
mission believe it will be possible 
to superimpose the aircraft tooling 
program on the new car model 
program without any serious 
hitches developing. One _ possible 
way this could be accomplished 
would be to make changes in auto- 
mobiles of a minor character, such 
as revisions in styling of moldings, 
handles, ornaments, speed lines 
and the like. This could be handled 
by styling departments and sup- 
pliers’ organizations, freeing die 
shops for other work, if necessary. 


PONTIAC engineers state that 
many drivers of straight eights are 
simplifying the gear shifting task 
by skipping first or low gear and 
making all normal starts in second 
gear. If a particularly fast getaway 
is desired, they recommend the 
“taxi driver” shift — starting in 
low and shifting into high imme- 
diately without going through sec- 
ond. Both types of shift are said 
to mean savings in gasoline con- 
sumption and tire wear. 

* + ~ 

Gearshifting systems are get- 
ting more numerous, it seems, 
each year. Right now there are 
the Chrysler Fluid drive, with 
either conventional or Simpli- 
matic transmission; the Olds 
Hydra-Matic drive, the Packard 
Electromatic clutch, the Hudson 
Vacumotive drive, the conven- 
tional manual gearshift lever 
with conventional clutch, the 
manual shift with vacuum 
booster action, and perhaps one 
or two others. The novice driver, 
confronted with these variously 
designed mechanisms, is begin- 
ning to become a little wary of 
trying to master the controls of 
more than one car — itself no 
simple task on some occasions. 


Business Booming 

BOOM is developing in the pre- 
cision gauge business, mainly as a 
result of war orders, not for 
gauges, but for equipment and 
parts, all of which must be built 
within close limits and to rigid 
government specifications. Many 
small shops, which hitherto have 
been able to work within fairly 
close tolerances, now find they 
must buy precision gauge sets so 
that their work will meet accept- 
ance by inspectors. Consequently, 
gauge manufacturers are _ hard 
pressed to keep up with demand. 
One company in Detroit now is 
quoting five months delivery on 
chromium plated gauge sets, and 
business so far this year is about 
triple the volume of last year. 


Ring, thread and plug gauges 
are most in demand, and many 
companies are turning to the use 
of chrome-plated or cemented car- 
bide gauges because of the longer 
wearing qualities. It is a notably 
laborious job to produce these 
gauge sets which are accurate to 
the millionths of an inch. Specially 
seasoned alloy steel usually is re- 
quired, but this is readily available 
and intrinsically does not account 
for the high cost of gauges, some 
sets running up into the thousands 
of dollars. The steel used in them 
actually may cost only three or four 
dollars, but the time consumed in 
preparing the steel, grinding, pol- 
ishing and sizing it, is extensive 
and can be done only by operators 
specially skilled and trained in this 
work. Operations involved cannot 
be learned overnight, and many 
of the skilled experts doing the 
work now have inherited their 
skill from forbears who first started 
in the game in Europe many 
decades ago. 

* . 

Considerable secrecy also sur- 
rounds gauge manufacture. Grind- 
ing and lapping operations are per- 
formed in locked rooms in some 
plants, with visitors forbidden. One 
logical reason, of course, is that 
such rooms must be air conditioned 
carefully, with temperature held at 


a constant level. Even a few de- 

grees variation might change the 

size of a gauge being processed 

sufficiently = cause its rejection. 
x a 


FROM a buyer in a leading auto- 
mobile plant, by way of a promi- 
nent supplier, comes the following 
verse, which, although exaggerated, 
explains some of the production 
headaches which result from 
changes in design: 


The Designer 


The designer bent across his board, 
Wonderful things in his head were 
stored; 
And he said as he rubbed his 
throbbing bean, 
“How can I make this thing tough 
to machine? 
If this part here were only straight 
| I’m sure the thing would work first 
rate; 
But it would be easy to turn and 
bore, 
It never would make the machinists 
sore. 
I'd better put in a right angle 
there— 
a watch those babies tear their 
ir; 
Now Ill put the holes that hold 
the cap 
"Way down here where they’re hard 
to tap. 
Now this piece won’t work, I'll bet 
a buck, 
For it can’t be held in a shoe or 
chuck; 
It can’t be drilled and it can’t be 
ground; 
In fact the design is exceedingly 
sound.” 


He looked again and cried, “At| dicates the extent of ‘new blood’ coming into the business. 


last, 
Success is mine, it can’t even be 
cast.” 


Olds Promotes 
Engineers, Names 


Oswald as Stylist 


LANSING.—Appointment of two 
assistant chief engineers and a di- 
rector of styling was announced 
here last week by 
Harold T. Young- 
ren, chief engi- 
neer of Oldsmo- 
bile. 

Jack F. Wolf- 
ram, experimental 
engineer, has 
been named as- 
sistant chief en- 
gineer in charge 
of engine, trans- 
mission and axle 
design and de- 
velopment divi- 
sion. His duties will also include 
supervision of the experimental 
division. Wolfram has been asso- 
ciated with Oldsmobile’s engineer- 
ing department for the past 12 
years. 

Maurice A. Thorne, chassis engi- 
neer, has been named assistant 
chief engineer in charge of body, 


H. T. Youngren 


4 ; 


«a 
M. A. Thorne J. F. Wolfram 


chassis, electrical, accessory groups 
and office administration. Thorne 
has been a member of Oldsmobile’s 
engineering department since 1934, 
and has been in charge of chassis 
design for Oldsmobile since 1935. 

John Oswald, 
body engineer, 
has been appoint- 
ed Oldsmobile’s 
director of styling 
with responsibili- 
ties for car ap- 
pearance and ap- 
pointments. Os- 
wald has. been 
body engineer for 
Oldsmobile since 
1929, and during 
this period has 
contributed much 
to Oldsmobile’s appearance. 


7) . 
Timken Jr. Elected 
CANTON, O.—Henry H. Timken jr., 

was recently elected chairman of the 
directorate of the Timken Roller Bear- 
ing Co., succeeding his father, who 
died recently. Timken jr., had been a 
member of the board for 10 years. 


a 
John Oswald 


Wisconsin Licensing Law 


Is Defended by Mila 


(Continued from Page 21) 


the credit of the dealer. Through 
the intervention of the banking 
commission, on a complaint filed 
by a disenfranchised dealer, the 
dealer was able to obtain a very 
satisfactory adjustment for the 
goodwill of his business. Undoubt- 
edly such a settlement would have 
been out of the question had there 
been no licensing law. 

“Here is the banking commis- 
sion’s licensing record to date: 


| Dealers 

Salesmen 

Sales Finance Companies 

Distributors and Manufacturers . 

Distributors’ and Manufacturers’ 
Representatives 

tAs of Nov. 1, 


1940. 
Note that of the 2,387 dealer licenses granted in 1940, only 


used car dealers went out of business. 
1936 1937 
Slsm. Dirs. 

Denied eve 15 


Suspended z 1 


puede. « 0 
Revoked é 4 1 
189] 189* 


Issued 
Conditionally 


Hearings 
7tAs of Nov. 1, 1940 
§$New Dealers 
tUsed Dealers 
*Includes salesmen 
{Includes dealers. 





SIsm. Dirs. 
40** 88 


1937 
29 


happen but Wisconsin 
never let that be a 
repealing one of the outstana.. 
reforms in the history of ani 
tive retailing. On the Contrary th 
will profit by mistakes and yy 
them as a means of perfecting 4 
instrument which has demonstrys yn 
itself to be of utmost importayf 
for the protection of dealer Bui 
consumer welfare,” Milan cond Po 
cluded. od 
1939 ing 
2,413 9 atl 
6,195 6.9: 
70 . 


535 


dealers w 
reason j, 


1938 


5 
21 new, and ty 


1940+ 


Sl 1 DI 
Sism. rs. Sl 
109 0 oT 7 


§39 an | 
1112355 
3 


Mos 
FCo. 
60 236° 


$184 ‘139 ; 
+169 184 one 
June |§ 
1939 1 
59 4 


1938 
Slsm. Dirs. 
278 151 


7 5 
3 6 0 
353 


1938 
190 


**Does not include salesmen denied under dealers denials. 


New Dealers in 1940 as of June 19, 1940 
“The following record of new dealerships is especially interesting. It js - 


Number 
Number 
Number 
Number 
Number 
“There was never a legal case 
that didn’t have its pros and cons. 
There was never a time when 
dealer opinion was unanimous in 
anything. The average intelligent 
dealer appreciates this fact and will 
study this article on its merits 
only. The Wisconsin licensing law 
did not and does not intend to 
insure a profit to any dealer. It did 
not and does not desire to institute 
arbitrary used car control. The 
licensing law did and is doing an 
effective job in protecting the in- 
terests of the dealers and their 
relations with factories. It has had 
many conferences where _ differ- 
ences between dealers and factories 
have been adjusted. It has effected 
the saving of contracts of dealers 
who were being unfairly cancelled 
or secured equitable adjustments. 
It has kept out of the business 
many undesirables and by the same 
token has saved the savings of 
unqualified innocent people who 
had trustingly accepted the rosy 
predictions of factories looking for 
any sort of outlet. Such people 
would have had their savings dissi- 
pated in the course of a few 
months had they gone into busi- 
ness. 


“It has kept out of the business 
thousands of ‘bird dog’ and part- 
time salesmen. True in some cases 
a part-time salesman has _ been 
granted a license, but this has been 
an exception. What if a few ques- 
tionable border line licenses have 
been granted? When one takes into 
consideration the several thousand 
part-time operators who had been 
kept out of the business and thus 
gave the full-time salesmen an op- 
portunity to earn a living, the few 
exceptions are meaningless. The li- 
censing law is not infallible and 
so long as human beings are not 
infallible, the law itself will have 
flaws and its administration will 
be subjected to criticism. 


“The law has accomplished its 
purpose by setting up a fair, im- 
partial, governmental body as an 
umpire to adjust consumer and 
industry grievances. It has given 
dealers an opportunity to become 
independent business men free of 
factory domination or coercion. In- 
consequential mistakes in judgment 
and administration are bound to 


of Licenses issued 


of Applications Denied 


Bolter Named Controller 
Of Don Lee Enterprises 
LOS ANGELES.—Appointment of 


is announced by Thomas §S. Lee, 
| president. 
| For the past 13 years Bolter has 
| been office 
Inc. The Lee company also is 
| Cadillac distributor for California. 





of applications received 


issued under stipulation.... 


| 

¥ 
Earl W. Bolter as controller of the| ~ 
Don Lee enterprises in California | 


manager of Don Lee, | 


New Car Dealers Used Car D 
469 New and Used 
7 New and Used 


22 77 


of Applications Cancelled... 6 8 


LOF Researcher 
Tells of Safety 
Glass Progrest 


TOLEDO.—The biography of ti 
test safety plate glass, which form 
an invisible wall of protection iy 
modern automobiles, was relateijiin 
to radio listeners by Dr. George} 
Watkins, director of research fof 
Libbey-Owens-Ford Glass Co. du 
ing the Watson Davis science se 
vice broadcast Nov. 7. 

Dr. Watkins defined safety gla 
as a “sandwich” made of two pane 
of plate glass separated by a plasgiae 
tic “filling.” He told how a plasty 
has been perfected to provide 
fully transparent bond between tw 
pieces of glass and discussed ne 
equipment for bonding the plastil__ 
and glass permanently together 
Dr. Watkins described this lami 
nating process, telling how th 
“sandwiches” are lowered into av 
toclaves where they are unde 
terrific pressure and heat for se 
eral minutes. When the glass if 
removed, the opaque “filling” ® 
transparent and a definite part 0 
the whole. 

Two improvements have markeify 
safety glass since its introductioj 
in 1926, Dr. Watkins stated. Te 
first was the use of plate glais 
instead of ordinary window glas 
and the second is the more recel! 
development of hi-test plastic after 
six years of research. e 

Nitrate plastics used up to jt 
he said, showed a_ tendency "J. 
crack, separate and discolor. Th 
problem was eliminated by acets! 
plastics in 1932, but the grealts 
advancement was six years late 
when hi-test plastics were int 
duced. The latest safety glass “™ 
ing” is much _ tougher, stronge 
and flexible than any previo® 
plastic. 


Prefer Insurance 


BUFFALO. — Sixty percent of t 
motorists who replied to 4 re 
questionnaire by the Automobile 
of Buffalo expressed a preferenct 
compulsory liability insurance Mig 
than financial-responsibility legis!#" 
directors of the club announcee, 

Pete Wembhoff's Fourth Dimvrisia 
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lealers y, (U. S. and Canada) 
oe fy WEEKS ENDED NOV. 9, NOV. 2 
utstandind Jan. 1 . 
of alton Week Same Week Oct. to "- ; 
ntrary th Ended Week Ended Total Nov.11 Nov.9 
$ and Nov.9 1939* Nov.2* Revised 1939*  1940* 
MOTORS .. 50,905 46,052 49,694 221,785 1,169,986 1,585,899 
a snes ev enevls 28,000 27,000 27,700 124,277 697,410 926,119 
eal Bi nascevereoneces® 8,025 7,202 8,123 35,420 191,643 252,836 
Ee cc cvseveees 7,800 6,016 6,484 31,002 131,832 200,803 
TE RAAAMNID wos ce eesee 5,800 4,594 6,137 25,873 119,686 175,307 
Sek ae mes eee 1,280 1,240 1,250 5,213 29,415 30,834 
peedtseenen 27,420 § 27,255 120,664 620,942 843,757 
80a kee BST 13,920 $ 13,875 65,285 311,370 440,057 
ped ee a ewes 7,750 t 7,730 30,452 196,596 243,684 
peeten ane HEN 3,400 t 3,350 15,024 65,201 93,461 
2,350 ¢ 2,300 9,903 47,775 66,555 
- aay jgeecee vette 24,750 23,750 22,500 98,145 762,022 779,007 
W, and tpy BMD cscsesssereserss 21,200 21,000 19,550 84,968 667,707 681,010 
tty Hee sezereece eee 2,800 2,200 2,100 9,420 75,350 74,797 
Slsm. Din yneoln-Zephyr = <<< 750 550 850 3,757 18,965 23,200 
i! @cpEBAKERt ...--- 2,800 2,499 3,097 14,958 90,772 91,835 
5 yr. 1,800 3,200 1,761 12,017 67,040 78,556 
ie RIED cicvesceeses 2,000 3,050 2,005 8,705 58,821 63,218 
FC 2,320 1,918 1,718 8,390 54,563 46,300 
"9 GLYBE ..ceceseee-e ee 1,345 1,092 1,330 4,039 19,082 23,072 
152 7,200 8,150 7,000 30,193 233,132 317,173 
: ere 120,540 89,711 116,360 518,896 3,076,360 3,828,817 
3 mevised. tIncludes trucks. tClosed. §Affected by strike. Miscellaneous 
jes Crosley, Henney, Autocar, Brockway, Diamond T, Divco, 
eral, GMC, Indiana, International, Mack, Reo, Sterling, White, etc. 
o 
JM Sales Up 13% Steel Rate Rises 
WNVILLE, N. J. — Net sales of 
ting. It infin Manville and subsidiary com- 








the third quarter of 1940 
es 6 108,849, representing a 13.4 
vent increase over sales for the 
j quarter. of 1939 of $14,474,596, 
L. H. Brown, president. 
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Plant Activity 
(Week Ended Nov. 9) 
ler OUTPUT UNITS WORKING 


witam....- working on Army cars 
ety casita’ rise; 8,025, five days 

illac.... . steady; 1,280, five days 
STS olet..steady; 28,000, five days 

lvsler....steady; 3,400, five days 
hy of hi Soto....steady; 2,350, five days 
‘ich form steady; 7,750, five days 


fection inflwd.......... rise; 21,200, five days 
s relateiiimham....working on war orders 
George Biliudson....... drop; 1,800, five days 
earch formimcoln....... steady; 750, five days 


Co. du rise; 2,320, five days 
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lence se-#ismobile..steady; 5,800, five days 

thard....steady; 2,000, five days 
fety glammouth..steady; 13,920, five days 
‘wo panegputiac........ rise; 7,800, six days 
y a plasgadebaker...drop; 2,800, five days 
a plastiqglilys...... steady; 1,345, five days 
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To 92% Capacity 


YOUNGSTOWN, O.—A $1,000,000 
expansion program was announced 
by Sharon Steel Corp. last week 
as steel output in the Youngstown 
district increased one point to 92, 
and was expected to hold through- 
out this week, a new high mark 
for the year. 

Sharon Steel, which heretofore 
has been buying alloy steel and 
high carbon steels made in electric 
furnaces for its hot and strip mills, 
will make its own electric steels 
in a 20-ton electric furnace to be 
erected at the nearby Lowellville 
plant immediately. Steel for the 
additional buildings has been or- 
dered. 

At the Sharon plant, a new high 
reversing cold mill already ordered 
from United Engineering & Foun- 
dry Co., and a complete line of alloy 
steel coating equipment will be 
installed. 

The improvements are to be com- 
pleted during the spring of 1941. 







(3,828,817 Units 
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Built in Period 
From Jan. 1l-Nov. 9 


By James L. Delahanty 
Associate Editor 
DETROIT.—After the breather of 
the previous week, automotive pro- 
duction last week again resumed its 


i d_ brok 
AUTOMOTIVENEWS all. records for 
Production Estimate | 


output. since 
June, 1937. 

Output last) 
week was set at 
120,540 vehicles 
which compares 
with 116,360 
units built in 
the previous 
week and 89,711 
assembled in the 
same week of 
1939. The re- 
vised total Octo- 
ber production 
figure was set 
at 518,896 cars 
and trucks, 
whichis the 
best October in 
the history of 
the industry 
and the best 
month since June of 1937. 


General Motors group total for 
the week was estimated at 50,905 
units which compares with 49,694 
vehicles built in the previous week 
and 46,052 cars and trucks built in 
the comparable week of 1939. Out- 
put in GM divisions remained rela- 
tively steady with the exception 
of Pontiac which rose as the plants 
worked six days last week. 


Chrysler divisions estimated a 
total of 27,420 units were produced 
in their plants last week which 
compares with 27,255 cars and 
trucks assembled in the previous 
week and none produced in the 
same week of 1939 when Chrysler 
plants continued to be strikebound. 

The Ford group total was the 
one which rose noticeably last 
week as production mounted to 
24,750 cars and trucks, surpassing 
the 22,500 assembled in the previ- 
ous week and also the 23,750 ve- 
hicles built in the comparable week 
of 1939. 

In the independent group output 
began to taper slightly as compared 
with the record breaking weeks of 
the past month. 


THIS 
NEEK 


120,54 
116,3 


cast 


WEEK 


89,711 


LAST 
YEAR 
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New Passenger Car Registrations 
Nine Months, plus Six States for October 











Oct. Oct. 1940 1939 Unit 
to Date Pos. 1940 Pos. 1939 Pos. Gain 
GOVT OIG éscvvecsxeee 4,562 1 625,395 1 450,057 1 175,338 
a e0% eis oes ove eee 2,308 2 402,070 2 357,631 2 44,439 
PAVMIOUEH cr cccscvcvns 2,268 3 325,771 $8 284,513 3 41,258 
ESS 1,544 4 208,065 4 145,061 5 63,004 
DIONNE. tik cuaweinieyie o8. 1,064 5 165,343 5 110,102 6 55,241 
MIOGES cise verve denne 408 9 154,018 6 150,199 4 3,819 
Oldsmobile ........... 920 6 141,922 4% 100,276 7 41,646 
Studebaker .......... 478 7 75,842 8 59,336 s 16,506 
ICHPVMIED sc ssccccewene 246 11 72,754 9 52,133 9 20,621 
PROLCUEY a ccsssevenes 194 13 61,012 10 47,675 10 13,337 
PROT es.6 ceva seienss 417 8 60,067 11 38,698 14 21,369 
NEE ik dcesdana tie 260 10 55,517 12 39,182 13 16,335 
IO 3/o.% hice iw. <.8e-0% 172 14 54,196 138 42,491 11 11,705 
oe ee 199 12 39,927 14 40,419 12 492* 
Cadillac-LaSalle ..... 134 15 24,819 15 24,951 15 132* 
WUE, 5c sc0tseeews ese 52 17 16,624 16 8,997 17 7,627 
RMD. -5-U0 Kuve hewitt 82 16 15,623 17 14,687 16 936 
Co ie eee 6 18 1,331 18 3,415 18 2,084* 
Hupmobile ..........- i 6 94 19 869 19 TIS* 
Miscellaneous ........ 1 4,017 2,528 1,489 
MOE si bi sbavcviuwes 15,316 2,504,407 1,973,220 531,187 
*Loss 





Chevrolet Builds 200,000 
Units in Six Weeks’ Time 


SAN FRANCISCO. — In an ad- 
dress before more than 1,000 Chev- 
rolet dealers in the Pacific coast 
region attending a sales conference 
here, M. E. Coyle, general manager, 
Thursday announced that in less 
than two months, since the public 
presentation of 1941 models, Chev- 





Truck Top Ten 
First Ten in Registrations as 
Reported in AN Today: _ 


1940 
Pos. Make Pos. 


1—145,086 Chevrolet 128,596— 1 


2—120,065 Ford 97,838— 2 
3— 59,742 Internat’] 49,349— 3 
4— 42,723 Dodge 40,686— 4 
— 32,606 G. M. Cc. 25,758— 5 
6— 7,630 Plymouth 7,130— 6 
I— 5,534 Mack 4,803— 7 
8— 5,037 White 3,420— 9 
9— 4,917 DiamondT 3,852— 8 
10— 1,905 Willys 1,161—14 
Total All Makes 
433,587 372,446 





New Commercial Car Registrations, 6 States for Oct., 1940-1939 
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rolet has produced 200,000 cars and 
trucks of the 1941 series. 


The 200,000th production unit 
rolled off the assembly lines ap- 
proximately six weeks after the 
new 1941 cars made their debut. 

An unusually high production 
rate has been maintained at Chev- 
rolet plants since the new models 
were put in production. Coyle also 
said that this pace will be main- 
tained for an indefinite period of 
time in order to meet the demands. 
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BUDA BUILDS 


WITH TOUGH NICKEL STEELS 


Release on details of the Buda 
Guiberson Diesel engine, indicates 
that this engine is a nine-cylinder 
radial, air-cooled unit. It develops 
250 horsepower at 2200 rpm and 
weighs only 725 pounds completely 
installed, ready to run. Interesting 
feature of this new power plant 
is a strong light-weight crankshaft 
made in two separate sections, 
securely fastened together. The 
shaft is made from SAE 2515 alloy 
steel, a 5% Nickel case-hardening 
material. After a simple heat treat- 
ment, this Nickel alloy steel pro- 
vides high physical properties, 
excellent wear-resistance and high 
resistance to fatigue. Last, but not 
least, this Nickel alloyed steel 
assures good 
machinability. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 











New Passenger Car Registrations, 6 States for Oet., °40-39 


Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 











a GENEEBAL MOTORS FORD NON AFFILIATED 
S 5 
; sr id 2 = 
: sail _{f 7 s 5 . 2 STATES 
f thé ra s | = = * = iS 3 : 
it of © ° 5 @ 3 £ = e 2 4 s i = £ Pe : 
a rece = 3 © = ~ } = g E s . e = ae a « = F 
pile Clu! C o| # | 8 | Ge] 21s é 3 e | &5 Bia | § | 8s Pia] 3 e/2|: sé 
rence {0! a © ° = =e = a & ¢ S < oe ar = | £2 = 4 : é > 5 | Se 
eral ° 6/6/88 / oe] elo!loiw!s Se == __= lke = =__© S22 |S 
gislatioe | *ansag ; 49, 140; 228) 121; 3] 585 1} 70) 86) 866; 9418; 9) 32) 459) 1 37 } : } 
ed. haya —-——— 39 is ii| 53 129} 211 53 i 166 3| 39| 35) -297| _203 2} 18] 223 | is 20! 21 Bl BI = 
a ; 23) 84123) 4n1;_18)~ 215] | 92) 2a] | ANN) «S| 5 2 12) 4 $4011 
jmensie : - 1a on} a "3 127| 85, 4| 72; 9] 73] 69] _312] 90) ~=2| ~=3)_—S 95 4 4 21 an 1| 621 |'39 ae 
| of Columbia 38) 82| 739 917; 309) 49| + «792| = 2| «171: 302) 1625 | 339,26, —«A7/_$82| | 52) 1, 8) | 0 is 0 
aa ‘g| BS, SB] Sa] $47] 793] —«256| 13] _-*134| 19! 100/223) 7451 374] 10) 49) 433 1] 88 2; el aa Balls 2021 |°39 ee 
40] 68) 53! *115| 466) 702; ~~ 301] —<1l| =<1178| = 3|—:195| 211 1899 | 442) 17) 36, 95 z= \ 4 S348 ("4 
aK gy ty aes teeta) aS TR] Ss) ieee 
| Dakota 40,13) 11) S34) 292/250) = BO|SisY,SsZ| 2] 86] 37) SOB) BRT, 2) 19) 308 Ee ee 
& is——___'39/| 22] ~—«19 84! 184) 309' 66|_—s|_— 215 1)__—35)_27|_ S344 | 816) 3} 45) 864 24 30 5 25 : 1) _1104|"39 ete 
fa i 72| 50) 105) 647/874, 622) 35) 1380) 9) 356) 351) 2756 | Til! 23) 85) B19 1) 204 36 124) 203) 83a ae v 
¥ ar ———_'39 72 ee on 563 950 405| 22 _277|__29| 234) 208! 1175 | 554) 20) 78) 52 3 153 re oH a = ; oan loos Wisconsin 
lal 6 States Saal Daal 1791 4081 2268) 3008|  1544| 117) 4562/  17/ 920! 106%| 8224] 2308) 82! 191) o589) 6. 419) 000 ea nae 5% {5316740 "Total es 
f Toate ag | 346) 292) 30s! 1919' 3090 1036| 43| 1301| 70 629| 695' 3774/1925 441 241) 9919 5| abn 2, b73| 300 ae aI $1044 39 wy fh 
| atta 1. 7 0611510181325771 1606739 208065) 8869625395 15950! 141922165313 1165544 102070 15623 61012 178705) 1331! 600K? 39927) 55517) 75812 24) 4017/2504107 40 roth 
: i i 54196 151018325771 1606739 908065 8869 62 9395 15950 14192 : r3 4. é 410207 623 G1O12 178705 1331! 60067 91\ 39927) 55517! 75842 6 5 oa) 
wo Date 39 | $5133 42191 150199 284513 529336 145061 9427'450057/ 15524 | 100276'110102) 830447 357631'14687/47675'419993! 3415 48698 S69 10419 39182 59336 997 2528 1973220 "99 t Den 
Jd Je “ve JIGS | SS o ate 

































Make Model Condition Price 
Ford Panel Trk. Good 82 
Ford Tud. Std. Good 125 
Ford Tud. Std. Good 170 
Ford Sed. Del, Good 190 
Graham Sed. Std. Good 65 



















Make Model 
Pontiac Coach 8 Condit 
Pontiac Sed. 6 Wreck 





(Held by Chicago Automobile 
By Geo. H. Watson ‘Ustomers. Hence we must make Auetion Co., Ine.) 
Staft Correspondent ; the most of them from a Sales = 
OPELIKA, Ala.—a SPecialist in standpoint.” 1940 Models 





Buick Coach 49 Fatr 




































































Buick Conv. Seq, 81 ‘air 
ze wag si aa Shop is As an indication of McCurry’s Make Model Condition _ Nasr fea. sta: ‘Pais i? Chevrolet Boa a8 Pair 
, od TY, service manager Sales min edness jg the fact that | Buick Conv. Cpe. g 710 | Olds sca: 8 cyl. Std. Good 179 | Chrysler Sed. C 16 cor 
of Opelika Motor Co. He was one he sold sever, automobiles during | Buck Sed. Raber Gen 9710 | Olds Sed. 6 cyl. Std. Good 160 | Gnrysiet Sed. C14 Poor 
Seven service managers oyt of | th t ths of , ir | Chevrolet pug Mstr. Del. Gooq 485 | Olds Sed. Std. Good 145 | Dodge Sed. D 5 od 
i e two mon So the world’s fair P : ’ ‘0 0 Olds Sed. Std Good 16 iS , o Fair 
n the Atlanta Ford zone who. test. H : : : Chevrolet Seq. Spec. Del, Good 495 : a utd. 7 sq | Ford Sed. 60 Fair 
f tri N Y, rontest. He did this by following Chrysler Sed. 8 Imp Good 900 | Olds Tud. 8 cyl. Sta. Good 150 | Ford Panel 60 P 
won free Tips to the €w York through with : t : . Packard Tud. 8 Std. Good 135 Cor 
, : & Service Customers De Soto Opera Cpe, Good 485 Ford Coach 60 
orld’s Fair in 1939, he com- who expressed an interest in the | Fora Tud. Del, Good 410 / Packard == For. 190 Std. Good 129 | Hudson Sed. 75 Fair 
Petition was based on a number of new models Ford Che. Std. Good 365 Pry mouth — an ana 4 Hudson Sed. § Poor 
Points with sales Performance rat. ; Wiiyout® = Tua. std. Goot 455 Plymouth eq std" Good = 145 | Olds Sed. 3 Boor 
In the Service e d Mcc ts | Willys Sed. Del. Good 365 = | Olds Sed. L 37 Faj 
ing high. M “ry rang up 9,999 ‘ 2 curry sets Plymouth Cpe. Sta. Good 105 | Packard Sed. 1054 mt 
t of ible “10 i in| himself a quota each Month and 1939 Models Plymouth Sed. Std. Good 165 air 
Out of a poss € 10,000 po nts, in ; . ” = | Plymouth Sed. P 4 Poor 
fact he has taken top honors in | She efforts of his etre’, Staff are Bulck Sed, nee: Fair 125 Speen Tod. ot Good 175 | Willys sag Fair 
: : c ed. Spec, air ymout ud. Std. 00 75 
the Atlanta zone for five out of the | directed toward meeting it. It MAY | Chevrolet Tud. Mtr. Der, git 450(bivmouth gaa Sta Good 170 1936 Models 
Past six years. take outside Solicitation and night Dodge For. Del, Good 450 | Plymouth Tud. Std. Good 115 | Buick Sed. 41 Poor 
éa ae Work, but the thing, he Said, is to Dodge Sed. Del, Good 425 | Pontiac Sed. Std. Good 155 | Buick Sed. 41 Fair 
Our Service and lubrication de- set a oal and start j ti to | Ford Tud. Del. Good 385 1935 Moa I Buick Sed. 41 Poor 
Partment js really the front door 8 art in time to Ford Tud. 60 Good 325 odels Dodge ~~. >iv: 
hee 2 make it, Olds Tud. 6 cy), Good 415 | Auburn Tud. Std. Good 30 | Ford Sed. 85 Poor 
our usiness, Said McCurry, “In recent Months we h ve foung | Olds Sed. 70 Good 390 | Buick Cpe. Del, Good 50 | Ford Cpe. 85 Poor 
Who has been 18 years with his e ha © foun Packard Sed. 120 Good 500 | Buick Tud. Std. Good 35 | Ford Coach g5 Fair 
company, “Tt ig there where most | 2 budget department a fertile fielg Packard Sed. 120 g Good 475 | Chevrolet Sed. Std. Good 82 | Hudson Sed. 62 Fair 
f v ta l j for business,” explained McCurry, Pontiac For. 8 cy), Good 445 Chevrolet Sed. Std. Good 75 | Olds Sed. F 36 Poor 
of our contacts take place with | he owner comes in for an estj_| Pontiac Tud. 6 cyl, Good 375 | Chevrolet Tud. Std. Good 120 | Olds Coach F 36 pao I 
% Dodge Sed. Del, Good 100 | Olds Sed. F 36 Fair 
mate on an Overhaul job or for the 1938 Models Dodge Sed. Std Good 95 | Plymouth Sed. P'9 Fai 
: Buick Tud. Spec, Good 325 oa 85 |p. ‘ od 
Stewart-Warner see it Ig ,7eW set of tines. 7 he | Sieh Bese apes’ S008 aa rod Bud Det. a | Ponting ets rail 
S budget . pian at” paymecsett t th Chevrolet roe unt . oo ae Ford Tud. Del. Good 77 | Pontiac Che. 6 Fair 
1 “ . Ford Sed. Del, Good 85 Pontiac Cpe. 6 Fair 
tar ts Accessor 7 about one-third down and the baj. Grevrolet Tug. angtt. Del. Good 290 | Ford Tud. Del. Good 77 | Stude. Sed. 3.4 Poor 
. . . . ; R5 
i Cc ace in four or five wonths. We | pe Ze Sed. Trg. Sta. Gort 290 | Ford Sed: Del en san 1935 Models 
r. aining ourse estimate that the budget plan has | rors Tut: 60 Std.” Good 210 | Ford Tud. Del. Good 110 | Buick Sed. 41 Fair 
Stepped up Our service Sales some non Tud. 85 Sta. Good $05 | Ford Tud. std. Good 120 / Chevrolet Sed. BA Del Poor 
CHICAGO.— The accessories di- | 5 Percent. Piymoutn Sea: 6 evi Good 39 | Fora Tud, se, = Good 10 Doge ‘Sed bee od 
Vision of Stewart-Warner Corp. re- “With 5 tai far is in our|Plymoutn Se. Std. Good 189 | Grd sede at aan "gs | Dodge Cre. DU pa 
cently instituted, on a4 nationwide h the lubricats :, | Pontiac Tud. 6 cyi, Fair 240 | Olds For. 6 Sta. Good 130 | Dodge Sed. DU Fair 
basis, an accessory servicing train- | 8 + tn - ‘ie rack or IN | Stude. Sed. Comm. Good 325 Graham Che. Std. Good 35 | Dodge Sed. Du Fair 
ing course. The Purpose igs to in. ioe a oa ra a a a Buick 1987 Models packard set. Sta. Good 70 | pote pig a 
struct automotive service station ' = =e "seq Pee: Std. Goa 290 Plymouth Sed. Sta. 00d 75 | Ford Coupe Fair 
Personnel in the authorized servic. ce in Fin theim. He aa Burch Ted, lose tha Geet ae Plymouth Che. Std. Good 85 | Olds Sed. F 35 Fair 
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h b instituted }  yodl The longer we stay in business, Dodge Sed. Del. Good 275 Chevrolet Tud. 5 : Geos 75 | Chevrolet Sed. Dc Poor; 
ave been institute ecause of re the more Convinced are we that | Dodge Sed. Del. Good 225 e+, - 50 | Ford Sed. ar Ce 
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; effectively as we know how and Ford Panel 85 \% -ton Good 105 | Ford Tud. Std. Good 50 | Buick Sed. 41 Poor s 
all authorized Stewart-Warner ive the best : t ich Ford Tud. Del. Good 50 | Ford Coach Poor fa 
. ive e bes Service 9 Which we Ford Sed. Del. 5 Good 200 Andso 
accessory representatives, Zahn are capable Our experience also | Ford Sed. Sta Good 195 a Toa Sta. Good Sr Pontiac Coach 8 Poor rip aacso! 
| 3 . 7 : or ud. ' Good 5 
Said. convinces us that more customers | Ford gcd: 85 Std. Good a | Pace Sed. Del. Good 32 1932 Models {— 
niet Ford Sed. 85 Std. Good 120 Pontiac Sed. 8 Poor 
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department, SO goes the business. Olds Tud. 6 Std. Good 180 Plymouth Tud. Sta Good 52 ; — 
Pemnare a in bor ane Zan | Plymonne Tud. Std, Good 50 roti ar ser on Seitiinaee 
, , 7 Pontiac Sed. Std. Good 50 
Want a Man? ° i Packard Sed. 120 Sta. Good 265 Renties a % ll V ] 
Sed. Sta. Good 30 m ume lereury 
Went s as Cadillac Distributoy Packard Sed. 120 sta: Good 245 | Pontiac Sed. Sra; Good 30 aller Vo 
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Plymouth Tud. Trg, Std. Good 18 ° . Sa # 5 ° ‘ 
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hogany Plaque hangs in the office Plymouth Cre. Std. Good 180 1933 Models factor in Producing profit” has beey 
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Used Car prices in Cleve ind New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next week 
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AAA Convention 
To Draw 500 This 
Week in Capital 


WASHINGTON. — Five hundred 
delegates from motor clubs 
throughout the United States will 
gather here next Thursday for the 
two-day 38th annual convention of 
American Automobile Assn. The 
principal business will be to organ- 
ize motordom behind vigorous na- 
tional defense measures, particu- 
larly building highways up _ to 
standards demanded by military 
requirements. 

“There is no question about the 
vital role transportation plays in the 
national defense picture,” asserts 
Thomas P. Henry, of Detroit, AAA 
president. “We must, therefore, ex- 
plore every possible avenue which 
promises more efficient highway 
movement.” 

Federal Works Administrator 
John M. Carmody will describe to 
delegates the defense highway sur- 
vey now being conducted by his 
agency and A. A. Berle jr., assist- 
ant secretary of state, will discuss 
the future of travel in the Amer- 
icas at a special Pan-American 
luncheon the first day of the con- 
vention. 

In addition to national defense, 
the delegates will consider various 
matters affecting automobile own- 
ership and use, including adoption 
of new measures for protecting 
roadsides in the interest of health, 
safety, decent appearance and gen- 
eral public welfare; removal of 
jurisdiction of traffic cases from 
justices of the peace and proposals 
for major reforms in traffic court 
procedure; protection of the public 
against the “gyp” fringe of the 
automobile finance industry 
through educational methods, and a 
concerted drive for adoption of ef- 
fective measures for relieving the 
parking program. 


Argentina Won’t 
Up U.S. Car Quota 


WASHINGTON.—Finance Minis- 
ter Pinedo, of Argentina, has 
rejected the appeal of automobile 
importers for additional import 
quotas, according to word from 
Buenos Aires last week, and has 
made a_ counter-proposal’_ that 
United States interests doing 
business there help create an ex- 
port corporation to promote sales 
of Argentine products in this 
country. 

Such a program, he told the 
importers, would provide more ex- 
change with which to finance im- 
ports from the United States. As 
the result of the crisis precipitated 
by Pinedo’s stand, General Motors 
closed its assembly plant in the 
Argentina capital because of lack 
of materials. Meantime, a thousand 
General Motors trucks are held in 
customs there because of the ex- 
change controversy. 

Pinedo was told by a spokesman 
for Chrysler that that company 
would close its plant early in 
November unless additional im- 
ports are permitted and a Ford 
spokesman said that plant in 
Buenos Aires would close before 
the middle of that month. 

The importers, failing to obtain 
an additional 5,000,000 pesos in 
import permits, have appealed 
directly to President Ramon Cas- 
tillo, who is said to have promised 
to “talk to Pinedo.” 


Divisional Office Opened 
By CIT in Detroit Area 
DETROIT.—Because of the 

growth of its business in this area, 

Cc. I. T. Corp. has opened a di- 

visional office 

here in Suite 3333, 

Barlum Tower. 
E. L. Sholz has 

been elected vice- 

president and will 
be in charge of 
the new office. 

He has been as- 

sociated with 

CIT for over 10 

years, and for the 

past six years has 
been district 
manager for 

Michigan. The new Detroit di- 

vision includes the operations of 

CIT in Michigan and Indiana. 


E. L. Sholz 


Chris Sinsabaugh’s sparklin 
“Sparks’’ column 1s read by th 
‘‘wide-awake’”’ in the industry 
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THE SAGA OF THE FIRST 
100 YEARS ON RUBBER 
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Chapter XCVI—K. T. Keller 

_Almost without exception, the history of the automo- 
bile industry’s large-scale successes show the leaders to 
have had a peculiar ability to man their forces with 
capable lieutenants. Walter P. Chrysler possessed this 
important gift in an outstanding measure. Though his 
operations often seemed daring to conservative judg- 
ment, Chrysler attracted executives of unquestioned 
high caliber, topnotchers who collaborated with their 
chief with an understanding loyalty not always en- 
countered in business relations — men like K. T. Keller, 
B. E. Hutchinson, Fred M. Zeder, Carl Breer, Owen 
Skelton, J. E. Fields, W. Ledyard Mitchell, A. vanDer- 
Zee, Herman Weckler, Byron Foy and many other high- 
ranking executives joined the colors of Chrysler at 
periods when his success was an industrial romance 
that yet had to full blossom. 


One of Chrysler’s most outstanding selections is the 
one to which I am devoting this present chapter of the 
saga. Along the production lines of the great Chrysler 
factories, in the laboratories, in the engineering and ad- 
ministration buildings, he is referred to as “K. T.” In 
more formal circles he is the corporation’s commander- 
in-chief, K. T. Keller, president. Of Keller it has been 
said — rightfully, I know — that he was more like Wal- 
ter P. himself than any man associated with the great 
corporation’s founder. Like Chrysler, Keller rose to his 
eminence from the machinist’s bench. Both men had the 
same intimate grasp of mechanics that made Keller a 
production engineer quite early in his career. To this 
day, Keller likes to call himself ‘“‘a machinist by trade.” 


Beginning a special apprenticeship with the West- 
inghouse Machine Co. in 1906, Keller had become an 
assistant supervisor by 1910. One of the successful auto- 
mobile companies of the period was Maxwell-Briscoe, 
forerunner of the Maxwell Corp. which later became the 
cornerstone on which Walter P. Chrysler built his own 
enterprise. Maxwell-Briscoe was a going concern build- 
ing two and four-cylinder cars in plants at Tarrytown, 
Newcastle and Pawtucket. At the main Tarrytown plant, 
K. T. Keller functioned as chief inspector, remaining 
long enough to become thoroughly inoculated with the 
automobile virus then so rampant that rarely a month 
passed without the appearance of another new motor 
car concern. 


‘K. T.’s’ Northway Start 


After a brief period (1911-12) on the central office 
staff of General Motors, “K. T.” stepped into his first 
major production responsibility at the Northway Motor 
Co. where his even then noticeable skill in factory or- 
ganization soon won him the position of superintendent. 
With the momentum gained during four years with 
Northway, Keller now made short work of it. In 1916 we 
find him as master mechanic and assistant to the presi- 
dent of the Cole Motor Co. of Indianapolis. In 1917 he 
became general master mechanic of Buick. For a short 
time he was transferred back to the GM central office 
staff. But in 1921 he was placed in charge of all manu- 
facturing activities of Chevrolet. In 1924 he received the 
appointment of general manager and vice-president of 
General Motors of Canada, Ltd. 

In 1926, Keller went over to Chrysler taking charge 
of the young corporation’s manufacturing plants and 
shouldered the title of vice-president. Years before that, 
Chrysler had referred to Keller as the sort of produc- 
tion man whom he wanted. Oddly, the patient manner 
in which Chrysler seemed to have kept track of Keller’s 
progress is typical of basic concepts guiding Keller in 
perfecting large industrial organizations. According to 
Keller, “the men who are worth most are usually the 
ones we develop — and that takes time. If you cannot 
develop an organization, you are apt to remain without 
one. You cannot go out and pick one off trees. You can 
get capable, intelligent, industrious men, but before you 
can develop a smoothly working organization, you have 
to study the men and fit them into your business.’ 

Another bit of homespun wisdom is contained in 
Keller’s views on human efficiency. He has said: “There 
is nobody alive who can sit around and keep track of 
everything. That kind of superman does not live in this 
world. What we have to do is to break it down into the 
size package that a man of ability can handle. We think 
of our business as plants and departments and activi- 
ties. It is important to think of it also as men who are 
running the parts for us and still other men who are 
helping them to do the job.” 

For 1926, the industry, which only two years pre- 
viously had looked with ill-concealed misgivings upon 
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K. T. KELLER, who came up the hard way. Like Chrysler, 
Keller rose to the presidency of the Chrysler Corp. from a ma- 
chinist’s bench—a go-getting, brilliant, highly-respected leader. 


Chrysler’s Six, had to accord Chrysler fifth place, in 
point of output, in the industry. For 1927, sales mounted 
to 192,000 as against 32,000 in 1924. Chrysler Corp. its 
production organized by K. T. Keller, was now in fourth 
place. Came 1928, when Chrysler’s sales were rolling 
up unprecedented records. There also came the famous 
Dodge deal which placed Chrysler in a strategic po 
sition to enter and work up to a strong position in the 
low-price field. 


Dodge Era 


The gigantic enterprise built up by the brothers John 
F’. and Horace E. Dodge had, late in 1920, become leader- 
less through the death of the two founders. The Dodge 
car manufactured by the two brothers through a large 
and admirably managed dealer organization was a low- 
priced vehicle selling for about $100 more than the 
current Ford. Dodge cars had an enviable reputation for 
dependability thoroughly popularized through adver- 
tising. 

After the death of the Dodges the company carried 
on under various managements which committed the 
error of changing the original sales precepts by for- 
saking the low-price class and attempting to break into 
a higher-price one. The business had been bequeathed 
to the founders’ widows who were relieved of thelr 
management worries by Clarence Dillon of Dillon, Reed 
& Co., who offered them $146,000,000 for the business 
their husbands had left them. The story of the Dodge 
sale to Chrysler has been told so many times that n0 
useful purpose will be served by retelling it here. 

When Chrysler Corp. purchased the Dodge business 
in 1928, paying $172,000,000 in stock and assumption of 
Dodge’s indebtedness, Chrysler was set to realize his 
long-harbored ambition, to enter the low-priced market 
with a ready-made dealer organization already traine 
and organized for the work. 


To fortify his position further, Chrysler had built m 
the same year the Plymouth plant, capable of turning 
a each day 1,000 cars, still lower in price than the 

odge. 

The moment the papers were signed in New York, 
Walter P. telephoned his production genius, K. T. Keller 
to go and take over the works. In 1929, in addition to his 
title of corporation production chief, he was also ma , 
president of the vast newly-acquired Dodge propertits 
and took that giant on in his stride while he also % 
rected the production of Plymouth, De Soto and Chrys 
ler as well. Keller therefore may be said to be directly 
accountable for the phenomenal physical achievements 
of the great Chrysler enterprise. 

Although now Chrysler himself has gone to his '® 
ward, his organization under the able leadership_° 
Keller, has lost none of its go-getting qualities. Fo 
several years before his death Chrysler had been tur: 
ing over more and more of the duties of running 
corporation to his junior executives, people like K 
Keller, B. E. Hutchinson, Fred M. Zeder, A. vanDerZet 


(Continued on Next Page) 










ars do exte 

for the 3,250-square-mile area. 
it will begin coordinating the 
and funds of existing bodies, 
ral agencies, state highway and 
tate conservation departments, 
, road commission, local park 
is and the like, in carrying out 
ie big Program. Play areas can be 
oped on a large scale, and 
gnveniently reached over the use- 
new highways. Recreational 
geilities can be established along 
and boulevards. In brief, it 

g going to make the five-county 
it metropolitan area, having a 
igtal combined population of three 
gillion people, a far better, health- 
ig, safer and happier place in 


ghich to live. 
* * * 


THE NEXT STEP: Each of the 
fre metropolitan counties will ap- 

t an unsalaried commissioner. 
fhe governor will name a commis- 
doner-at-large. This body will be 
apported by a small tax during the 
frst few years, estimated at 5 
gnats a thousand dollars property 
gluation, although the new law 

des for a maximum 25 cents- 
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nsive plan- |Chicago and others in providing 


such things for its citizens. When 


this feather is stuck in its 


cap, 


it truly can be called “Dynamic 
Detroit” and feel it deserves that 


title. 
* - . 


HANK GREENBERG, 


of the 


Detroit Tigers, being selected by 
the Baseball Writers Assn. as the 
“most valuable player” of the Amer- 
ican league in 1940, furnishes the 
conductor with an idea that has an 


automobile angle. This 


idea of 


making this sort of a selection is 
not new by any means — it origi- 
nated in this industry back in 1910 


and it was Lee Anderson, 


now 


head of his own agency in Detroit 
and handling the Chrysler unit’s 
business among his many accounts, 


who conceived the idea. 


Turning back 30 years, Lee at 
that time was advertising manager 
of Chalmers, having come to the 
job from the sports department of 
the Detroit News. Because of this 
breeding he was a baseball fan, so 
he says to Harry W. Ford, who 
later manufactured the Saxon car 
but who then was assistant general 











Chrysler, 
n a ma- 
L leader. 


ace, in 


ythousand tax. 
fr behind New York, Cleveland, 


"Who, Me 


It might be added that Detroit is 


. By Chris Sinsabaugh 


(Continued from Previous Page) 


Herman L. Weckler, J. E. Fields, B. C. Foy, and W. 
Ledyard Mitchell. In 1935 he made Keller president, 
Hutchinson chairman of the finance committee and 


manager of Chalmers: “Why not 
give a Chalmers automobile to the 
champion batter of the American 
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j September, 


ague?” idea clicked 
Ford and the two sold it to Hugh 
Chalmers himself. 
* * . 


TY COBB won it in 1910 and the 
car was presented to him at the 
opening of the world’s series with 
a great fanfare of trumpets, waving 
of flags and speeches by the ty- 
coons of baseball at the time. 
Naturally, Chalmers was given so 
much publicity that Lee had to 
work overtime pasting up his 
scrapbook to show to his president. 
So the following year Chalmers 
made the same offer but gave the 
car to the best batter in both 
leagues. And he did the same thing 
in 1912. Then Hugh soured on the 
proposition, despite the fact the 
stunt undoubtedly gave him and 
his car more publicity than any- 
thing that had been attempted in 
the industry. Even LeRoy Pelletier 
out at Ford couldn’t match it. But 
Hugh found the winners were un- 
grateful — they sold their prizes, 
it is said, so the manufacturer 
withdrew his offer. 

bd ok * 


WHICH STORY reminds the 
writer of the time he became a 
Walter Camp and took unto him- 
self the task of selecting a cham- 
pion race driver as well as the 
champion car each year. This was 
in 1909 when the Contest Board 
of the American Automobile Assn. 
was paying no attention to a rank- 
ing of this sort. At that time this 
columnist was editing Motor Age 
in Chicago. Feeling that something 
should be done about it, he started 
on his big idea, basing his awards 
on the showing made in that year 
in road racing and speedway rac- 
ing, awarding points for wins and 
place in the various events. 


That first year he selected for 
his champion Bert Dingley of Cali- 
fornia, who drove a Chalmers. 
Naturally, the Chalmers became 
the champion car. Followed other 
years in which champions named 
included Ralph Mulford, Harvey 
Case, Ralph De Palma and Earl 
Cooper. Dick Kennerdell, chairman 
of the AAA Contest Board, woke 
up then and set up the necessary 
machinery to take over the job of 
selecting the champion. Now when 
you see the AAA’s official list of 
champions over the years, please 
note that from 1909 to 1915 the 
selections are those of this auto- 
mobile Walter Camp. 


*x* * * 


SOME MORE of this-and-that 
because this off-week column must 
be filled. So it swings to radio, 
Alka-Seltzer’s “Quiz Kids” program 
on which boys and girls ranging 
in age from 8 to 13 and 14 
answer all sorts of brain-twisters. 
Well, the other night the conductor 
listened in and one of the questions 
propounded was: “What three cities 
in the United States are named 
the same as prominent makes of 
automobiles?” And the kids clicked 
with Pontiac, Mich., and Il.; Plym- 
outh, Mass., N. H. and Wis., and 
Dodge City, Kans. 

Checking up at the office, the 
conductor found others — Cadillac, 
Mich.; Lincoln in Illinois, Kansas, 
Maine, Nebraska, New Hampshire, 
Rhode Island and in Argentina; 
De Soto, Mo.; Nashville, in Nash 
county, Tenn.; Ford City in Penn- 
sylvania and Ontario, Canada; 
Hudson in New York, Massachu- 
setts, Michigan, New Hampshire, 
Ohio and Wisconsin, and Graham 
in North Carolina, Texas and Vir- 
ginia. 


Dealer Dollar Sales 
Up 35% Over Sept. ’39 

WASHINGTON.—The total dollar 
volume of dealers sales of new 
automobiles for the first nine 
months of this year was approxi- 
mately 30 percent higher than dur- 
ing the corresponding period of 
last year, the Bureau of Foreign 
and Domestic Commerce has esti- 
mated. Regarding the September 
trend, the bureau said: 

“Less than six new models were 
on the market by the middle of 
consequently a large 
proportion of the month’s sales 


§| were effected during the latter part. 


After adjustment ffor seasonal 
changes and for the effect of the 
earlier introduction date of new 
models, the bureau’s index of deal- 
ers’ sales stood at 118, or slightly 
below the high August figure of 
120. With seasonal adjustment it 


| was 83.5 in September, 1939.” 


i Zeder vice-chairman of the board (subsequently, too, 
fourth | YanDerZee was made vice-president in charge of sales 
rolline | 22d Weckler vice-president and general manager). 
tem Thus, for the more than two years of Chrysler’s illness, 
ric po- Keller was responsible, in Chrysler’s place, for the com- 
"in the | Pawy’s operations. Therefore, when Chrysler died, 
Keller and his organization were ready and trained to 
assume the complete management of the company. As 
recognition of Keller’s leadership, when the board of 
s John | directors met immediately following Chrysler’s death, 
leader | it announced an amendment of the by-laws of the com- 
Dodge | Pany, discontinuing the office of chairman of the board 
| large which Chrysler had held so long, thus making Keller’s 
a low. | lice of president the executive head of the corporation. 
n the The fact that he is the respected and beloved com- 
on for | “ander-in-chief of an industrial army of gigantic pro- 
adver | Portions has not caused “K. T.” to forget the hard road 
he has come nor has he forgotten the homely wisdom 
itil his father handed out to him. As B. C. Forbes relates 
a th the story — “Not long ago he (“K. T.”) related to a 
= gathering of automobile dealers how, when he was about 
i 1 | '0 leave home for the first time, his father had called 
thed him aside to give him some straight-from-the-shoulder 
“thelr advice. In polite language the pith of it was this: ‘Son, 
Reed | 2° matter how far up the ladder you may climb — and 
tess I think you are going to go pretty far — never dirty 
- doe the rungs as you go up, because you may have to climb 
a - down some of the steps again.” ; 
So far, “K. T.” has had no occasion to reverse his 
path and I for one feel certain that no need to do so will 
sinéss | arise for the man who though he now presides over one 
ion of | of the greatest industrial enterprises the world knows, 
e his} who chooses executives, sets up budgets, secures the 
_ best efforts of thousands of helpers — remains at heart: 
ain’ “K.'T.”, machinist by trade. 
it in This is the ninety-sixth installment of Chris Sinsabaugh’s memoirs. 
ming Next week, Chrysler Corp. continued. 
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Pete Wemhoff’s Fourth Dimension 
offers news of automotive advertising. 
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ALTHOUGH VIRTUALLY 


recent tests conducted for the U 


Navy by 


riddled with heavy machine gon bullets, this 
self-sealing fuel tank for airplanes retained its full capacity of gasoline in 


Firestone test engineers. As 


many as 52 machine gun bullets have been fired through a tank in test work 


without loss of gasoline. Cooperatin 


in the national defense program, Firestone 


has developed self-sealing fuel tanks for use in armored motorized equipment 


and airplanes. Top 
a burst of bullets i 


a 50 caliber machine 
nto a tank. Lower, gaping bullet holes in tank with intact 
lining preventing any leakage of gasoline. 


un being sighted, ready to deliver 


Peace in Labor’s Ranks 


May Be Election Aftermath 


(Continued from Page 1) 


election first of all represented the 
emphatic and unmistakable ap- 
proval by the public, of the ad- 
ministration national defense 
measures, and, if it constitutes a 
mandate of any kind, that mandate 
definitely is to speed up defense 
preparations. 

The President returned to Wash- 
ington last Thursday morning and 
immediately plunged into a series 
of conferences revolving around 
the twin issues of defense and 
foreign affairs. 

It is noteworthy that this week 
the Ford Motor Co. received a 
large engine contract. While it 
would be unwise to read too much 
into this development (either on 
the one side or the other) it does 
serve to point up the increasingly 
vital part which the automotive in- 
dustry as a whole is going to play 
during the next few years in mat- 
ters of profound concern to the 
national welfare. 


There is no doubt here that the 
election will go a long way not 
only toward speeding up defense 
preparations but also in putting 
them on an increasingly broader 
base. Official feeling here is that 
the American people have signified 
not only their willingness to bear 
the necessary costs but to reveal 
their anxiety that nothing be left | 


undone to insure the complete 
safety of the nation. 
While there was no issue be-| 


tween the two candidates in the 
election on this point and in the 
matter of giving all possible aid to 
Great Britain, there certainly was 
a difference of opinion as_ to} 
whether present plans have been 
carried out effectively. 

It is Washington’s view that the | 
administration has been  vindi- | 
cated, that the Knudsen-Stettinus | 
commission is considered by the 
public to be carrying out the dif- | 
ficult task efficiently and well, and | 
that the present call simply is for | 
“more of the same.” 

It is unlikely that there will be | 
any cessation of anti-monopoly ac- | 
tivities on the part of the Depart- | 
ment of Justice. Both parties | 
pledged themselves strongly on 
this score, and the administra- 
tion’s steps need not be rehearsed 
here. That Thurman Arnold will 





| go forward with the full support of 


Attorney-General Jackson and the | 


i 


Peer anes 


President is hardly open to ques- 
tion. 

It is plain that no radical in- 
novations or policies need be an- 
ticipated on the domestic front. 

The pattern of the New Deal is 
well marked. The third term should 
witness an effort on the part of 
the administration to consolidate 
its position and to give permanency 
to its salient features. Since the 
outbreak of the European war, at- 
tention and emphasis have shifted 
from the domestic to the foreign 
scene. Probably for the entire third 
term the emphasis will remain 
there, for even should the war be 
terminated in a year or two, press- 
ing world problems will hold the 
center of the stage. And by the 
obvious will of the people, by ad- 
ministration intent, and by the in- 
evitable force of circumstances, the 
United States is determined to 
have a large say in the disposition 
of those problems. That is true 
despite the universal desire and 
determination to keep out of war. 

In the meantime, the task to 
which the country has dedicated 
itself is that of becoming in- 
superably strong. In that task, De- 
troit shares the spotlight with 
Washington, for more than any 
single factor it is the engineering 
genius of the men of the automo- 
tive industry and the productive 
capacity of its present and pro- 
jected plants which will weigh 
most heavily in the scales. 


‘Forward .. .’ 


ROCK SPRINGS, Wyo.—“Now 
that the American people have 
decided democratically their 
choice of leadership, I am con- 
fident the automotive industry 
and dealers will unite in support 
of the administration and do 
full share in making America 
impregnable through strong 


national defense program and 


maintaining higher economics 
and social standards,” said Wal- 
ter Blanchard, general manager 
of National Automobile Dealers 
Assn., in response to a query by 
Automotive News. 
“America can go orl; 
direction, nam -ly 
the automoti.<« 
lead way de.pit: 
obstacles.” 
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FoR YouR 1941 CARS AND TRUCKS.. 


This simple fact has greater 
meaning than ever before! 


Stromberg Carburetor 


Pioneer of progress in carburetion— 
outstanding for its high efficiency, 
its many superiorities, its long life, 
its simple and sturdy construction 
and its stability of adjustment. 


Bendix Brakes 


Smoothest,simplest, most stable in ad- 
justment, easiest to adjust. Embodies 
exclusive principles which assure 
better braking with less pedal effort 
and lower maintenance expense. 


Bendix B-K Power Braking 


Overwhelming favorite, with every 
advantage of reliability, perform- 
ance, long life. Only system provid- 
ing everything Power Braking can 
offer. Millions in use the world over. 


Bendix Gear Control 


Pioneer of finger-tip gearshifts and 
most highly developed of steering- 
post gear controls — least manual 
effort needed—utmost responsive- 
ness provided. Years of service. 


WHAT BENDIX 
BV ERPPE LAS 
bore. BEL. BELLE 


HIS year 1941, in the automotive in- 
dustry, might well be called “the year 
of smaller, but greater, differences.” 


Everywhere you hear folks remark: “I 
have a hard time telling the new cars apart!” 


And that’s to be expected. They’re ail 
streamlined, a// sleek and impressively long- 
looking, a// swift and silent and easy-riding. 


The differences have grown smaller... 
and, paradoxical as the statement may seem, 
these smaller differences have become more 


t 


important than ever. 


The individual repztation of each unit in 
the cars and trucks you build and sell and 
service, becomes something more and more 
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worth talking about. And of all the chassis fe 


components there are none more vital to 


performance, economy, safety, handling [*", 


ease, than those of Bendix manufacture. 


The public KNOWS that “What Bendix f 
Builds Is Well Built.”” A brake, a carburetor, |. 
a gearshift, universal joint or Power Brak- } 


ing System that is Bendix-built can swings |’ 


sale today as never before. When a manv- 


facturer engineers such a unit into his car or [**! 


truck, he provides a sales asset as well as ji, 


performance-assurance. 


BENDIX PRODUCTS DIVISION |“: 


OF BENDIX AVIATION CORPORATION 


SOUTH BEND, INDIANA 
In Canada: Bendix-Eclipse of Canada, Ltd., Windsor, Ont 
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